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“Best-sellers” mean fast turnover and profits. 


The George Washington and Molly Stark 
patterns are Alvin “best-sellers.” They are 
giving fast turnover at good profit. 


Jewelers throughout the entire country are 
enjoying these profits while pleasing their cus- 
tomers with an exquisitely patterned, and long- 
life plate. 


Stock the George Washington and Molly 
Stark patterns of Alvin Silver. Put them at the 
top of your next order. And get some of the 
fine profit that goes with their fast turnover. 


ALVIN SILVER COMPANY 


SAG HARBOR, NEW YORK 
NEW YORK CHICAGO 
20 Maiden Lane 10 So. Wabash Ave. 
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Jazz Coloring and Cubists’ Designs Make a New Jewelry 
Theme 








By Isabelle M. Archer 














GILK and satin materials, with cotton 
and linen goods as well, are appearing 
on the market in a new and weird color- 
ing which has been designated by the 
manufacturers as the “jazz” color scheme. 
These new materials are easily recognized 
but difficult to describe. They are extreme 
in coloring and most unusual in design. 
Their nearest match, without a doubt, is a 
cubist painting, and even then, I think, 
these new textiles outdo the work of the 
pigment artist. 

With all their strangeness, however, 
these materials make up into quite well- 
looking articles. They have been used for 
hats, parasols, bags, sashes and belts, for 
slippers and fans, and even for hose, and 
now we are going to see what can be done 
with this same theme in jewelry. To equal 
this new theme in queerness of design and 
giddiness of coloring it is necessary to find 
new ideas for the basic patterning as well 
as for the colors in the jewels. Strictly 
geometrical patterns have been suggestea 
for the designing of these pieces and so far 
I think it is the best plan that has been 
offered, but it is not necessarily the only 
answer to the problem. 

In the patterns of the gown materials are 
found all manner of odd details, and the 
designs run from polka dots of many sizes 
and zigzags like forked lightning running 
crosswise on multi-colored silks and satins 
to the use of conventionalized flower mo- 
tifs where the trumpet vine appears run- 
ning over the silk in kaleidoscopic scheme 
of seventeen colors, or a wildrose is used 
hardly to be identified under its coat of 
purples and greens. 

Perhaps it would be a good idea to re- 
hearse some of these pattern grounds for 
the use of the designing jeweler, for they 
might readily be. repeated as a mat on gold 
or silver pieces or carried out in the gem 
setting for massed formations of group 
colors. In size these patterns run from a 
Pepper-and-salt effect in five colors to a 
foot-wide outlining of a triangle square, 
disk, or five-pointed star. These large sub- 
jects are used in uneven stripes or for an 
allover pattern where they overlap and are 
drawn with very irregular outlines. 

For some of the patterns disks and 
spheres fall indiscriminately like oddly 
shaped snowflakes over the ground, or 
again circles of various sizes will be inter- 
mingled with ellipses as though many disk- 
shaped pieces of colored paper had been 
thrown into the air and a snapshot by the 


pattern artist as they fell. Again scalloped 
edges are given to some of these many- 
sized circles, and they are rayed like a 
nasturtium leaf and each section is shaded 
from a light tint at the outer edge to a 
deeper tone in the center, with every sec- 
tion a different color. 

Where the flowers are used, they dot the 
ground after the style of these geometrical 
ornaments, or they are formed into clus- 
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the colors have run in poorly finished 
work, 

As a subject basis for these flowers there 
are some that might be recognized, 
although, it is true, with difficulty, as petu- 
nias, orchids, nasturtiums, narcissus, wild 
rose and pansy with more from the lily 
family and others of the nature of a flat 
blossom after the shape of a daisy. How- 
ever, in designing jewelry, it would be wise 
to follow no rule in the drawing of the 
gem-set flowers, but to build up the pattern 
as the gems themselves suggest, and if a 
name is needed to give them the title after 
the jewel is complete. 

As for the coloring, this is as wild and 
unruly as any of the flower or geometrical 
designs seen in the material patterns. To 
give a few of the color arrangements and 








SUGGESTIONS FOR VARIOUS TYPES OF JEWELRY TO GO WITH NEW JAZZ COLORINGS AND CUBIST 
EFFECTS IN MATERIALS 


ters to make bunches and bouquets of 
queer looking blossoms copying, as it were, 
old French silks, but with color schemes 
gone crazy. These flower groups appear 
beneath a shower of colors as though they 
were seen through a prismatic waterfall or 
a rainbow will run crosswise on the silk 
overlaying the flower cluster pattern. In 
this odd way the colors strike the pattern 
irrespective of outline or drawing, and 
they often have a batique effect where 


combinations will be all that is necessary, 
for from these, an idea can be gained of 
them all. The only rule for their choice 
seems to be that there is no rule at all. 
They appear as though selected without 
rhyme or reason, for it is neither from con- 
trast or blend that they have been chosen 
as very often both arrangements will ap- 
pear in the same color scheme. This, for 
instance, is a typical coloring for one of 
these new “jazz” silks. Orange is used 
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as a ground for a pattern carried out in 
mustard, cobalt, tan and geranium red. A 
pepper-and-salt design shows red, yellow, 
green and blue dotted over a ground of 
black and white stripes. With a back- 
ground the color of a cedar pencil, grey, 
plum, orange and cerulean blue have been 
used for the overlaid design. A blending 
of royal blue and rich violet is contrasted 
with orange and emerald, and then, to 
make it conform to the ruleless “jazz” rule 
there is a magenta, a burnt sienna, and an 
olive-colored detail added. Emerald, black, 
white, lemon, vermilion and cerise are 
used for another color scheme, and a linen 
crash has been colored in citron, mahog- 
any, peach and turkey red. If that does 
not make it a “jazz” color scheme, certain- 
ly nothing will. 

In many of these new materials there 
will predominate either a_ red-yellow 
scheme, or one of mingled blues and 
greens, but this underlying color base will 
be so disorganized by the mass of added 
tones that they are often quite lost. Tur- 
key red and emerald green seems to be a 
favorite pair to add to either of these 
ground colorings, but butter color and em- 
erald or turkey red with this bright yellow 
are also popular. Enough, surely, has been 
said of the “jazz” colorings and the cubist 
motif in design. Now for the jewelry. 

In the illustration are given selections 
from many designers’ sketch books. These 
designs have been offered as suggestions by 
almost as many jewelry designers and art- 
ists and they are grouped here to give the 
idea of what the new “jazz” jewelry might 
resemble. 

In the upper lefthand corner are four 
finger rings; in the first, a smooth round 
piece of smoked amber is backed by a long 
pointed section where jade, amethyst, em- 
erald and sapphires have been mingled to 
give the desired effect. In the finger-ring 
below, two oddly cut stones overlap and 
in the remaining two finger-rings designs 
gems have been cut to make odd-looking 
bezels by the extreme narrowness of their 
gem settings. 

Following along the upper edge of the 
sketch, there is a tasselated brooch and 
three earrings and any number of color 
schemes have been suggested for these. 
They might hold groups of the faceted 
semi-precious stones, the colored gems or 
Opaque stones, or they might hold any of 
these in combination. In carrying them 
out, the only way would be to have a full 
quota of all the more popular gems and 
stones before the designer and to select 
them according to the desired effect aimed 
at in the design. 

A pendant and a sautoir watch or locket 
are sketched below. A tri-cornered brooch 
and a pin for a soft collar with three scarf 
Pins and a pair of odd shaped cufflinks 
grouped together. A zigzag brooch, a 
cross-striped cigarette holder in amber and 
black onyx; an oddly shaped dorine box, 
and a cigarette case in the right-hand cor- 
ner complete the sketch. 

The gems to carry out these settings are 
necessarily varied to gain the multiple col- 
ored schemes, and, in order as well, to give 
variety to the texture of the jewels. These 
gems then would include. zircons and sun- 
stones for the orange tones, chrysolite, am- 
ber, both smoked and clear, chrysoberyl 
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and citron quartz for the various tones of 
yellow. The violets and blues would be 
carried out in amethysts beryls, sapphires 
and tourmalines and in the two opaque 
stones turquoises and lapis-lazuli. The ex- 
tent and variety of the needed material is 
readily perceivable by even the beginning 
of this list, which runs through a gamut 
of colors by the use of agate, jet and onyx, 
crystal, pearl, moonstones and aquamarines. 
For the greens, emeralds, peridots, olivenes 
and chrysoberyl—or cat’s eye—the various 
tones of jade, the leek colored chrysoprase 
and the dark hued malachite. The red col- 
ored gems are not many, but they are great 
in diversity of tint. There is the ruby, gar- 
net, spinel, tourmaline, fire opal, carnelian, 
jasper and coral. 

The angular watch and its sautoir chain 
shown in the illustration might be carried 
out entirely in opaque stones and to give 
the desired coloring, smoked amber, lapis, 
jasper and white jade might be used with 
small sections of malachite for the darker 
emphasis. To contrast with this the more 
fanciful festoon necklace might be carried 
out in semi-precious stones and pearl. Rose 
quartz, aquamarines, amethysts, beryls, and 
pearls set high in square box settings 
might be the gems to give both color and 
interest in the texture of this jewel. 








Death of Henry A. Meyer 

Henry A. Meyer, one of the best-known 
art experts in this country and for many 
years head of the art goods department of 
Geo. Borgfeldt & Co., New York, died at 
his Riverside Drive home, Manhattan, 
recently as a result of a complication of 
diseases. Mr. Meyer had been in poor 
health for the past two years but only had 
been confined to his bed for five weeks 
prior to his death. 

Henry A. Meyer was born in Hanover, 
Germany, on May 16, 1860. He was brought 
to this country by his parents when a 
small lad, but returned to Europe to com- 
plete his education. He again came to the 
United States, however, after finishing his 
studies, and entered the employ of the well- 
known art importing house of Ferdinand 
Bing & Co., where he remained for several 
years. He left this concern to go with 
Glaenzer, Freres & Rheinhold, where he 
rose to considerable prominence in the art- 
goods field. On October 1, 1904, he was 
made manager of the art-goods department 
of Geo. Borgfeldt & Co., which position he 
held to the time.of his death. 

Mr. Meyer made frequent trips to the 
other side in search of novelties and art 
objects for his department and became a 
well-known figure in all the art centers of 
Europe. He was a man of marked ability 
and strong personality and his many friends 
will deeply regret to hear of his demise. 








Miss Esther L. Simon, daughter of 
A. Simon, of A. Simon & Sons, 125 E. 13th 
St., Philadelphia, Pa., was married recently 
to Sam F. Arnon, at Rodef Sholom Syna- 
gogue, Broad and Mt. Vernon Sts. The 
ceremony was followed by a dinner for 150 
at the Mercantile Club, Broad and Master 
Sts. There were present among numerous 
friends and relatives, A. Simon’s 12 children 
and nine grandchildren. The bride is the 
youngest daughter and the last of the girls 
to be married. 
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Silver Shortage About 330,000,000 Ozs.* 
(From the Financial Review, New York.) 


Relatively the cheapest “things” in the 
world at present are gold and silver. 
Actually the need for these two precious 
metals is the greatest. The highest price 
“thing” in the world is paper money. This 
is a remarkable commentary upon prevail- 
ing conditions. 

Indicated demand for silver for the cur- 
rent year is at least 500,000,000 ozs., with 
indicated world production of 170,000,000 
ozs. and without including the silver cov- 
ered in the repurchase clause of the Pitt- 
man act. 

Our revised estimate of 1920 world de- 
mand (on the assumption that Asiatic 
export trade will decrease sharply for the 
last 9 months) is as follows: 


(All figures in ounces) 
New silver to liquidate Asiatic 


yearly trade balance ...... 200,000,000 
Currency requirements Af- 

rican countries ............ 100,000,000 
Demands of jewelry trade... 125,000,000 
U.S. A. and European coinage 75,000,000 
Mexican coinage ............ 25,000,000 
Total world demand......... 525,000,000 
Repurchase requirements .... 7207,000,000 





*Copyright by the Financial Review. 
1Bullion payments to Asia in, 1919, $351,000,000 


early. 
?An allotment of 30,000,000 ozs. would require 
7 years to fill this complete order. 
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Death of Herman Kraemer 


SHEBOYGAN, Wis., June 16—Herman 
Kraemer, a pioneer retail jeweler and op- 
tometrist of eastern Wisconsin, who retired 
from business at Sheboygan, on May 1, be- 
cause of failing health, passed away at his 
home in that city recently, at the age of 
64 years. He conducted his business and 
practiced his profession at 605 N. 8th St. 
for 36 years. 

Mr. Kraemer was born in Sheboygan in 
1856, and with the exception of four years 
spent in learning the trade at Rochelle, Iil., 
had lived in that city all his life. He estab- 
lished his own business in the Spring of 
1884 and achieved much success. He had 
not been in good health for three or four 
years and the disposition of his business 
building to a local bank early this year made 
it possible for him to also dispose of his 
stock and retire. 

The only survivor of his family is a sister, 
Alvina, who resided with her brother. 








On Sunday June 6, about 9.30 a. M., 
Frank A. Noell, a jeweler and watchmaker 
of 4557 Main Ave., Norwood, O., visited 
his store to let down the awnings. As he 
entered the store he noticed that it was 
full of smoke, as was one of the show win- 
dows. He immediately opened the sliding 
door of the show window and saw that the 
plush was ablaze, as was a box used to 
make an elevation to display the jewelry. 
After investigating it was found that the 
fire was caused by sun shining against a 
very highly polished Sheffield silver sand- 
wich tray. A focus reflection on the plush 
caused the fire. Very fortunately the blaze 
was noticed before very much damage had 
been done. 
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“Observations Made in Europe” 





An Address by George E. Feagans Before the Convention of the California 
Gold and Silversmiths’ Association at San José, Cal. 
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OLLOWING the cataclysm that en- 
F gulfed the world, the readjustment of 
business in continental Europe is necessar- 
ily slow and definitely uncertain. My heart 
beats with sympathy for France more than 
for any or all the nations of Europe com- 
yl must know something of the French 
sentiment to comprehend the depth of her 
wounds—you may call it a finesse of char- 
acter if you will, an artifice or a stratagem 
_but it has been the most vital part of 
their lives for a thousand years and will 
always be so. * * * 

The gigantic problem of reconstruction 
has scarcely begun in France—the French 
people are still dazed and stunned. They 
are by no means idle but their work lacks 
force and concentration—and is there any 
wonder? Can you imagine the feelings of 
these people after I have just briefly out- 
lined their sentimentalism—can you imag- 
ine their feelings following this four and 
a half years’ struggle for their very exist- 
ence—a struggle with a foe many times 
stronger than France—a foe that fought 
her way straight through blood to within 
18 miles of Paris? It is thought that 
France has lost during the war 2,000,000 
men, killed in action or that died from 
wounds—one-twentieth of her entire popu- 
lation. They now acknowledge the num- 
ber to be 1,750,000 men, but people that 
know sadly shake their heads and say that 
number is not enough—that for financial 
and internal reasons the French govern- 
ment is fearful to give out the whole story 
of the war. 

I reverently entered the church in Paris 
which was struck by a shell from Big Ber- 
tha, that killed 200 women and children at 
prayer two years ago last Easter day. And 
I spent three days on the battlefields of 
France, traversing the entire distance from 
Paris to Verdun and back to Paris, going 
over the northern or German lines, return- 
ing over the lower or French and Ameri- 
can lines. 

Even now, 18 months after the war has 
ended, the things I saw were ghastly. At 
Rheims I saw a city of 15,000 homes before 
the war that still lies prostrate and in ruins. 
Of the 15,000 homes only 300—mark you, 
only one home in 50—can be restored, and 
they say that only three ‘buildings or houses 
out of the entire 15,000 were untouched by 
shell fire. 

The destruction at Verdun has been 
almost as complete. Verdun being France’s 
strongly fortified city, was built less in the 
open, much of it being underground, the 
destruction therefore is less apparent. 

“Between these towns of Rheims and Ver- 
dun is little less than complete annihilation. 
All through the Argonne Forest, where 
thousands of our own brave fellows fought 
and fell, you will see hundreds, yes thou- 
sands, of trees that are stripped as clean of 
leaf, branch, bark or foliage, as a tele- 
graph pole.” 

The speaker then went into detail as to 


the scenes in the war section, the ceme- 
teries, the German trenches and the ghastly 
scenes recalled by some of the sights which 
meet the tourist’s eye. He then took up 
business conditions, as follows: 

“As to business conditions over there, we 
jewelers need not worry about a deflation of 
prices. While they have a lot of things to 
sell us, their prices are extremely high. 
While I was in Paris the French govern- 
ment was discussing a new law that would 
prohibit the importation into France of all 
non-essential products—in fact, prohibit 
practically everything except raw ma- 
terials. The law has since been enacted 
and is now in effect. It is very drastic, but 
seems necessary for France was buying 
more than she was selling, and her ex- 
change or money was constantly depreciat- 
ing. 

The jewelers of Paris, importers, manu- 
facturers and retailers, all bitterly contested 
this law, claiming that their importations of 
diamonds, jewels and precious stones were 
for re-sale purposes, not to French people 
but to foreigners, that in effect would bring 
money to France rather than otherwise, but 
French finances are in a deplorable condi- 
tion, requiring heroic measures to correct, 
and their government thought best to en- 
act the law. 

I was amazed at the number and the size 
of the diamonds that one sees in the retail 
shop windows on the Rue de la Faix. Soli- 
taires abound, window after window dis- 
playing rings with gems weighing from 5 to 
30, or even 40, carats each—square shape, 
round shape, marquise and pear shape are 
shown. I attended an auction sale of dia- 
monds and jewelry while in Paris, which 
was held or conducted by the government. 
The government, by the way, controls all 
the auction sales in France, and 10 per cent 

- is added to the price you bid at auction for 
the government. At this particular sale 
there were offered four very fine large dia- 
mond solitaires—two exact pairs of stones 
of very fine quality weighing approximately 
seven and one-half carats each stone and 
they sold for more money at auction for 
spot cash than the prevailing retail price in 
America. I think they sold in francs for 
an amount that would equal about $2500 
per carat landed in America. Needless to 
say that I did not buy them. 

Paris is still the capital of continental 
Europe and the originator of fashion, and 
will continue so. Their galleries and mu- 
seums are an inspiration to art. Jewel fash- 
ions follow rather than precede the fashions 
in gowns. The gowns of today are sleeve- 
less, neckless and almost skirtless, and they 
call for profuse jewelry for embellishment 
—the arms for bracelets both above and 
below the elbow—the neck for ropes and 
strings of pearls, or for gorgeous pendants, 
and even below the skirt may call for 
jeweled. circles that may be worn either 
under or over the stocking, as also for 
anklet ornaments and jeweled garters. 

Double pendants may be seen, pendants 
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that grace the back of the neck as well as 
the front, in fact, encouraged by the youth- 
fulness of the gowns and dresses, gayety in 
jewelry is rampant, indulged in by maid 
and matron, especially the matron. 

Food is measured very carefully in Eu- 
rope. Don’t compliment yourself if you are 
served with a number of butter balls at 
dinner, for every one you cut into will be 
entered on your bill. Even the hotel sta- 
tionery is charged to you—six to a dozen 
sheets of paper in a sealed envelope is sold 
to you by the porter, in fact, the porter of 
some European hotels has more power than 
some bank presidents. If you want to in- 
quire about an arriving or departing guest, 
they refer you to the porter, and the porter 
will actually sell you your railroad tickets, 
and sleeping car accommodations. 

Everything is directed toward economy— 
that is, economy for them, not for us. A 
French waiter can slice a piece of boiled 
ham thinner than any surgeon, and if we 
jewelers could only import some French 
waiters for salesmen our business would 
double or treble. They are the best sales- 
men I know and can book your order for 
dinner most effectively without even let- 
ting you know what you are to pay until 
you have finished. If you are enjoying a 
table d’hote dinner at two or three dollars, 
which you are content to pay, beware of 
the head waiter that will place a basket of 
strawberries on your table at the exact 
psychological moment. Whatever you or 
your guest may remove from the basket 
will be charged for extra at 50 cents each— 
but there is a finesse or nicety to this little 
graft that one must admire. 

After four weeks in Paris I spent a week 
in Germany, and let me say in all serious- 
ness that Germany is a factor in the busi- 
ness world of Europe today and will soon 
be a world factor. I spent a day in an 
automobile in rural Germany, 30 or 40 
miles out, around Frankfort, Hanau and 
Offenbach, and men, women and children, 
even old, bent-over grandmothers, are in the 
shops and fields as early as they can see 
in the morning and as late as they can se 
at night. 

In my judgment, Germany is playing a 
part—she is not acknowledging her strength 
or possibilities, waiting rather for her in- 
demnity she is to pay to be definitely fixed; 
but France is clever in this, meaning to 
establish a minimum amount that Germany 
shall pay, leaving the maximum or ultimate 
amount to be measured only by Germany’s 
resources and ability. Germany still has 
her meatless days, and you can’t get bread 
without a bread ticket. 

I could say much regarding my observa- 
tions there, but, briefly, don’t let us fool 
ourselves—Germany is not drifting—I have 
never seen such rigid economy as there. 
The very people you are doing business 
with will invite you to go in a taxicab to 
some outlying district to sell you a line of 
merchandise, and will invariably expect 
you to pay for the ride, but let me predict 
thus early in the year 1920 that in less than 
10 years Germany will again assume an ag- 
gressive position in world affairs, both 
political and commercial. 

I spent a week in London which is so full 
of people, mostly Americans, that I thought 
I would need to sleep in a park. Prices are 


(Continued on page 77.) 
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J Oregon Jewelers Hold 


Interesting Convention 








Attendance Not Large But Proceedings of Two-Day Sessions Prove Most 
Important—Plans Started to Establish Course in Watchmaking 
and Jewelry Work. 

















PorTLAND, Ore., June 16.—Plans for en- 
abling young men of Oregon to become 
watchmakers and jewelry workers were in- 
augurated at the annual convention of the 
Oregon Retail Jewelers’ Association, which 
was held in Portland June 9 and 10. The 
action was regarded as probably the most 
important step taken by the association, as 
the jewelers declared that such movements 
here and elsewhere are urgently necessary 
because of the great deficiency evidenced 
throughout the country for workers of high 
mechanical ability. 

At the present time, it was reported to 
the convention, it is so difficult to secure 
the long training necessary to make them 
watch mechanics that unless some steps are 
taken shortly there will be few men skilled 
in this line left within a few years. A com- 
mittee of jewelers was appointed to confer 
with Portland school officials regarding the 
possibility of establishing such a course at 
the Benson Polytechnic School, and also to 
confer with officials of Oregon Agricultural 
College along the same line. It was con- 
sidered probable that the association would 
advance some financial aid, if necessary, for 
such courses. The committee’s personnel 
follows: Royal M.. Sawtelle, Pendleton; 
E. J. Jaeger, Carl Greves and Frank Heit- 
kemper, all of Portland, and Otto Hartman, 
of Salem. 

The convention was one of the most in- 
teresting that the association has held, al- 
though the attendance was not record- 
breaking. It was explained that the jewelry 
trade is so busy at the present time, espe- 
cially with class pins and emblems and other 
seasonable merchandise that some of the 
jewelers felt that they could not leave their 
stores. For the same reason the gathering, 
which at first had been scheduled for three 
days, was condensed to a two-day program. 
In the two days, however, the jewelers had 
time for much valuable discussion and some 
very pleasant social activities. 

F. J. Donnenberger of Astoria was se- 
lected as the new head of the association, 
succeeding Royal M. Sawtelle. Mr. Don- 
nenberger was among those unable to be 
present, but his interest in the work was 
so well known that the honor went to him 
unanimously. 

Other officers elected were: First vice- 
president, O. A. Hartman, of Salem; sec- 
ond vice-president, Seth Laraway, of Eu- 
gene; third vice-president, John W. John- 
son, of Medford; executive committeemen, 
Royal M. Sawtelle, of Pendleton, and Carl 
Greve, of Portland; secretary and treasurer, 
F. M. French, of Albany. Mr. French was 
re-elected, while the other men were new 
to their respective offices. 

Resolutions adopted by the organization 
included one urging the re-establishment of 
a cash discount for wholesalers and one 
calling for the discontinuance of the luxury 
tax as applied to jewelry. Some time ago 
certain wholesale jewelers stopped allowing 
a discount of 5 per cent. for cash and the 


sentiment of the association was almost 
unanimous for the return to the former 
practice of giving the reduction to the re- 
tailer with cash. This discount is desired 
particularly from wholesale dealers in 
watches and silverware. A telegram urg- 
ing action along both of the above lines 
was sent by the Oregon association to the 
National Wholesale Jewelers’ Association, 
which was then in session at Atlantic City. 

President Sawtelle presided at the ses- 





F. M. FRENCH, RE-ELECTED SECRETARY-TREAS- 
URER 


sions, but made no formal address. A wel- 
come from the city of Portland was ex- 
tended to the association by A. G. Clark, 
manager of the Associated Industries of 
Oregon. Mr. Clark pointed out the rapid 
advancement of Oregon and the Pacific 
Coast and predicted big things for the 
jewelry business as well as other lines of 
commercial attivity. He urged the jewel- 
ers to get behind every movement that stood 
for the upbuilding of Oregon industrially. 

The reply for the jewelers was made by 
F. M. French, of Albany, secretary: of the 
association over a period of years and one 
of the best known members of the trade 
in Oregon. His remarks, too, were along 
the line of promoting the business interests 
of Oregon and he made a happy reply to 
the offer of hospitality as expressed by Mr. 
Clark. 

One of the main addresses of the opening 
day was delivered by Frank Heitkemper, of 
the G. Heitkemper Co., of Portland. His 
subject was, “The Jewelry Business of To- 
day as Compared with Twenty Years Ago.” 
His remarks drew a contrast between the 
old conditions and the new and emphasized 
the rapid progress that the trade has made 
in Portland and the excellent condition: in 
which it finds itself today. 

“The jewelry business has progressed in 
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Oregon as rapidly as it has-in any other 
section of the country,” asserted Mr. Heit- 
kemper. “I believe that it has kept as well 
up-to-date as any other business.” 

Thirty years ago, he pointed out, the pro- 

prietor was usually a practical man who 
worked part of the time at his bench. It 
was considered an important jewelry busi- 
ness that could afford one or two watch- 
makers and a salesman or two. The pro- 
prietor was usually his own accountant. 
* “The window displays were only fair at 
this time,” he continued, “and the effort to 
have nice window displays was only begin- 
ning. In many of the towns plate glass 
windows were just coming into vogue. The 
lighting of the stores was very poor. But 
the class of jewelry carried was first grade 
and then, as now, .the conscientious jeweler 
recommended the heavy and well con- 
structed jewelry in preference to the lighter 
and cheaper grades.” 

Mr. Heitkemper then painted a picture of 
conditions today, particularly in Portland, 
outlining the progress that has been made 
by individual stores. 


This paper was followed by an open dis- 
cussion of prices and the trade outlook. -It 
was the general opinion of those present 
that there is to be no break in jewelry 
prices. Even though there has been a cer- 
tain slump along some lines the merchants 
felt that the jewelry trade is on a firm basis 
and that no uneasiness need:be felt at this 
time. It was freely predicted that prices 
would increase on platinum and diamond 
articles, due to higher wages, shorter work- 
ing hours and limited production. 

“Business is better than ever before,” de- 
clared Mr. French. “People are making 
more money and spending it for jewelry. 
Many who before the war would not think 
of wearing even a stickpin are now pur- 
chasing the most expensive sort of jewels. 

“One reason for the run on jewelry is 
that the advance in retail prices of this 
luxury has been comparatively small. Even 
the war tax on jewelry is not paid by the 
customer. The jeweler pays the tax out of 
his selling price. There has been no profi- 
teering in the jewelry business.” 

“Cultivating a More Friendly Spirit 
Among Our Competitors” was the topic of 
a paper by Otto A. Hartman, of Salem. Mr. 
Hartman believes that the day of cut-throat 
competition is gone forever. 

“In preparing this paper,” said Mr. Hart- 
man, “I have chosen to use three main. 
thoughts: Organization, service and friend- 
ship, and I will endeavor to show how the 
one logically leads to the other. First, then 
comes organization. 

“An organization is necessary to friend- 
ship, for here it is that you come to know 
your fellow tradesmen. You meet him here, 
you talk with him, and, let me say, that 
assuming you begin calling him by his first 
name the sooner you begin to get the real 
benefits of coming together at a place like 
this. I believe that you will agree with me 
if you will stop and think for a moment that 
the man who seems to have the greatest 
number of grievances with his competitors, 
is usually the man who attends his associa- 
tion meetings the least and, therefore, has 
not come to be really- acquainted with 
his fellows. 

“The question might be asked, ‘Why 
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should I go out of my way or put forth any 
special effort to become acquainted with 
my competitor?” The American way of 
answering a question is to ask another one. 
So for an ceed I would ask: ‘Why 
’t you?’ 

Wraee set go no further back than the 
great world war to see what can be ac- 
complished by cooperation. All the won- 
derful achievements of our nation were only 
made possible through organization and co- 
operation. And as a nation can attain 
greater things and accomplish greater deeds 
by methods such as these, so we as individ- 
uals, through friendship and unselfish as- 
sistance to others, can achieve far more than 
if we strive and work alone. 

“But to be thoroughly and properly or- 
ganized one must be organized with him- 
self. He must be sincere, he must have 
ideals and he must endeavor to attain these 
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ideals in his daily relations with others. 
Then he should belong to his State associa- 
tion, not just belong, but support it, work 
for it and really be a part of it. I think 
that one of the most important missions that 
the association could perform would be to 
do alb in its power to raise the esteem and 
respect of the public for the trade; and to 
gain this dignity and respect each member 
must be self-respecting, dignified and honor- 


‘able himself and carry into his association 


this personal element.” 

“Retail Work and the Accounting Sys- 
tems,” was the subject of an address by H. 
Victor Wright, of Los Angeles, director ot 
the research bureau of the American Na- 
tional Retail Jewelers Association. His ad- 
dress, which was along technical lines, de- 
scribed in detail a number of accounting 
systems and gave the Oregon men valuable 
suggestions. 

The session closed with a banquet at the 
Portland Chamber of Commerce, which was 
largely attended and greatly enjoyed. The- 
ater parties and automobile rides and a visit 
to the Myer factory made up other activities 
of the association. 








. The American representative of a firm in 
Colombia desires to secure an agency for 
the sale in that country of cheap jewelry. 
Reference. In writing to the Bureau of 
Foreign and Domestic Commerce at Wash- 
ington, D. C., or any of its branches refer- 
ence should be made to file number 33001. . 
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Observations Made in Europe 
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high, but every one seems willing to pay 
them. I was with a business friend when he 
paid two guineas—not two pounds, but two 
guineas, equaling $10 of our money—for a 
box of strawberries. 

The destruction by air raids in London 
during the war was much greater than we 
have been permitted to know. I saw one 
piece of patched pavement not far from 
the Savoy Hotel that I was told that after 
a bomb explosion resulting from an air 
raid two taxicabs might have dropped out 
of sight in the opening that was made in 
the concrete. I think more than 100 people 
were killed at this point! 

I talked with both French and English 
bankers on their economic and financial 
condition. The French are optimistic but 
not sure—the English are optimistic and 
feel very sure of their future, and say in 
the usual dogged British way: “What in 
God’s heaven can keep our pound sterling 
from going to par?” Of course I did not 
say what would keep it from reaching par, 
but nevertheless I sold my dollars in Lon- 
don for pounds to be delivered up to nine 
months from now at 25 per cent less than 
par. 

In conclusion let me sincerely say that I 
advise any retail jeweler that is doing a 
business of $100,000 a year or more annual- 
ly to make a business trip to Europe each 
year. It widens men’s sympathies and 
broadens their vision of business and of 
life—it may also prove to you that of all the 
nations of the world, none other is compar- 
able in all or any of the outstanding worth 
while things of life to our own United 
States of America. 





Interesting Statistics on Diamond Mining 
in South Africa 


Mining statistics just to hand in London 
contain some interesting figures on diamond 
mining in South Africa for the year past. 
The South African output for last year 
while by no means a record one, was quite 
pleasing, being a considerable improve- 
ment on 1918. 

The diamond output in South Af- 
rica for 1919 is estimated at 2,647,- 
228 carats, of a value of £12,084,629, 
which is an increase in carats over 1918 ot 
5,296, and an increase in value (due to the 
great appreciation of the diamond in 1919) 
of £4,851,885. 

In 1913 -(the record year for. dia- 
mond mining and diamond output in 
South Africa) 5,537,820 carats were 
sold, the value realized being £12,988,883. 
The great increase in diamond values is 
seen in comparing the diamond output 
values of 1919 with those of 1913. Less 
than half the number of carats mined in 
1913 were disposed of in 1919, yet their 
value was almost that of the 1913 record 
output. 

Of the 1919 total output in South 
Africa, Kimberley produced and sold 1,454,- 
066 carats of a value of £5,940,398, Pretoria 
produced and sold 798,706 carats of a value 
of £2,201,372, and the Free State produced 
and sold 221,597 carats valued at £1,495,843. 
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AN IMPORTANT DECISION 


Customs Board Upholds Board of General 
Appraisers on Assessment of Duty on 
Pendant Watches Set with Diamonds 


The Board of the United States General 
Appraisers, sitting at New York, handed 
down a decision of interest to the jewelry 
trade during the past week. In this de- 
cision the tariff assessment by the Collector 
at New York on pendant watches set with 
diamonds, permanently attached to silk 
and diamond cords, is upheld. The col- 
lector returned this merchandise separately, 
the watch movements being assessed at the 
rate of 30 per cent ad valorem, under Par. 
161 of the Tariff Act of 1913, and the watch 
cases and the silk and diamond cords, at 
the rate of 60 per cent ad valorem, under 
Par. 356 of the Tariff Act of 1913. 

The importers, in protests filed: with the 
Board of General Appraisers, claimed that 
the merchandise should have been segre- 
gated for dutiable purposes; that the watch 
or watch cases should have been: assessed 
under Par. 167, at 45 per cent under Par. 
Act of 1913, at 30 per cent ad valorem, and 
the pendants according to chief value, 
namely, at 20 or 50 per cent ad valorem 
under Par. 167, at 45 per cent, under Par. 
318, at 40 per cent under Par. 257, at 50 
per cent under Par. 356, or at 50 per cent 
under Par. 317 of the Tariff Act of 1913. 

The customs appraiser, in returning the 
goods for duty stated that he based his 
advisory classification, followed by the col- 
lector, on the principle enunciated in Treas- 
ury Decision 35722, G..A. 7778. The Board, 
in its opinion written by Judge Sullivan, 
in referring to this authority, states: 

The authority cited by the customs appraiser 
is our decision in re protest 729815 of Schwarz- 
schild Bros., G. A. 7778, T. D. 35722 * * *, 
In that case. we held that certain bracelets to 
which were permanently attached small watches 
inseparable therefrom, were dutiable as an en- 
tirety with the watch cases as jewelry. We 
affirmed the collector’s assessment of 30 per 
cent. ad valoerm under paragraph 161 on the 
watch movements, and of 60 per cent ad valorem 
on the watch cases and bracelets as jewelry 
under paragraph 356 * * *, 

The importers’ claim in this case. that the 
watch cases are dutiable under paragraph 161 
is apparently the one on which they stand. In 
view of their admission that the pendant is in 
chief value of precious stones, the other claims 
in the protest are without merit. 

However, in view of the Schwartzschild case 
(noted above) and the admission that the silk 
and diamond cords were permanently attached 
to the watch cases, we are of the opinion that 
the collector was correct in his classification of 
the cases and the cords, both of which were set 
with diamonds, as jewelry. 

The protests are overruled, and the assessments 
of the collector affirmed. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 
Week Ended June 19, 1920. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins. .$1,153,895.61 
Gold bars paid depositors........... 127,449.75 


| ee ee eee $1,281,345.36 
Of this the gold bars exchanged for gold coin 
are reported as follows: 


TOE 16 oi ei nie ede ee tee ee $198,779.47 
PONE inde pcce ese catnes eee 304,845.87 
See NG. ova eas i Gdes ooh hee 178,779.06 
JUNG AZ oo. odin sng sss eaiewite sedans 157,789.48 
PONG Eh Fo. Ute darn daw aeen VRE 203,976.17 
ROE 30 vf cxw ie Kk Gucaw ah bende tens 109,725.56 


OME ai dave Raleeneet oeaeate $1,153,895.61 
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Wheeler Wedding Rings 


We are glad to announce the return of Wheeler 


No. 9 ss . 
Hand Wedding Rings after a temporary but unavoid- 
ngraved : 
able absence caused by disagreeable labor con- 
ditions. 


And at a propitious time too, we feel; for 
never was the demand greater for wedding 


No. 3024 - 
ie rings of the better kind. 
To the trade Wheeler Wedding Rings need 
no introduction. Their long established rep- ' 
utation rests securely upon the sound guarantee 
ts of “the utmost in quality and the finest in 
o. + 99 
| Head workmanship”. 
Wheeler Wedding Rings are seamless, possess- 
ing a beautiful and lasting finish, obtainable 
only through the Wheeler process of manu- 
se facture. Our engraved rings are all hand- 
Diamond ° 
wo. so1o1 engraved, which means—the best that can be 
Diamonds produced. 
a 
se ° . . . * 
squares) We specialize in platinum engraved rings and 





in diamond wedding rings. 





Hayden W. Wheeler & Co., Inc. 


2 Maiden Lane New York 
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are shown in public for the first time. 


retailer to his local paper for the 
afl ws in 
intervie L 
without credit to THE 


styles in gems.—THE EDITOR. 


The Latest Jewelry Seen in New York 


he following information is published not only for the benefit of the jeweler, but 
fi ag of the public, and to give the retail jewelers outside of the large centers in- 
po Ben tion as to the very — — ” erg that are Rigs in agg —- «s 
i metropolis and about such special pieces as have been made for customer 
dealers in the more? m his information is right-up-to-the-minute, and " gath- 
i fore THE JEWELERS’ CIRCULAR goes to press, _may be git 
ered directly be } eneral information of the people of his district, in order to 
interest in jewelry generally, or the information may be used by him as a basis for 
his local journals, as to the latest styles in jewelry. . 
BWELERS’ CIRCULAR, in any way that the jeweler may feel will 
best for the information of the people of his district, or valuable as a news item on the 
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N THE new gown colorings and trim- 
mings and in the new dress patterns 
there are shown now in many cases fore- 
runners of Fall styles, and it is interesting 
to follow the fresh ideas in jewelry exhibit- 
ed for wear with these new costume fash- 


ions. ees 


An Egyptian pattern run as a border 
trimming on batik shows the regulation 
Egyptian coloring with green, blue, yellow 
and red in pure tone predominating, and 
for wear with these the single-color jewels 
are the most appropriate. Emeralds, sap- 
phires, smoked amber and red coral match 
exactly the RIS CEE 


Pastel shades of old rose and mauve 
softly blended on a gown of dull blue linen 
make another batik pattern in a conven- 
tional flower design. With these shades 
gold-mounted jewels holding rose quartz 
anc-amethysts are the ones to choose. They 
are made up now after the Grecian pat- 
tern with festooned necklaces, pendant ear- 
rings and finger rings to correspond in 
their gem setting and pattern form. 

x * * 

The earlier patterns in the batik work 
were far less finished in their perfection of 
pattern than the newer output from the 
studios and with this more precise draw- 
ing a closer following of detail is possible. 
These later products rely still for their at- 
traction on their beautiful rich coloring and 
they make excellent backgrounds for shim- 
mering gems. It is true they need the re- 
lief of the gems that are faceted and set 
in the finer workmanship shown on filigree 
gold and carved platinum. They become 
heavy unless this contrast is used, for with 
the opaque an entirely different effect is 


gained. oe 


Both bead work and a silk embroidery 
are being used for a new gown trimming 
and although they have appeared quite 
steadily for the last year they are still ap- 
pearing on the very latest costumes. A 
combination of the two gives an exceed- 
ingly rich trimming, and the chance for 
blended color makes this arrangement a 
favorite choice. On linens the embroidery 
is often of wool or worsted and the beads 
dull finish, then the shades run to the 
pastel coloring and a combination of deep 
tones is used. For silks and satins the 
beads are faceted and bright, but pale in 
tint, and the embroidery is more often silk 
or silk floss. With the linens, the opaque 
stones in silver, gold or platinum settings 
are correct, while for the embroidered 
satins the finest of gem-set platinum jewel- 
ry will be used. 


~~ 


The patterns on the new materials and 
the materials themselves are a fascinat- 
ing theme. Their range in weave and pat- 
tern design is unusually wide and for both 
texture and design there is a special choice 
in jewels to be shown. For basket weave 
materials used for dresses and outer wraps 
the heavier jewels are more appropriate, 
while for the smooth-finished dress goods 
the finer and more minute construction in 
jewelry is far better. There are neck- 
chains and necklaces used within this last 
month or two, that are appearing now at 
social gatherings at country houses, coun- 
try clubs, and at the beaches. These are 
intended for evening wear, but they are 
bold enough in design to be noticeable 
when worn with the larger patterned chif- 
fons and figured georgettes, and they are 
not hidden even by the cloaks with their 
elaborate-collars and gay colors. Some of 
these new neckchains are built up of extra 
large links and handsome gemmed plaques. 
The links ‘hemselves are formed of a chain- 
work ot } sx-set gems, and the plaques, too, 
are entirwy flexible with the exception of 
the central design, or perhaps even of only 
a single central gem. They hang from fif- 
teen to eighteen inches in length, and in 
form they contrast with the necklaces be- 
cause their plaque is hung directly on their 
neckchain. 

x ok x 


Black opals make the gem and platinum 
the mounting for a set of handsome jewels 
that was designed especially for wear with 
a hand-made batik gown in shades of pale 
blues and greens. This costume was a 
hostess gown for wear in the afternoon. 
At the back the collar was high outstand- 
ing, like an Elizabethan ruff, but the cor- 
sage was cut low at the front to make a 
long square neckline. The sleeves on the 
gown were flowing in accordance with this 
costume style and the gown was finished 
with a train at the back, but in the front 
the skirt was cut quite short. In this batik 
gown the color was gained by an underdress 
in an allover pattern of very decided lines 
carried: out in pale blues and greens, but 
bordered with darker shades to emphasize 
the pattern. This was veiled first in green, 
and then in blue, and it was topped with 
some rich blue embroidery at shoulders and 
hem. The gems were square-cut and set in 
earring studs, brooch, finger-ring, and very 
long neckchain from which hung a single 
plumed fan. Beside the square-cut opals 
in the jewelry, the frame of platinum was 
studded with smaller faceted black. opals 
and diamonds. The earrings were studs 
square shaped and filled out at the corners 
with the open framework holding diamonds 


CIRCULAR 


79 


and black opals, and the square-cut larger 
gem set at cross angles at the center. The 
brooch formed a triangle built up of three 
squares with the intersections filled out 
with the open platinum piercing and the 
neckchain was built up of a repetition of 
these combined square-cut opals and tri- 
cornered sections of the openwork platinum 
mounted with the faceted diamonds and 
smaller opals. 
a 


Brown topazes have been mounted in 
some gold jewels for wear with a costume 
of canary-colored cashmere, which shows 
the new embroidery in the blending of 
brown tones. The embroidery appears in 
bands placed upright on the skirt and run- 
ning over the shoulders on the overblouse. 
The sleeves of this gown are abbreviated 
to make them fashionable, and in conse- 
quence a pair of bracelets was designed for 
wear with this particular frock. These 
bracelets are deep bands and they are ad- 
justed for wear just below the elbow on the 
wide part of the forearm. In their gold 
frames the topazes are set at intervals be- 
tween sections of filigree work studded 
with yellow and blended brown topazes and 
their patter-ing is repeated in a topaz- 
studded coi.ar and in a band for the hair. 
Other new arrangements are shown this 
Summer where the blending follows this 
example in two tones of violet, blue, green 
or red. In a paler and darker tone of vio- 
let a basket-weave heavy silk was carried 
out in a checkerboard pattern, and this ma- 
terial made up into some very handsome 
evening wraps. Amethysts in the jewels 
would be the means of carrying out this 
new costume color blending. Again this 
shading from lighter to darker tone is ad- 
vanced in some rainbow chiffons that are 
used for both afternoon and evening gowns. 
They range in tints from palest cream 
through the warmer tones of browns and 
reds, to deep rich colors that are used 
when the material is made up as a finish- 
ing for the gown or cloak hem. It is found 
best to have the gems in the jewels chosen 
for wear with these color-blended mate- 
rials to emphasize the darker tone in the 
costume and instead of repeating the blend- 
ing of the gown color, very often a single 
tone is used and rubies will be worn in the 
jewels with a gown that shades from pale 
pink to deep rose, or with a costume in 
the now fashionable lighter tints of smoky 
blue, the deepest sapphires will be chosen. 

THE RAMBLER. 








At the annual meeting of Lippman’s, Inc., 
held at the concern‘ quarters, 311 Market 
St. Harrisburg, Pa. last week, officers 
for the ensuing year were elected as fol- 
lows: President, L. Lippman, Los An- 
geles, Cal.; chairman of the board of di- 
rectors, David U. Rothstein, of Johnstown; 
secretary, L. J. Desenberg, of Newark; 
treasurer, Maurice Rothstein, of Johns- 
town; directors, L. Lippman, J. Lippman, 
David U. Rothstein, I. Silverstein, Louis 
Silverstein of Pittsburgh; M. Maurice 
Rothstein, L. J. Desenberg. Lippman’s, 
Inc. operate a chain of credit jewelry 
stores, one of which is located at 311 Mar- 
ket St. Others are located in Newark, 
Johnstown and Altoona. ; 
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DRAFT WAS “RAISED” 


Care of Pittsburgh Jeweler Prevented 
Swindle by Means of a Clever Scheme 
prrrsuRGH, Pa., June 17.—Careful rea- 

soning on the part of A. J. DeRoy, of Jos. 

DeRoy & Sons, yesterday, prevented that 

frm from being swindled out of $4,000 

worth of diamonds, involving a draft for 
that amount which had been raised from 
one dollar to $4,000. The man alleged to 
have done the work was arrested in Cleve- 
land, according to a telegram to the firm 
from there and from which city the raised 
draft came by registered mail, special de- 

livery. P 
Relating the story of the transaction to 

THe JEWELERS’ CIRCULAR correspondent, 
Mr. DeRoy said the draft came through in 
the regular way, accompanied by ‘a letter 
written on the stationery of the Hollenden 
Hotel, Cleveland, to which was signed the 
name of L. W. “Winkleman.” The letter 
was short and to the point, starting out 
by saying the draft was enclosed and to 
forward one man’s diamond ring for $2,000, 
one woman’s ring for $1,000 and a dia- 
mond horseshoe stickpin, for the same 
amount. The writer closed by saying he 
wanted the goods promptly as they were 
graduation gifts, and there is where the 
swindler fell down. If he had eliminated 
that sentence, the order would have gone 
forward and by the time the reader geis 
this story, there would have been litiga- 
tion because of the forgery. Mr. DeRoy 
had already O. K.’d the transaction but 
after it went to the shipping department he 
thought it peculiar, when the graduation 
matter flashed into his mind. So going to 
his bank, he had the officers communicate 
with the Guardian Trust & Savings Co., by 
whom the draft had been issued on a New 
York bank and in due time word came back 
that a draft for one dollar, numbered like 
the one received by Mr. DeRoy, had been 
issued by that bank to persons other than 
‘named in the draft, but not $4,000. 

Mr. DeRoy and the bankers carefully ex- 
amined the draft, which was made out on 
white print paper of good quality and 
everything looked absolutely straight. Even 
before Mr. DeRoy consulted his bank, he 
Icoked up the name of the officers and 
found the signatures were the same names 
as listed in the bank’s personnel. 

Even when a magnifying glass was 
placed on the check, it only revealed the 
slightest indication it had been tampered 
with. The dark blue stars were there, and 
the red ones following the $4,000. Safety 
‘paper had not been used in this instance, 
but no doubt some sort of chemical had 
been used to remove the original writing 
of the amount of the draft. 

In this connection, the advisability of 
‘banks issuing drafts for one dollar and 
more especially without using safety paper 
is questioned. Mr. DeRoy is of the opin- 
ion that if a man can raise drafts that 
easy the greatest precaution should be used 
in accepting them and where there is a 
large amount of money involved no one 
should take them unless the bank issuing 
the draft has been consulted. Mr. DeRoy 
said that if the draft had been issued by a 
‘bank in California he probably would have 
‘taken a chance. What he is interested in 
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most at the present time is the word from 
Cleveland that the man who is alleged to 
have committed the deed is under arrest 
and locked up to the credit of the Bank- 
ers Association’s detective agency. 

All of the details of the arrest in Cleve- 
land are not known here. But the manner 
in which the draft was raised makes some 
believe here that the chances are the man 
has played the same game elsewhere. 

The postal authorities also have been 
notified of the transaction in order that 
every legal agency may be put to work in 
investigating the transaction and also to 
what extent this plan has been employed. 








STEAL VALUABLE LA VALLIERE 





Jewelry Valued at $2,000 Missed from Syra- 
cuse, N. Y., Store Following Visit of 
Two Young Men 


SyracusE, N. Y., June 19.—Two young 
men, by a clever ruse, stole a diamond 
La Valliere from the front show window of 
the jewelry store of H. J. Howe, Inc., be- 
fore the eyes of clerks waiting on them a 
short time ago. The jewelry was valued at 
about $2,000, according to Manager T. E. 
Gregory. 

According to the report made by Mr. 
Gregory, the two young men, apparently 
about 27 or 28 years old, entered the store 
and asked to be shown diamond La Val- 
lieres. One of the veteran clerks in the 
store recognized them as having been in be- 
fore and was suspicious as soon as they en- 
tered. He used extreme care in serving 
them, accounting for every piece of jewelry 
on the trays they rejected. 

They asked to see a La Valliere on dis- 
play in the front window. One of the men 
followed the clerk to the window, while the 
other remained behind in the store. The 
clerk was careful that the man did not come 
too close to the window display, and after 
showing the jewelry there the pair left dis- 
satisfied. 

When the window goods were checked up 
that night it was found that a diamond La 
Valliere set in platinum was missing. The 
theft was not reported to the police imme- 
diately, but private detectives were noti- 
fied. So far no trace has been found of 
the men, though a description was given 
the authorities. 

Manager Gregory declares that the man 
who followed the clerk to the window must 
have been a sleight of hand expert, for 
though. he was being watched by other 
clerks he somehow managed to lift the La 
Valliere from the window and conceal it 
about his person. 

Manager Gregory denied that a diamond 
bracelet valued at $3,000 was stolen several 
weeks before. 








A merchant in Australia wishes to secure 
the representation of manufacturers for the 
sale of clocks, imitation ivory goods, rolled- 
gold goods, imitation precious’ stones, elec- 
troplate ware, or any other lines suitable for 
the jewelry and fancy goods trade. Refer- 
ences. The Bureau of Foreign and Domes- 
tic Commerce at Washington, D. C., or any 
of its branches will furnish further infor- 
mation if when writing reference is made 


to file number 32930. 
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News Notes from England. 





. Ants reduced the weight of the Seitz 
diamonds from 75,794.28 carats to 74,0785 
carats, according to the South African 
Minister of Mines and Industries who re- 
cently made public some interesting de- 
tails connected with the disposal of stones. 
Dr. Seitz, who was governor of German 
South-West Africa when the war broke 
out, buried his diamonds in the ground 
near Windhuk. After General Smuts con- 
quered the district the diamonds were re- 
covered and sold at the end of last year 
at the basic price of 84s. 9.323d. (approxi- 
mately $11.20 pre-war rate of exchange) 
per carat. The diamonds taken from Seitz 
were then sent to London to be cleaned. 
Their weight then was 75,794.28 carats. 
After been renovated their actual weight 
was 74,078.5 carats. Ants had built in the 
box under the ground and the stones had 
accumulated sufficient foreign matter to 
make the difference in weight noted. 

ok ok K 


The French police have arrested a num- 
ber of people on a charge of coin smug- 
gling. Silver coins have been collected in 
Paris and other cities and then dispatched 
to places abroad for manufacturing pur- 
poses—mostly in the jewelry industry. The 
coins were purchased at a premium, four 
cents being paid for a one-franc piece and: 
later re-sold in such places as Switzerland 
for sums that would bring a profit of 10 
cents on each franc. The acute shortage 
of silver prompted the police of Paris to © 
investigate, with the result that the first 
arrest was made at a forwarding agency 
in the Rue Greneta, a member of the smug- 
gling gang having just deposited several 
cases of coins for dispatch out of the 
country. The smuggler injured several 
detectives before being overcome. The 
whole gang was soon in custody. 


* * * 


A feature of the jewelry retail trade 
at the seaside resorts in England today 1s 
the sidewalk window-trim. At the big 
pleasure centers of the east and south 
coasts the jewelry establishments display 
thousands of dollars’ worth of rings and 
brooches, and watches and hair ornaments 
in glass show cases that stand outside the 
shops flush with the pavement. There are 
no iron railings or padlocks protecting 
the stuff, and the visitor naturally won- 
ders how it is that the jewel thieves do 
not make a haul occasionally. It is usual 
to have two long oblong cases either side 
of the door with a few smaller cases sand- 
wiched here and there. Visitors to the 
towns take great interest in these pave- 
ment displays. They inspect the exhibits 
casually as they walk along—some even 
stepping round them as they proceed on 
their way. The jewelers say their ex- 
perience is that a customer would sooner 
stop and examine the displays at their 
leisure and without having to enter the 
shop or pass a floorwalker. One or two 
clerks always hover in the background 
with a watchful eye on the crowds, and 
it is safe to figure that one of them, at 
least, has a revolver in his outside pocket 
for emergency purposes. Young men who 
have served in the army are quite in de- 
mand by jewelers now. 
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Hoosier Jewelers Meet at Lafayette 





Members of Indiana Retail Jewelers’ Association Attend Thirteenth Annual 
Convention, Hear Excellent Speeches, Elect Officers and Pass 
Resolutions on Trade Subjects 














LAFAYETTE, Ind., June 17.—The 13th an- 
nual convention of the Indiana Retail 
Jewelers’ Association, held here Monday 
and Tuesday, June 14 and 15, was the most 
successful meeting ever held by that or- 
ganization. The program was unusually 
interesting, the attendance large and the 
interest keen, and the 75 jewelers who at- 
tended went home feeling well repaid for 
their visit. 

The chief topics of discussion found 
their way into the report of the resolutions 
committee, which was approved by unani- 
mous vote of the convention, and the reso- 
lutions set forth, in concise style, the sen- 
timent and conclusions of the association 
on subjects of greatest interest to the 
jewelry trade. These resolutions were as 


follows: 
The Resolutions 

We, the members of the Indiana Retail Jewelers’ 
Association in the 13th annual _ convention 
assembled in Lafayette, Ind., June 14-15, 1920, 
herewith set forth the following declarations and 
resolutions: 

Whereas, the present excise and so-called luxury 
taxes have been proven unfair, unjust and un- 
democratic therefore, be it 

Reso.veD, That we favor its repeal, and, in lieu 
thereof, favor a sales tax affecting all sales trans- 
actions. Be it further 

Resotvep, That a copy of these resolutions be 
sent to our two senators and our several repre- 
sentatives in congress. 

* * 

We emphatically affirm our former  endorse- 
ment of the Fixed Price bill, and instruct our 
secretary to so inform our senators and repre- 
sentatives. : 
* * * 

We, as heretofore, earnestly urge all jewelers 
to refrain from giving time guarantees on mer- 
chandise or repairs. 

. * * 

We extend greetings to the officers of the 
American National Retail Jewelers’ Association, 
and most heartily endorse their actions in our 
behalf. 

* * * 

We again endorse the elimination of free en- 

graving and the loaning of watches. 
* * * 


We endorse the work of the Jewelers’ War 
Revenue Tax Committee and the work of the 
Jewelers’ Vigilance Committee. 

* * * 


We commend the research bureau and further 
pledge our co-operation. 
* * * 

We approve President A. A. Everts’ upholding 
membership plan and pledge our co-operation. 

* * + 


We again endorse the Fair Trade League. 
* * * 


We again endorse the National Publicity Asso- 

ciation and pledge our support. 
* * * 

We are opposed to the reduction of discounts 
by silver manufacturers and urge them to again 
return to the former cash discount, as we believe 
that it is a beneficial stimulant to the prompt 
payment of bills, which means better merchants 
and more satisfactory business relations. 

* * * 


We are opposed to the reduction of discounts 
as recommended by the National Wholesalers’ and 
Jobbers’ Association, and recommend the estab- 
lishment of a discount of 6%, 30 days, 4% 60 
days, net 90 days. We recommend additionally 
that the semi-annual and open account systems of 
settlement be abolished, as we believe this for the 
betterment of our business. 

* 


We extend greetings and authorize our secre- 
tary to telegraph our friend and helper, Colonel 


John L. Shepherd, expressing our love for him 
and wishing him a speedy return to good health. 
* * * 


We thank the officers of our association for the 
efficient manner in which the affairs of our organi- 
zation have been conducted during the past year. 

* * * 


We thank all who have participated in and 
assisted in making this convention a success. 
* * * 


We urge that members purchase only such 
articles of merchandise as are properly trade 
marked, that their identity may be established. 

* * * 


We recommend to our members the National 
Jewelers’ Fire Insurance Company, and request 





WILLIAM H. RINDT, PRESIDENT-ELECT 


that every store carry some of its insurance in 
this company. 
* * * 

We reaffirm our commendation of the Butterick 
Publishing Company, in its campaign of “Buy at 
Home,” and urge co-operation by our members. 

* * * 


We wish to thank the trade press for its con- 
tinuous support and urge our members to be 
ardent supporters of all. 

* + * 

We urge that our members encourage appren- 
tices to become watchmakers to assist in meeting 
the future demands. 

* * * 

We recommend that all manufacturers of estab- 
lished selling price merchandise make the mark-up 
sufficient to permit a reasonable profit to ‘the 
dealer after the cost of doing business has been 
deducted from the selling price of the article. 

(Signed) 
Watter H. MEttor, Michigan City, 
Lovis W. Orto, Crawfordsville, 
Greorce F. Beacu, Valparaiso. 
Wi tiram H. Rinpt, Richmond, 
Committee on Resolutions. 


The convention was held in the banquet 
hall of the Fowler hotel, and the total 
registration was 76, representing cities and 
towns throughout the Hoosier State. Many 
of the jewelers arrived the Sunday before 
the convention opened and an informal get- 
together session was held that evening. 

The opening session of the convention 
was called to order Monday morning, June 
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14, by Frank S. Crebs of Frankfort, presi- 
dent. The principal feature of this session 
was the president’s annual address. The 
invocation was by Dr. E. M. Martinson, 
pastor of the First Baptist Church, after 
which Mayor George R. Durgan of Lafay- 
ette extended greetings to the visitors. 
Every jeweler in Lafayette was present. 
William H. Rindt of Richmond responded 
to the mayor’s address, after which the 
committee appointments were announced: 

Resolutions—Walter H. Mellor, Michi- 
gan City; L. W. Otto, Crawfordsville; Wil- 
liam H. Rindt, Richmond; George F. 
Beach, Valparaiso, and Herman Vollmer, 
Princeton. 

Membership—A. J. Irion, New Albany; 
C. A. Rinard, Kentland; C. Z. Rowe, Plym- 
outh; Gerry Mohlman, Lafayette, and 
Frank Mays, Jr., South Bend. 

Legislation—H. H. Bishop, Indianapolis; 
H. L. Rost, Columbus; Clyde F. Morgan, 
this city; P. H. Spohn, Greensburg, and 
Ralph Roessler, Marion. 

Auditing—Charles G. Beckman, Ken- 
dallsville; Philip Horr, Aurora; W. A. 
Howard, Rochester; Ben Kruckmeyer, 
Evansville, and G. V. Brown, Flora. 

Trade Interests—Robert Koerber, Fort 
Wayne; Carl F. Walk, Indianapolis; D. S. 
Whitaker, Lebanon; Gurney J. Jessen, 
Rensselaer, and Charles Q. Erisman, this 
city. 

President Frank S. Crebs, in his annual 
address, said in part: 


PRESIDENT CREBS’ ADDRESS 


The jewelers of Indiana have done a larger 
volume of business during the past year than 
ever before in their history, but the profits have 
not been in proportion. This is one problem for 
our convention. These are days of co-operation, 
when every line of business has organized, even 
the farmers having organized, not to control 
prices but that greater efficiency may be obtained, 
greater production assured and better service 
rendered to the public. And I am proud to say 
that the jewelers’ organization is one of the 
strongest. It is important that this organization 
be carried down to local units so that Jewelers’ 
clubs in every city may carry out what is learned 
at convention. 

The price list for watch repairing sent out 
by the national association has put thousands of 
dollars profit into the cash registers of the jewelers 
of the country and even now our charges are 
— high as those in other lines requiring less 
skill. 

A wave of special cut price sales is sweeping 
the country, affecting principally the clothiers, 
but they are not justified by conditions. I am 
sure they will not reach the jewelry industry. 
For while prices in a few of our lines have 
gone so high that we expect them to drop, our 
line in general has advanced only enough to 
meet the advanced costs of production. 

There is no profiteering in the jewelry business, 
either in the manufacturing or the selling ends. 
Our integrity has never been questioned. The 
jewelers of the country are on a safe and sound 
basis. Primarily we are in business to make 
money and support our families but we are also 
serving the public and the high standing of our 
business should be a matter for congratulation. 


Harry N. Tolles, of the Sheldon School 
of Salesmanship, Chicago, addressed the 
convention on “Essentials in Successful 
Selling.”’” He emphasized the importance 
of getting the customer’s heart first, then 
his mind, and next his hand. The main pur- 
pose of every salesman, he said should be to 
give satisfaction to the purchaser. In an 
address at the afternoon session of the con- 
vention, Mr. Tolles discussed “Business 
Building.” He urged jewelers to train their 
clerks to please their patrons. The cus- 
tomer must be properly appraised, he said, 
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so that theskind®of goods he watts may be 
offered him. “Adjust yourself to meet the 
customers’ style and taste, he said. The 
four steps leading to a sale, he said, were: 
First, get the favorable attention of the 
customer ; second, get his interest; third, 
get his desire to have the goods you offer ; 
fourth, cement this structure with confi- 
dence; 5th, base it all on the firm founda- 
tion of service. “More sales are lost by 
over-talking than by under-talking,”’ he 
continued. He showed the value of effec- 
tive advertising, of properly using the tele- 
phone to bring customers into the store, of 
sending bills promptly and having them 
accurate, of arranging tasteful window dis- 
plays, of maintaining efficient delivery sys- 
tems and of keeping all business communi- 
cations up to a high standard of neatness 
and attractiveness. 

At the opening of the afternoon session 
of the first day Dr. Frederick E. Hopkins 
of Michigan City discussed jewelers and 
the jewelry business, likening jewelers to 
different kinds of clocks and watches. He 
said that they must be steady and true and 
patient. 

Norman R. Williams of Chicago spoke 
on “Jewelry Store Advertising.” 

The rest of the day and evening were 
given up to recreation. The Lafayette 
jewelers and other public-spirited citizens 
furnished automobiles and the visitors and 
their wives and families were taken on a 
trip to Purdue University, the Indiana State 
Soldiers’ Home and other points of interest, 
the trip ending at the beautiful Elks’ Home, 
where the visitors were the guests of the 
local jewelers at a banquet, covers being 
laid for 125. Short talks were made by 
officers of the association and other speak- 
ers and dancing followed. 


Tuesday’s Sessions 

At the Tuesday morning session Joseph 
Mazer, New York, gave a spirited talk that 
was greatly appreciated. He told the jewel- 
ers that in large measure their success in 
business depended on the way they con- 
ducted themselves. He urged them to wear 
good jewelry in order that the example 
might be set for customers to follow. A 
jeweler without a watch chain on his waist- 
coat, cannot expect a customer to be en- 
thusiastic about acquiring a watch chain. 
If a jeweler’s wife wears no La Valliere 
the public will conclude that the wearing 
of La Vallieres is not essential. 

Discussing general business conditions 
he said there was no danger of a recession 
from prosperity. He ridiculed the claim 
that diamond prices are breaking, saying 
that in Antwerp and Amsterdam thousands 
of cutters are idle because of decreased 
Production at the mines. “It is possible,” 
he said, “that in some cases inability to 
finance business may cause dealers to dis- 
pose of some of their diamond holdings 
for the purpose of protection, but this con- 
dition is by no means general and will have 
no real effect on prices. Actual conditions 
in the market do not indicate there will 
be price cutting. 

“As for the jewelry business generally 
there is every reason to believe that it will 
continue at the present high pitch. The 
country needs so many new homes and new 
toads and other things that labor will be 
employed. Just as long as there are three 
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jobs and only one man #owfill them we 
may look for demand and for continued 
good business conditions. No attempt on 
anyone’s part to create artificial hard times 
can prevail. When new homes are being 
built people buy silver for them, and clocks 
and cut glass. This gives direct benefit to 
the jewelers. And there will be the indi- 
rect benefit of the stimulation of business 
in other lines. I believe that for years to 
come there will be an increasing demand 
for good jewelry. There is no cause for 
the slightest apprehension. The man who 
is optimistic will fare much better than the 
pessimist.” 

At Mr. Mazer’s suggestion the associa- 
tion sent a telegram of cheer and greet- 
ing to Col. John L. Shepherd, the pioneer 
in the organization of State jewelers’ 
associations, who is ill at the home of a 
relative in Illinois. Col. Shepherd was 
given credit by several speakers for hav- 
ing founded so many State associations. 

A. W. Anderson, secretary of the Ameri- 
can National Retail Jewelers’ Association, 
was another speaker. He discussed the 
Research Fund of the national association 
and told of the benefit it rendered. The 
Indiana association then subscribed several 
hundred dollars to the fund. 


After a closed session for jewelers only 
that lasted three hours, the convention held 
its final session. The report of the secre- 
tary, E. O. Little of Auburn, showed that 
the membership of the State association 
had increased to 151. The enrollment last 
year was 133. There were four deaths dur- 
ing the vear, James Scribner of Atticax; 
W. H. Vail of Valparaiso; J. W. Thomp- 
son of Danville, member of the executive 
board, and A. H. Beer of Versailles, a char- 
ter member of the organization. Resolu- 
tions were adopted on these deaths. 

The membership committee reported the 
following new members enrolled: Jepson 
Jewelry Co., Washington: E. P. Frasna- 
chett, Peru; John E. Bancher, Noblesville; 
A. L. Thurman. Evansville; F. C. Kueb- 
ler, Jasper; A. F. Schweiger, Flora; C. Q. 
Erisman. Lafayette; Fred Hunt, Kokomo; 
D. C. Miller. South Whitley; H. E. Trask, 
Crawfordsville: Z. E. Lindlev, Summit- 
ville; Hal Smith. Logansport: B. S. Whit- 
aker, Lebanon: Warren H. Miller. South 
Bend; E. I. Wolf, Huntingburg; Irion & 
Wolf, New Albany. 


The election of officers resulted in the 
selection of William H. Rindt of Rich- 
mond as president, to succeed Frank S. 
Crebs of Frankfort. The others elected 
were: Ist vice-president, Frank Mayr, 
South Bend; 2nd vice-president, Gerry 
Mohlman, Lafayette: secretary, E. O. Little, 
Auburn; treasurer, George F. Beach, Val- 
paraiso; new members of executive com- 
mittee, Frank S. Crebs, Frankfort, and 
A. J. Irion. 


Michigan City was selected as the 1921 
meeting place, the Chamber of Commerce 
extending a cordial invitation accompanied 
by a promise of some splendid entertain- 
ment. Walter H. Mellor also urged Michi- 
gan City as next year’s convention city. 

The retiring president, Frank S. Crebs, 
was chosen delegate to the national conven- 
tion, and the State association will pay his 
expenses. The convention will be held in 
Louisville, Ky., in August. 


CIRCULAR 


85 


WINDOW SMASHER CAUGHT 


New York Policeman Runs Down Man Who 
Attempts to Escape After Jewelry Store 
Window Had Been Broken and Robbed 


The fleetness of foot displayed Tuesday 
afternoon, June 15, by Patrolman Laughran 
of the New York Police Department proved 
fatal to one of two window smashers who 
visited the jewelry store of Morris A. War- 
tell, 2095 Amsterdam Ave., Manhattan, and 
stole $700 worth of merchandise. The win- 
dow was smashed just as the patrolman 
was passing the jewelry store in a trolley 
car on his way to the police station. Be- 
fore he had time to alight from the car the 
men had a handicap of almost three city 
blocks, but after a long chase, in which 
several shots were fired one of the men 
was caught. At the police station the man 
described himself as Frank Connelly. 
When arraigned last Wednesday before 
Magistrate Fleischbaum the prisoner was 
held in $5,000 bail to await the action of the 
Grand Jury. 

About 3.30 Pp. M. on the day of the theft 
two men walked to front of Mr. Wartell’s 
store and without the slightest warning one 
of the men hurled a cobblestone, wrapped 
in newspaper through one of the big show 
windows. In an instant the crooks were 
extracting articles of jewelry from the win- 
dow and before the jeweler was able to 
reach the sidewalk were dashing east along 
164th St. While the men were still run- 
ning toward Edgecomb Ave., Patrolman 
Laughran noticed the crowd which was 
gathering outside the jewelry store. He 
alighted from the car and after being in- 
formed that the jewelry store had been 
robbed began chasing the men. The patrol- 
man was accompanied by Mr. Wartell, and 
after a long chase one of the . window 
smashers pulled a gun from his pocket and 
fired two shots at the patrolman and one at 
Mr. Wartell. 

When the men reached Highbridge Park 
they separated, one going through the park 
and the other continuing north on Edge- 
comb Ave. At 171st St. Patrolman Laugh- 
ran finally came close enough to the man he 
was pursuing to wara him that unless he 
halted he would shoot. The man imme- 
diately stopped and after being placed un- 
der arrest by the patrolman was brought 
back to the jewelry store. 

Mr. Wartell places his loss at about $700, 
a large part of the loot consisting of 
rings. 











New Enterprises. 





The Allee Optical.& jewelry Co. has been 
incorporated at Louisville, Ky. 

The Biltmore Shop, Inc., is the style of 
a new concern that has been incorporated 
at Providence, R. I. 

Louis F. Rosenberg has started in the 
retail jewelry business at 44 Empire St., 
Providence, R. I. 








The store of Galt & Bro., 1107 Pennsyl- 
vania Ave., N. W., Washington, D. C., will 
be open from 9 a. M. to 5 Pp. M., and will be 
closed all day Saturday from june 15 to 
Sept. 15. 
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REMOVAL NOTICE 


POWER & ALLAN, Inc. 


CHAS. L. POWER, Prest. 





Importers and Cutters of 


DIAMONDS 


Have removed to 25 West 43rd Street 
NEW YORK 


National Association Building 
Room 1109 
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DIAMONDS DIAMONDS 
19 SARPHATI STR 170 BROADWAY 


AMSTERDAM 





2 AND 4 MAIDEN LANI 
NEW YORK 





IMPORTERS of DIAMONDS : £2)! Wholesale Distributors of 
WHOLESALE JEWELERS , Watches and Watch Bracelets 
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A. ROSEMAN 


IMPORTER OF 
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9 ann 11 MAIDEN LANE 
NEW YORK 
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Treasury Department Buys Silver 





Agreement With Smelters Permits Mint to Buy 1,500,000 Ounces at Dollar 
Rate—This Being Among First Purchases of the 207,000,000 Authorized 
—Market Quickly Responds 














Wasuincton, D. C., June 17.—The sit- 
uation in the silver market has been dis- 
tinctly stabilized, and the price of silver 
is expected hereafter to remain in the vicin- 
ity of the dollar mark or above, as a result 
of the agreement that has been reached be- 
tween the Treasury officials and the smelt- 
ing companies in regard to purchasing sil- 
ver under the Pittman Act. An announce- 
ment was authorized by the Treasury De- 
partment today that the Director of the 
Mint yesterday purchased 1,500,000 ounces 
of silver from the American Smelting & 
Refining Company at $1.00 an ounce, under 
the Pittman Act provision. 

Under the terms of the Pittman Act the 
Director of the Mint is authorized to buy 
silver when it can be obtained at $1 an 
ounce, up to the amount of the silver which 
was melted up and sold for stabilizing pur- 
poses during the war. In that time $270,- 
000,000 worth of silver dollars, or 207,000,- 
000 fine ounces of silver, were melted and 
sold. Under the Pittman act silver may 
be bought at $1 an ounce until 207,000,000 
ounces have been bought. 

The silver bought must be American 
produced and American reduced silver, and 
there must be an affidavit to that effect. 
There is foreign silver which can be bought 
at a lower price than $1 an ounce, but this 
cannot be bought under the terms of the 
Pittman Act. 


The difficulty since the Pittman Act has 
been in force has been in identifying cer- 
tain smelted silver as American product, 
inasmuch as the refining companies refine 
foreign silver, especially Canadian and 
and Mexican, with the American, and it is 
hard to determine exactly what part of the 
metal turned out came from the Ameri- 
can mines and what part from those out- 
side the country: Under the new arrange- 
ment of the Treasury Department, the 
smelting companies will be allowed to sell 
silver to the Treasury Department at $1.00 
per ounce under the Pittman Act up to 
the exact proportion of the American mined 
silver which they are smelting. In connec- 
tion with the silver purchases, the Director 
of the Mint tonight issued the following 
statement : 


Under the express terms of the Pittman act, 
silver purchased by the Director of the Mint un- 
der the act at the fixed price of $1 per ounce one 
thousand fine, must be the product both of mines 
Situated in the United States and of reducing 
works so located. 

As previnusly announced, the Director of the 
Mint has received standing orders from the Secre- 
tary of the Treasury to purchase silver under the 
act up to an aggregate amount of 207,000,000 
ounces delivered at the option of the Director of 
the Mint at the Assay Office in New York, or at 
the Mints in Philadelphia, Denver or San  Fran- 
Cisco, and is making such purchases when satisfied 
by clear and unequivocal proof that the silver 
is the product of. mines situated in the United 
States and of reduction works so located. Forms 
or such proof, appropriate for use in case of 
silver wholly produced and reduced in the United 
States without admixture of foreign silver, were 
furnished to said Assay Office and Mints under 
date of May 15, 1920. 

In order to cover the practical situation presented 
by the fact that a large proportion of the domestic 
Production of silver is smelted and refined in 


conjunction with foreign silver and comes from 
the refineries as part of a mixed product of 
domestic and foreign silver, the Director of the 
Mint is further prepared to purchase, under the 
act, sliver, which forms part of a mixture of 
foreign silver and domestic silver up to the pro- 
portionate part of such mixed product which 
represents the product of mines located within the 
United States and of reducing works so located, 
upon clear and unequivocal proof as to” «the 
proportionate part of the mixed product which 
represents domestic production. 

Forms for such proof, appropriate for use in 
case of mixed silver, will be available -at -said 
Assay Office and Mints, and, in addition to a 
general affidavit from the vendor in each case, 
will include supporting affidavits from the miner, 
smelter and refiner, together with such sworn 
statements and exhibits from their books of ac- 
count as may be required by the Director of«the 
Mint. 

Full information as to the additional supporting 
affidavits and proof will be available at said Assay 
Office and Mints. - 


Deliveries of mixed silver under the act will- 


be accepted upon the filing of a satisfactory general 
affidavit by the vendor, subject to the later filing 
of the necessary supporting proof. v 
noted that, as to mixed silver already -produced 
and refined, it will be necessary to show thatthe 


silver mined in the United States which enters <> 


into the mixed product was delivered to reduc- 
tion works located in the United States “since 
January 17, 1920. bss 

It will be noted further that, in order-~to 
have assurance that the benefits of the Pittman 
act go to American producers, for whom. they 
were intended, the Director of the Mint “will 
require, in connection with the purchases, sup- 
porting affidavits from the miners to the effect 
that settlement has been made with them on the 
basis of the fixed price of $1 per ounce, adjusted 
to the equivalent price for silver 999 finé-and to 
the cost of delivery from refinery to Mint. : 

Referring to the purchase of 1,500,000 
ounces, attention was called that this was 
made in accordance with an announcement 
of several weeks ago that the Director _of 
the Mint was in the market to purchase 
American silver under the terms of the 
Pittman Act, to replace American silver 
dollars melted up and sold during the 
period of the war. Since that announce- 
ment the Director of the Mint has also 
bought 600,000 fine ounces of silver, in small 
lots, which, with the 1,500,000 bought yes- 
terday, makes a total of 2,100,000 ounces 
so far bought in the last two weeks. 

The immediate result of the purchasing 
under the Pittman Act has been to bring 
the price of American*silver to around a 
dollar mark per ounce from the smelter, 
and the American miner will, therefore, get 
9952c an ounce. 

Inasmuch as the Pittman Act provides 
for the purchase of 207,000,000 ounces, and 
the American production of silver is esti- 
mated at a little over 60,000 ounces, it will 
be seen that this takes care of the Ameri- 
can product for at least three years, at 
the same time taking the same amount of 
the world’s market should the foreign price 
be less than $1.00. 








Miss Myrtle E. Ware, daughter of John 
W. Ware, jeweler, 1060 6th St., San Diego, 
Cal., and Albert B. Mullineaux, adjuster 
with the American Railway Express, were 
married there Saturday, June 5. 
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DEATH OF E. A. LEHMANN 





Head of New York Jewelry Manufacturing 
Concern Passes Away at His Home 
on Staten Island 


E. A, Lehmann, head of the firm of E. A. 
Lehmann & Co., manufacturing jewelers, 45 
John St., New York, died Friday, June 11, 
at his home at West New Brighton, S. L., 
following an illness which covered a period 
of two years. He was, however, confined to 
his room for only about 14 days prior to his 
death, which resulted from stomach 
troubles. 

E, A.-Lehmann was born in Berlin 72 
years ago, and came to this country when 17 
years of age. For several years he worked 











THE LATE E, A. LEHMANN 


_sfor the old concern of Bernhardt & Co., 
=“then located at 169 Broadway, and during 


part of the time. was foreman of the shop. 
At the time that the firm dissolved, he, to- 
gether with Mr. Waterman, started the firm 
of Waterman & Lehmann, which concern 
conducted business in the Maiden Lane dis- 
trict until 1882, when Mr. Waterman with- 
drew and Mr. Lehmann started the business 
with which he was associated at the time of 
his death. Mr. Lehmann, who had been 
associated in the jewelry trade for a period 
of over 50 years, was a man of artistic tem- 
perament, and this was reflected in the 
jewelry which he produced. He had many 
friends in the trade. 

The deceased is survived by his widow, 
one son and four daughters. The funeral 
was held on Sunday, June 13, from his late 
home. Miss O. E. Lehmann will continue 
the business. She has been associated with 
the firm for the past 14 years. 








The H. A. Carlisle jewelry business at 
Laurel, Mont., has been purchased by C. L. 
Calloway, of Potosi, Wis., and Mr. Carlisle 
is to retire from attive business. Mr. Callo- 
way was engaged in the jewelry business for 
a number of years, but sold his business 
recently. He recently paid a visit to Laurel 
and decided to buy the Carlisle business. 
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STONE NECKLACES 


AQUAMARINE ! 
AMETHYST 
LAPIS LAZULI 
CRYSTAL 
TOPAZ 

ROSE QUARTZ 
CARNELIAN 
AGATE, assorted 


STONE 
CAMEOS 


20 to 40 MM 





ESPOSITER, VARNI CO. 


INCORPORATED 
45-49 John St. New York 



































|. MEHRLUST 


Manufacturer of diamond jewelry of the highest class. 

Gems and diamonds and precious stones of every description. 
Main Office and Factory Downtown Office 
6West48th Street 12&14. John S treet 


TELEPHONE {ig 37 BRYANT TELEPHONE {38} CORTLAND 


New York City- 
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Oriental Pearl NecKlaces 


Loose Pearls for Additions 





Fancy Cut DIAMONDS and PRECIOUS STONES 


Frederick W. Rauch 


170 Broadway, New York 
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ALLEGED CROOKS CONVICTED 


Two Young Men Charged with Participa- 
tion in Robbery of Baltimore Jewelry 
Store Are Found Guilty After a 
Sensational Trial 

Battrmore, Md., June 19.—After one of 
the most sensational trials of its caliber 
ever held in Part I, Criminal Court, in this 
city, Anthony Cugino, 22 years old, and 
John M. Kirshner, 21 years old, both of 
Philadelphia, and alleged members of a 
gang of Quaker City jewelry store thieves, 
were convicted of burglary and shooting 
and attempting to kill Charles E. Williar 
in this city March 9, 1920. Cugino and 
Kirshner were indicted for participating in 
the daring daylight robbery at the store 
of the James R. Armiger Co. 310 N. 
Charles St. 

The two bandits were convicted of the 
Armiger job by a jury. The indictment 
charged them with the theft of diamonds 
valued at $20,000. The trial began June 14 
and lasted five days. The prosecution pre- 
sented its case in three days and the de- 
fense took two days. Judge Carroll T. 
Bond, of the Supreme Court of Baltimore, 
was the trial judge. His rulings were con- 
sidered exceedingly fair to both sides. The 
jury brought in its verdict after being out 
55 minutes. 

Cugino and Kirshner were prosecuted by 
State’s Attorneys Henry M. Siegel and 
Gaylord L. Clark. Detective Lieutenant 
Joseph F. Dougherty was at the table of 
the prosecution throughout the trial aiding 
the State’s attorneys in the presentation of 
evidence. Detectives Lieutenants Peter B. 
Bradley, Herman Pohler and Thomas W. 
Quirk completed the detective branch ot 
prosecution. The counsel-in-chief for the 
defense was Eugene O’Dunne, formerly 
Deputy State’s Attorney of Baltimore, and 
two Philadelphia lawyers. When the ver- 
dict was announced by the foreman of the 
jury, Mr. O’Dunne made a motion for a 
new trial. The record in the case together 
with Mr. O’Dunne’s motion will go before 
the judges of the Supreme Bench for ap- 
proval or dismissal. Sentence against Cu- 
gino and Kirshner was suspended by Judge 
Bond pending action on the defense’s mo- 
tion for a new trial. 

For five days the court room was packed, 
as many as 300 men and women attending 
the trial. Court observers, lawyers and 
citizens declared that the squad of. detec- 
tives who were assigned to the Armiger 
case the day the robbery happened left no 
stone unturned in completing their line of 
testimony against the accused. It was con- 
ceded that the case was handled in a mas- 
terful manner by the prosecution. Not a 
Witness displayed any feeling against the 
accused. With the exception of Detective 
Captain A. E. Souder, of Philadelphia, not 
a Baltimore detective or policeman went on 
the witness stand. 

The conviction was obtained solely 
through the evidence and witnesses ob- 
tained by the detectives. Seven witnesses 
identified the accused. The case was in 
such shape that, despite all of the wiles re- 
sorted to by the bandits, their complicity 
in the attack on the Armiger store was 
established from the time that they stole 
an automobile on Girard Ave., Philadelphia, 
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March 7, until they made their escape from 
Baltimore in a taxicab on the afternoon of 
the robbery. The identity of a number of 
witnesses, business men and women, had 
been kept secret by the detective bureau, 
until the minute that they took the stand 
and gave their testimony. The most rigid 
cross-examination failed to “break” the 
witnesses. 

Mr. O’Dunne handled the defense in an 
exceedingly clever manner. His cross-ex- 
amination, however, failed to break down 
the State’s case in any degree and, with 
some witnesses, the testimony against the 
accused was strengthened instead of weak- 
ened by cross-examination. .A member of 
the Armiger firm told how his firm got 
back 27 of the major stones within 10 days 
after the robbery. A pawnbroker offered 
the Armiger firm 58 diamonds, and among 
the lot the Armiger experts picked out 27 
stones, which, it was testified; bore the 
weight and description of gems mounted in 
the stolen rings. 

William Fergus, a member of the gang, 
is now serving a 10-year sentence in East- 
ern Penitentiary, Pa., for a bank hold-up. 
Two other members of the gang are known 
to the Baltimore detectives, and Marshal 
of Police Robert D. Carter has directed that 
no effort be spared to run down the other 
two men indicted for. their participation in 
the Armiger job. The defense built its case 
chiefly upon the claim of innocence, and a 
number of alibi witnesses were brought from 
Philadelphia. These alibi witnesses at- 
tempted to prove that the two bandits were 
not in Baltimore the day the Armiger job 
happened. The jury, however, didn’t place 
much weight in the testimony of the alibi 
witnesses. 








BEWARE OF THIS SWINDLER 


Baum, Alias “Klein,” Visits Another New 
York Jeweler but Fails to Keep 
Appointment 


Six detectives from the New York Po- 
lice Department and a JEWELERS’ CIRCULAR 
reporter spent an anxious* hour last 
Wednesday afternoon awaiting the arrival 
at the Grand Central Jewelry Shop, Grand 
Central Terminal, 42nd St., Manhattan, of 
Harry Baum, alias “Weiss,” alias “Schal- 
ler,” etc., a clever swindler who has been 
operating in the jewelry trade for some 
time. Baum, or “Charles Klein,” as he now 
represents himself, was scheduled to call 
for a la valliere at the jewelry store at 3 
o’clock last Wednesday afternoon, but ap- 
parently became suspicious, and after an 
hour of waiting the detectives gave up the 
watch. 

Not since May 25 has Baum been operat- 
ing in the trade, but after an absence of 
almost three weeks he again made his ap- 
pearance. Evidence that the jewelers are 
finally heeding the warnings published in 
THE JEWELERS’ CrRcULAR about this swind- 
ler is borne out by the fact that Baum in 
his last three attempts to work his scheme 
has failed twice and on one occasion nar- 
rowly missed being arrested. 

Baum is still posing as “Charles Klein,” 
head of a big department store in Chicago, 
and on Tuesday, June 15, after THe Jewer- 
ERS’ CIRCULAR had gone to press, called at 
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the show rooms of a large basket maker in 
the uptown section of New York. There 
he placed a large order for baskets to be 
shipped as soon as possible and after work- 
ing himself into the confidence of the sales- 
man, sprung his old story of wanting to 
buy a piece of jewelry for his daughter, 
who is about to be married. 

Because Klein placed a large order, the 
salesman was not at all hesitant at refer- 
ring him to Charles Lateiner, proprietor 
of the Grand Central Jewelry Shop, located 
in the Grand Central Terminal. Just as 
Mr. Lateiner was preparing to close his 
store on Tuesday night, he received a tele- 
phone call from his friend in the basket 
house that he was sending a customer from 
Chicago to purchase a la valliere. Mr. 
Lateiner asserted that he would wait for the 
man and about 30 minutes later “Klein” 
appeared at the jewelry store. 

He informed the jeweler that he was de- 
sirous of purchasing a la valliere worth 
about $1,600, but as Mr. Lateiner conducts 
only a small store, he was compelled to in- 
form his “customer” that he could not sup- 
ply the piece from his stock. The jeweler, 
however, offered to take “Mr. Klein” to 
other jewelry stores, but this the swindler 
did not desire. 

After some discussion “Mr. Klein” 
agreed to return the following day at 3 
P. M., at which time the jeweler promised 
he would have an assortment of la vallieres 
on hand. After the man’s departure, Mr. 
Lateiner tried to recall where he had either 
seen his “customer” or his likeness before. 
He then searched the pages of a recent issue 
of THe Jeweters’ Crrcuar and there found 
a photograph of “Mr. Klein” accompanied 
by a warning against dealing with this man. 

The jeweler then telephoned to the near- 
est police station and the following morn- 
ing informed the office of THE JEWELERS” 
CrrcuLar that Baum was scheduled to ap- 
pear at his store on Wednesday afternoon. 
At 3 p. m. six New York detectives and a 
reporter for this journal were on the scene, 
but Baum failed to put in his appearance. 

Baum always works the same game and 
this feature alone should make him easy to 
identify. He is described as being about 
42 years old, standing five feet, five and 
three-quarter inches in height, and weigh- 
ing about 143 pounds. He has dark chest- 
nut curly hair, light hazel color eyes and a 
sallow complexion. 








Market Prices: for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as 
reported for the last week: 


Selling Price 

London U. S. Gov't 

Date. Official Assay Bars. 
TOES fs oe cicacacetca 44 87% 
NNO cd. vat accavetoen 44 84% 
RD arabes neta ha) ate 491 95% 
OHI 4 oc 396 becca 49% 93% 
BO A oa iba Henn toicbds 50% 95% 
et ey eee ee 51% 961% 





A jewelry merchant in Canada desires to 
purchase jewelry, cut glass, jewelers’ fancy 
goods, novelties, and electric lamps. Quo- 
tations should be given c. i. f. Canadian 
port. References. If further information is 
wanted in regard to this matter, address the 
Bureau of Foreign & Domestic Commerce, 
Washington, D. C., and to file number 
32933. 
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MACK M, BURNSTINE 
DIAMONDS 


NEW YORK 


87 Nassau Street 








ST. LOUIS 


508-510 Arcade Bldg. 














WILLIAM LEVINSON MORRIS ROSENBLOOM A. M. WEINBERG 


Established 1886 


MORRIS ROSENBLOOM & CO. 


IMPORTERS OF 


DIAMONDS 





AMSTERDAM ' 156 East Main Street 
ROCHESTER, N.Y. 


32 Sarphati Straat 
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California Jewelers Hold Excellent Convention 





Members of California Gold and Silversmiths’ Association Discuss Many 
Important Topics at Tenth Annual Gathering at San José— 
Officers Re-elected. 














bene 


San Francisco, June 16.—The California 
Gold and Silversmiths’ Association, meeting 
in 10th annual convention at San Jose, 
June 11, 12 and 13, re-elected the incumbent 
officers. The selection of the meeting 
place for 1921 was delegated to the execu- 
tive committee, which has not as yet an- 
nounced its decision. 

The officers who will serve for the en- 
suing year, the same body in its entirety as 
conducted the affairs of the organization 
for the past year, follow: President, 
George E. Feagans, of Feagans & Co., Los 
Angeles; first vice-president, Louis S. Nord- 
linger, of S. Nordlinger & Sons, Los An- 
geles; second vice-president, Godfrey Ea- 
cret, of Shreve, Treat & Eacret, San Fran- 
cisco; third vice-president, M. Van Vliet, 
of Baldwin Jewelry Co., San Francisco; 
secretary, M. A. Hirschman, of Hirschman 
& Co., San Francisco; treasurer, J. A. So- 
rensen, of Sorensen & Co., San Francisco; 
executive committee, George E. Feagans, 
L. S. Nordlinger, Godfrey Eacret, M. Van 
Vliet, James A. Montgomery, J. A. Soren- 
son, Constant J. Auger, M. A. Hirschman 
and George A. Brock. 

The following resolutions, as prepared 
by the resolutions committee, comprising 
Messrs. G. A. Brock, Armond Jessop and 
Julius A. Young, were unanimously 
adopted : 

THE RESOLUTIONS. 

The California Gold and Silversmiths’ Asso- 
ciation in convention assembled at San Jose this 
12th day of June, 1920, deeply regret the absence 
of their faithful co-worker and staunch friend, 
Coloniel John L. Shepherd, and extend to him our 
deep-felt sympathy and sincerely trust that before 
the recurrence of our next annual convention 
that he will have recovered his health and again 


be with us. 
* * * 


We, the Retail Jewelers of the California Gold 
and Silversmiths’ Association, assembled in con- 
vention at San Jose, Calif., on this 12th day of 
June, 1920, do hereby: 

Affirm, that we continue to disapprove the 
reduction of the cash discount on silverware from 
five to two per cent, effective January 1, 1920. 

And whereas, in view of the difficulty of secu- 
ing bank credits at the present time and the 
borrowing interest rates being approximately 
equal to the cash discount, it is suggested that 
it will be to the advantage of our members to 
waive the two per cent discount on silverware 
purchased and take advantage of the 90-day time 
limit. 

* a * 

The California Gold and Silversmiths’ Asso- 
ciation, assembled at San Jose, Calif., on June 
12, 1920, recognizing the urgent need and short- 
age of skilled watchmakers in California and 
throughout the United States caused by the lack 
of emigration of skilled workers from Europe, and 
realizing the excellent field and opportunity for 
our young men in this line of endeavor, and 
knowing that practically no young men are being 
trained in this vocation in the State of California, 
on account of the time required to perfect the 
skilled watchmaker, making it impractical for the 
employer to undertake the education as individ- 
uals, ’ 

We hereby present for consideration to the State 
of California through its State Superintendent of 
Schools, Mr. Will C. Wood, the question of es- 
tablishing vocational training schools for watch- 
makers, : 

And we, the Retail Jewelers of the California 
Gold and Silversmiths’ Association do hereby 


pledge our support and knowledge to the further- 
ance of this purpose, to the end that the public 
may be served and our craft improved and perpet- 
uated, and that an excellent field of gainful oc- 
cupation be opened for our young men. 

” * * 

RESOLVED, that the California Gold and Silver- 
smiths’ Association in convention at San Jose on 
June 12, 1920, hereby thanks Henry Edward 
Freund of the National Jewelers Publicity Asso- 
ciation for his illuminating talk and explanation 
of the value of national publicity as applied to 
the jewelry business, and that we believe this pub- 
licity is of material benefit to the manufacturing 
and retail jewelers of this country and should re- 
ceive the hearty consideration of our craft. 

— + * 

RESOLVED, that it is the unanimous opinion of 
the California Gold and Silversmiths’ Association 
that the kindly expressions received from the San 
Francisco Wholesale Jewelers Association, through 





GEO, E. FEAGANS, RE-ELECTED PRESIDENT 


Mr. A. V. Davidson, be accepted in the same 
friendly spirit in which they are offered and that 
we express our appreciation by a cordial vote of 


thanks at this time. 


The following letter was received from 
the International Silver Co. and read’ be- 
fore the convention by President Feagans: 

“Reduction in price of bullion is psycho- 
logical from the period of recent high prices. 
However, very little can be obtained at 
quoted prices. Exacting regulations of 
treasury department requiring affidavits 
from seller, smelter and miner as to source 
of silver causes few offerings and an im- 
pression abroad that Pittman act is not 
to be enforced. Bullion dealers state when 
Pittman law is operating freely prices will 
be maintained near one dollar per ounce. 
Only few sporadic cases of reduced prices 
of sterling merchandise in evidence in this 
section. Increase in labor offsets to no 
small extent reduced price of bullion. All 
interested should move slowly in reducing. 
prices. Our policy of billing at prices pre- 
vailing at time of shipment amply protects 
dealers in placing orders. We are very op- 
timistic as to the coming season’s outlook, 
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if hysteria does not cause manufacturers 
and dealers to act impulsively and unwisely. 
Our greetings to California Jewelers assem- 
bled and wishes for a most successful year’s 
business.” 


THE PROCEEDINGS 


Mr. Bothwell of San Jose extended a 
formal welcome to the visitors on behalf of 
the San Jose jewelers. He then outlined 
in brief form the program that had been 
arranged, including a theater party Friday 
night for the delegates and friends, a oan- 
quet at the Hotel Vendome Saturday night 
and an automobile ride and barbecue Sun- 
day, the day of pleasure of the delegates 
and friends. 

President Feagans responded, saying, 
“that we appreciate what you have done for 
us and know that the entertainment features 
measure up to the San Jose standard.” 

The minutes of the last convention were 
read by Mr. Marliave and were accepted. 
Then followed a demonstration of how 
wide an acquaintance a man can obtain, 
Mr. Marliave calling off the names of all 
present, giving their initials and the cities 
from which they came. 

The following committees were named by 
the president: 

Resolutions—G. A. Brock, Armand Jes- 
sop and Julius A. Young. Question Box— 
W. C. Lean and C. J. Auger. 

The chair urged that the question box be 
used frequently, as it brought out many 
good things and permitted the delegates to 
thresh out matters of mutual concern, with 
the greatest good to all. 

A telegram from Maurice Van Vliet, 
third vice-president, expressing his regret at 
being unable to attend, was read by the 
president. 

Mr. Marliave reported the death of Mr. 
Clune, of Sacramento, and at the sugges- 
tion of the chair the delegates stood in 
silence for a moment to honor his memory. 
Upon the motion of Mr. Auger a letter of 
condolence was ordered sent to the be- 
reaved family. 

The secretary's report was read and 
adopted, as was that of the treasurer, J. A. 
Sorensen, who has served in this capacity 
since the inception of the association. This 
report was a splendid one and attested the 
growth and prosperity of the organization. 
An audit of the books by an expert, attest- 
ing their correctness, accompanied the re- 
port. 

Mr. Auger gave a report on the member- 
ship of the association, showing a total of 
157. This was a gain of 15 over the previ- 
ous year. 

Mr. Brock, of Los Angeles, declared that 
the California organization is the best or- 
ganization of its kind in any State in the 
Union and that the quality of its mem- 
bership is higher than in any with which 
he has come in contact. “I am always very 
proud of our association, when I go forth,” 
he concluded. 

The absence of Col. J. L. Shepherd from 
the convention was noted and at the sug- 
gestion of Armand Jessop, of San Diego, 
the resolutions committee was directed to 
prepare a resolution to be forwarded to 
him, it being reported that he is ill. 

At the request of President Feagans the 
delegates discussed various problems and 
offered suggestions for their solution. - Mr. 
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Our Mr. Rudolph Deutsch 
is in Europe taking personal 
charge of our offices there. 


DIAMONDS 


THE RUDOLPH DEUTSCH Co. 
Cleveland, O. 
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DEPARTMENT specializing in odd and unusual stonés, requires no oxpan- 

A sive stock, nor does it add to your overhead costs—yet it is a most profit- 
able branch of a retail jewelry business. Let us tell you how you can ex- 

pand your business without expending your capital. Get the facts. Write or phone. 


Main Office Branch Office 
51-53 MAIDEN LANE 212 UNION ST. 
NEW YORK CITY PROVIDENCE, R. I. 
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It Is a Positive Fact!— 


that we are especially well equipped to supply Quickly, Accurately and Satis- 
factorily your MOST UNUSUAL REQUIREMENTS in 


PRECIOUS and IMITATION STONES 


We specialize exclusively in these essential staples for MANUFACTURING 
PURPOSES. Weare your “silent partner” as it were, carrying your reserve 
stock—READY WHENEVER YOU NEED IT. Save yourself annoyance 
by ordering from us direct. 


H. NORDLINGER’S SONS 


Providence, 63 Washington St. 
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Kocher brought up the subject of watch 
irs. He told of the large amount of 
cadhead work that is required following 
=r sale of a watch. He suggested that 
dealers provide for this ultimate expense 
by placing an amount in the selling price 
of the watch. The discussion was entered 
into by Messrs. Young, Montgomery, J. 
Abramson, Nordlinger, Jessop and Auger. 
While all agreed that the time guarantee 
on watches has outlived itself, it was said 
that each jeweler should figure the matter 
out for himself, with the thought ever in 
his mind that his business 1s one in which 
buying public should always have the utmost 
Co. 

oe voute. of Oakland, brought up the 

matter of the scarcity of watchmakers. The 
chair stated that he had found this scarcity 

worldwide. In Geneva and other watch 
centers, he asserted; watchmakers are re- 
ceiving higher compensation than those of 
this country. He said that the government 
js inclined to take up the matter of techni- 
cal schools for watchmakers, but he de- 
clared that he had employed graduates of 
such schools who in the main have lacked 
thoroughness. “This is not the day and 
age for hecoming efficient,” declared Presi- 
dent Feagans. “No one wants to settle 
down and take the requisite time to become 

a watchmaker. However, if trade schools 
will help the problem, we should encourage 
them.” ’ 

Mr. Young declared that some action 
must be taken so that more watchmakers 
will be: provided, as the time is not far dis- 
tant when we will have none. Mr. Brock 
said that Los Angeles is now providing tech- 
nical schools, to include watchmaking. Mr. 
Jessop said that he believed that this cuun- 
try can make the best mechanics in the 
world and urged that an appeal be maae to. 
the State superintendent of schools. The 
matter was referred to the resolutions com- 
mittee. i 

Mr. Young offered the suggestion that as 
the price of silver is declining that the 
jewelers be at least given the former 5 per 
cent. discount. President Feagans gave it 
as his opinion that silverware will not de- 
cline in price, as the mills are sold up for 
1920. There may be adjustments, he said, 
but no decreases on hollowware. The 
slump in bullion, he averred, is only tem- 
porary. 

The morning session was then adjourned. 

At the opening of the Friday afternoon 
session, President Feagans delivered -his 
address to the convention, in which he re- 
cited the progressive steps that had been 
taken by the association. 

PRESIDENT FEAGAN’S OPENING ADDRESS 
To Our Memeers: 

As your president it is a very pleasant privi- 
lege to welcome ycu to this, our 10th annual 
convention. é 

To my mind no greater problems have ever 
confronted the retailer than those of today. I 
do not mean problems of adversity but ones of 
fresperity, 

During the past decade business in America 
has entered a new era—there has been progress 
in every direction—new and better methods of 
manufacture, marked advancement in distribu- 
tion and in merchandising. Prosperity has 
altered the commercial map—methods of 10 years 
- Flan longer a measures and_ in- 

cienc ° 

ae saute ne tater better ways of doing 
things and trade organizations are the means of 
Pocling information for your benefit and mine. 
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Let us make this a convention cf achievement— 
a convention of big things. Don’t hug your 
trade secrets and proven ideas. If you can help 
your brother jeweler take up a little slack in 
his business, do so. He may be in a position 
to hand you even more than you hand him, pro- 
viding you encourage him to do it. 

We are rightly proud of our State organiza- 
tion composed of 150 of the leading retailers of 
California and from every part of the State, 
which means more than it sounds, for California 
is an empire in both resource and area, with its 
1,560 miles of coast line, the greatest of all the 
great States of America. 

We believe that our organization is in advance 
of most State organizations. For one important 
thing we are willing to assess ourselves more 
dues per month than most organizations pay 
per year. This permits us to accomplish con- 
structive ihings, permits us to retain in an ad- 
visOry capacity our very able association attorney 
and our splendid field secretary, whom we all 
love for his affable, kindly character and _ his 
readiness to overlook the short-comings of his 
immediate superior officer equally with the cther 
members. 

Business has been good and for a presidential 
vear that is confronted with tremendcus prob- 
lems it is still good and is going to be better. 
Let us make every session a feature of interest— 
let us lay aside the ghosts of business and dis- 
cuss essentials—real live work of interest and of 
benefit to every member. 

There should be no excitement over the slight 
downward tendency of trade or values which 
Washington and the Federal Reserve Banks are 
calling to our attention, but on the contrary 
there should be a feeling of extreme comfort that 
a crash that would have rocked the world has 
not come. 

Under the impulse of patriotism and duty we 
of America have expended $43,000,000 for naval 
and military activities, for loans to allied powers 
and for the repurchasing of American securities 
abroad. This sum is so vast that it staggers one 
to try to comprehend it, but we had to win the 
war and there was no time to figure expense. 

Contrary to other wars the recent one has 
been accomplished, or followed, by. revolutionary 
upheavals which have paralyzed production—dis- 
turbed the morale of labor all over the world 
and which has had a most serious effect on world 
prices of commodities, but’ this should have heen 
expected. 

Lower prices, however, will not be permanent 
unless production is vastly increased. There 
logically and rightly will come a gradual levelling 
of business and in my judgment it will be so 
gradual that it will mean hardship to very few 
people. 

The profits taken by retailers are for the most 
part only protective and are measured only by 
their replacement cost, and this replacement cost 
should be followed just as sincerely in a declin- 
ing market as in an advancing market. 

There is an awakening to sound, sane condi- 
tions all over the world.. Let us therefore pro- 
ceed by encouraging a closer co-operation and 
unity of action by all members on sound, economic 
business and technical lines. 

The meeting, brother members,. is in your 
hands. Let us cultivate happiness, optimism, con- 
tentment and success. . 


Godfrey Eacret addressed the convention, 
telling of the handling of the strike of gold 
and platinum workers, which began in Sep- 
temper of last year and continued till March 
of this year. He recited how the declaring 
of the strike had found the employers abso- 
lutely lacking in organization and of the 
arbitrary position taken by the employes. 
In New York there was almost 100 per 
cent. domination by the Union over produc- 
tion and all work revolved about the shop 
chairman. The employer provided the 
money and the employes handled his busi- 
ness for him. The Jewelry Crafts Associa- 
tion, Inc., was formed by the employers 
and the demands of the men were com- 
batted, with the result that after 27 weeks 
of battle the Unions threw up the sponge. 
Similar trouble broke out in San Francisco 
in August, 1919, an-unsanctioned strike be- 
ing called. Mr. Eacret said that after six 
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weeks the San Francisco union appealed 
for help to its eastern connection and was 
refused, thus aiding in breaking the strike 
there. The speaker urged that California 
jewelers keep in mind the necessity of or- 
ganization and also remember those who 
organized the Jewelry Crafts Association, 
Inc., and how they combatted successfully 
the unreasonable demands of their employes. 

Mr. Montgomery read a paper on new 
conditions in the trade, in which was re- 
cited the various new elements that have 
come about in business in the past few 
months. 


Mr. Brock told of the work of a research 
movement that has been started to obtain 
the best methods of accounting and inven- 
tory. C. Clifford Wilmott, of Chicago, has 
been engaged to take up this work and any 
dealer who has problems in his business is 
asked to write Mr. Wilmott, care Jewelers’ 
Research Bureau, Brock & Co., Los An- 
geles. 


The next speaker was Ira Clerk, cashier 
of the Twelfth Federal Reserve Bank, who 
reviewed the organization of the Federal 
Reserve system and explained its associa- 
tion with the banks of the country. Fol- 
lowing his address he answered various 
questions propounded by the delegates. 

Upon the motion of Mr. Eacret a rising 
vote of thanks was tendered Mr. Clerk for 
his splendid address. 

The remainder of the afternoon session 
was devoted to discussing the contents of 
the question box. This event was one of 
the most interesting ever indulged in by a 
convention, many ideas being given as to 
new methods of business and many prob- 
lems that had puzzled jewelers being given 
satisfactory solution. 


Saturday Session 


Early Saturday morning the delegates 
were at it again. President Feagans, ‘in 
introducing Harry Edward Freund, mana- 
ger of publicity of the National Jewelers 
Publicity Association, said: A large meas- 
ure of the success of business had come 
through money spent in advertising and 
publicity. In the forty years I have been in 
business I have spent more for advertising 
than for rent. 


Mr. Freund delivered an interesting and 
inspiring address on his work, that of ob- 
taining a fund to carry on a nationwide - 
advertising campaign for “Gifts That Last.” 

Following this address, A. V. Davidson, 
secretary of the San Francisco Wholesale 
Jewelers’ Association, spoke on co-operation. 

Votes of thanks were extended both Mr. 
Freund and Mr. Davidson, upon the motion 
of Mr. Eacret. 

A telegram from J. Herbert Hall, of 
Pasadena, regretting his inability to be prvs- 
ent was-read by the chair. 

Albert H. Elliot, attorney for the associa- 
tion, gave a brilliant address on the subject 
of essentials and non-essentials. He as- 
serted that this matter is relative in char- 
acter and depends largely on who makes 
the judgment as to what is essential and 
what is not essential. Mr. Elliot also re- 
viewed the recent hardwood case decision, 
one in which all associations have shown 
great interest. 

Norman Rushton, of the Equitable Life 
Assurance Society of San Francisco, de- 
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The most appropriate June gift for Weddings, Birthdays, Graduations and Engagements, 
for June-time is Pearl-time. 


So, when your customers say “Pearls”—you say “Orienta.” 


The National Advertising of our slogan—At all the foremost Jewelers”—is pro- 
ducing business for the best houses in the country. Stock Orientas and they will make 
money for you too. 








New York City 











Wonderful Assortment 


|| Precious Stone 
Necklaces 


Chinese Jade Turquoise 








Lapis Avenlivine 
Amethyst Rose Quartz 
Opal Cornelian 


Topaz Aqua 

| Calcedony Agate 

| Amazonite Tourmaline 
Crystal Onyx 


Place your orders now. 


Borrelli & Vitelli 


15 W. 34th St. New York 
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fivered an address on ieee Are You 
Worth to Your Business! 

This was followed by a paper prepared 
by President Feagans on his observations 
on a recent trip to Europe. It appears on 
ages 67 and 77 of this issue. 

The resolutions committee next filed its 
report and the resolutions offered were 
adopted unanimously. ’ 

Then followed another look into the 
question box and the interesting discussion 
that followed. 

A canvass was taken on the matter of the 
cost of doing business and it was found 
that out of 20 the average was 30 6/10 per 
cent, with 40 per cent. as the-highest and 
2, the lowest. Thirteen were either 30 

r cent. or over. President Feagans de- 
clared that the 40 per cent. vote showed a 
deplorable condition and he urged the mem- 
ber who acknowledged this cost of doing 
business to go home and look things over. 

All agreed that the jeweler is often used 
as a “goat” in introducing an article and 
that after it is firmly entrenched stores in 

various other lines handle it. A solution 
of the problem was left to the executive 
committee. 

On the question as to when the jeweler 
will obtain nerve enough to charge for en- 
graving it was agreed that this is a matter 
for each individual to solve. 

A vote was taken on when the next con- 
vention should be held and April received 
the highest vote. February tallied 2 votes, 
March 10, April 13, May 3 and June none. 
It was agreed that April is the favored 
month. 

As to what per cent. should be expended 
on advertising, it was stated that from three 
to five per cent. is usually the rule, depend- 
ing largely on the size of stock, location and 
population. 

The retailing wholesaler came in for a 
fling and it was agreed that each dealer 
should take up his own experiences and 
solve them to the best ‘of his ability. At- 
torney Elliot asserted that concerted action 
could not be legally taken. 

Mr. Elliot reported that he is investigat- 
ing the matter of asking the compensation 
insurance companies to reduce the rate on 
watchmakers, which is far higher than that 
for clerks. The jewelers feel that the haz- 
ard, particularly on this Coast, is not as 
great on a ss. Satara as a clerk. 

It was suggested that the jewelers take 
up the slogan, “Say It With Jewelry,” and 
the matter was referred to the secretary. 

The next order of business was the nomi- 
nation of officers. Mr. Heermance, of Sui- 
sun moved that the secretary cast the ballot 
for the present officers, and his motion was 
seconded. President Feagans tried to get a 
word in edgewise that he would rather have 
another named as president, but the dele- 
gates would not hear of it. Mr. Heermance 
was made temporary chairman and the mo- 
tion was unanimously adopted. 
Mr. Eacret moved a vote of commenda- 
tion for the San Jose jewelers, which was 
heartily accorded. 

Mr. Jessop extended an invitation on be- 
half of San Diego to hold the convention 
in that city next year. San Francisco and 
Los Angeles also invited the association to 

their guests in 1921. 

he convention was adjourned. The 
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delegates were guests at a banquet at the 
Hotel Vendome in the evening and Sunday 
were entertained at a barbecue at Congress 
Springs. 

The following telegram was_ received 
from Third Vice-President Maurice Van 
Vliet and read before the convention: 

“Owing to the very serious illness of my 
brother I must forego the pleasure and 
benefit of being with you at this convention. 
I feel I owe much to the fortunate circum- 
stance that made me a member and officer 
of the association since its inception and 
realize my misfortune in being unable to 
attend at this time. Please accept my best 
wishes for the success of the convention and 
for the happy time the San Jose boys will 
surely afford you.” 

The Roster 

Among those who registered at the vari- 

ous sessions of the convention were: 


E. B. Lewis, Pacific Grove; James A. Montgom- 
ery, Los Angeles; Armand Jessop, San Diego; 
Louis S. Nordlinger, Los Angeles; G. E. Feagans, 
Los Angeles; G. A. Brock, Los Angeles; Edward 
Lawlor, San Francisco; J. G. Donovan, Los 
Angeles; E. L. Bothwell, San Jose; J. G. Heer- 
mance, Suisun; J. A. Sorensen, San Francisco; 
J. Abramson, Los Angeles; E. C. Marliave, San 
Francisco; Edward R. Allen, San Francisco: G. 
W. Ryder, San Jose; W. C. Lean, San Jose; C. J. 
Auger, San Francisco; F. E. Smith, San Jose; 
W. C. Travis, San Jose; J. R. Kocher, San Jose; 
E. H. Kocher, San Jose; R. M. Haas, Stockton; 
H. H. Jackson, Oakland; William Scheppel, San 
Francisco; G. Eacret, San Francisco; Julius A. 
Young, Oakland; D. Landa, San Francisco; Roy 
Halyburton, Los Angeles; J. F. and J. E. Muth, 
Los Banos; Harry Edward Freund, manager pub- 
licity National Jewelers Publicity Association; Al- 
bert H. Elliot, San Francisco; J. Nielsen, Palo 
Alto; Norman ‘Rushton, San Francisco; M. 
Friedberger, Stockton; L. C. Koberg, Healds- 
burg; W. R. Burke, Berkeley; H. W. Stackpole, 
San Jose; H. R. Bardwell, San Jose; L. H. 
Aubert, San Francisco; A. V. Davidson, San 
Jose; C. J. Branstead, Berkeley; J. A. Werner, 
San Francisco; W. H. Jung, San Jose; W. Trink- 
ler, San Jose; O. A. Poulsen, Richmond; W. I. 
Borkheim, San Francisco; A. P. Stratton, San 
Francisco; J. E. Noonan, San Francisco; N. A. 
Soderman, San Francisco; W. Peden, San 
Francisco; W. H. Mangels, San Francisco; A. J. 
Podesta, San Francisco. 





At the banquet at the Vendome Hotel 
Saturday night, John R. Kocher, San Jose, 
acted as toasmaster. Addresses were made 
on “Santa Clara Valley,” by Arthur M. Free 
and Joseph Brook, and on “The Associa- 
tion,” by Albert H. Elliot. 


; Side Lights 
Everybody spoke of the splendid entertainment 
given and the cordial reception by the San Jose 


committee. 
* _ * 


The president threatened to call for Treasurer 
Sorensen’s bondsmen if he did not quit leaving 
the room so often. 

* * 

The visiting jewelers pronounced John R. 
Kocher, the toastmaster, a prince of good fel- 
lows, as were also all of the San Jose jewelers. 

* * . 

Everybody missed Maury Van Vliet, San 
Francisco, with his bounding good humor. He 
was detained by the serious illness of his brother. 


San Diego invited the Association to hold its 
next meeting in that city. The location; however, 
will be determined by the Executive Committee, 
as usual, " 

- * * 

It was remarked that Messrs. Sorensen, Mont- 
gomery and Lean enjoyed the entertainment feat- 
ure of the banquet better than any other part of 
the program. y 

* * * 

President Feagans advised members to buy 

merchandise rather than to unload it, as his judg- 
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ment formed from observation during his recent 
visit to Europe. He thinks prices will be higher 
rather than lower. 








HOLD ANNUAL OUTING 


Members of Cincinnati Wholesale Jewelers 
and Manufacturers’ Associations Spend 
a Pleasant Day on Kentucky Farm 





CrncinnatTI, O., June 17.—Fifty members 
of the Wholesale Jewelers’ and Manufac- 
turers’ Association attended the outing of 
the association at Joseph Noterman’s Ken- 
tucky farm on Tuesday. 

The group left the Business Men’s Club 
about 9.30 in the morning following the 
pathfinder which was occupied by Eli Gut- 
mann, chairman of the outing committee. 
The trip down was halted for a half hour 





ELI P. GUTMAN, CHAIRMAN OF THE OUTING 
COM MITTEE 


when a large truck of sand ran into a ditch 
before the caravan back in the Kentucky 
hills. 

The group would have been there longer 
had it not been for the engineering ability 
of R. Wadsworth, who recently returned 
from the army. He directed the movement 
of the truck until it was released and the 
roadway cleared for traffic. 

The day’s program consisted of the usual 
outing tactics with Eli Gutmann batting flies 
with his usual accuracy, which reminded 
Arno Dorst of Eli’s golf game, because it 
was so different. Two games that proved 
particularly attractive throughout the day 
were galloping dominoes and hunt-the-flea. 
There were plenty of eats, with steaks and 
sausages taken right from the grill. A five 
piece orchestra supplied the music until far 
into the night until they made the mistake 
of playing “How Dry I am” when they were 
chased home and the members started to- 
ward the same place. 








William J. Moore, Naugatuck, Conn., 
died June 8. His wife, Ruth, died the night 
before. Mr. and Mrs. Moore had been 
married 62 years and lived in Naugatuck 
58 years. Mr. Moore would have been 83 
years old next September and Mrs. was 
about the same age. He was a watchmaker. 
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A. 3S. HIRSHBERG 


Importer and Cutter of 


DIAMONDS 


170 Broadway, New York 373 Washington St., Boston 


2 Tulpstraat, Amsterdam 



































DIAMONDS 


Diamond Jewelry of Artistic Design and Superior Workmanship 
DROP AND WRIST WATCHES OF HIGH GRADE 


ELIASSOF BROS. & CO. 
WHOLESALE JEWELERS 


IMPORTERS OF DIAMONDS 


100 STATE STREET 


9-11-13 MAIDEN LANE 
NEW YORK ALBANY, N. Y. 











Jobbing Promptly Done at Reasonable Prices. Cuttin and Polishi 
A. & S. ESPOSITER EXPERT LAPIDARIES g ng 


of 
27 MAIDEN LANE We have a large lot of fine rough Oriental Sapphires which are Rubies, Sapphires and 
CORNER OF NASSAU ST. suitable for cutting calebra stones. Emeralds Especially 


Estimates cheerfully submitted. 








Attention — Manufacturers! 


Onyx Ring Stones Furnished for any 
Size Diamond. 


Black Onyx, Coral and Amber. 


Onyx Beads— Cameos 
The DOUBRAVA CO., 61 Maiden Lane,\.Y.. 





TRADE of the Jewelry and Kindred Trades 
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Washington Jewelers Meet at Tacoma 





Members of State Retail Jewelers’ Association Enjoy Profitable Convention 
and Decide to Hold Joint Meeting with Oregon Jewelers Next 
Year—Officers Elected and Trade Topics Discussed 

















Tacoma, Wash, June 16.—By unanimous 
yote the Washington Retail Jewelers’ As- 
sociation in the closing session here today 
of its eighth annual convention went on 
record as opposing the proposed tax of 10 
per cent on all gold used in jewelry manu- 
facturing and the allied arts and urging the 
repeal of the present five per cent excise 
tax on jewelry. The resolutions containing 
these articles also condemned “the apparent 
concerted action on the part of manufactur- 
ers and wholesalers in the reduction or 
contemplated reduction of cash discounts,” 
favored the employment of a field secre- 
tary by the American National Retail 
Jewelers’ Association to attend State con- 
ventions and assist in organization work, 
commended the achievements for the trade 
of the national association and its bureaus 
and accepted the invitation of the Oregon 
State jewelers’ convention, held last week, 
to hold a joint meeting next year. 

The convention, after full discussion, 
passed by unanimous vote two motions 
relating to two of the outstanding features 
before it. One declares the members of 
the State association to be opposed to free 
engraving and the other states that the 
association advocates the elimination of the 
guarantee on sales and urges charging the 
customer for repairs on watches after 90 
days from the date of sale. Both of these 
steps have been taken by !ocal associations 
in the principal cities of the State, mem- 
bers reported, and are gradually being 
placed in effect. 

Frank J. Victor of Frank J. Victor, Inc., 
Seattle, was elected president for the en- 
suing year. M. C. Wallgren of Everett was 
elected first vice president; G. Noyes Tal- 
cott, Olympia, second vice president; A. J. 
Sartori, Spokane, reelected secretary-treas- 
urer; and Owen Jones, Yakima, Walter 
Hart, Tacoma, and Grover Troth, Cen- 
tralia, trustees. Mr. Sartori was named 
as delegate from this State to the national 
convention in Louisville, Ky., in August. 
The association accepted the invitation of 
Spokane, extended by George R. Dodson, 
retiring president, to hold its next State 
convention in that city. 

More than 50 of the leading jewelers of 
Tacoma, Seattle, Spokane and _ smaller 
cities in all sections of the State attended 
the convention which occupied two days. 
Entertainment features were handled by 
committees of the Tacoma local association 
appointed by President L. H. Burnett of 
Burnett Bros. At noon of both days .the 
visitors were guests at luncheon in the Ta- 
coma Hotel of the Tacoma members. The 
annual banquet was held on the evening of 
the first day with President Dodson as 
toastmaster and was followed by a dance. 
Automobile trips about the city and a trip 


through the great smelter of the Tacoma 


Smelting Co., where the jewelers saw the 
refining of copper, silver and other metals, 
were among the events of the convention 
aside from the business sessions. 


Resolutions 


The text of the principal resolutions 
adopted by the convention follows: 


RESOLVED, that the Washington Retail Jewelers’ 
Association go on record as opposed to the pro- 
posed bill now pending in Congress which would 
place a 10 per cent tax on gold in jewelry manu- 
facturing and the kindred arts. 

* * * 

That we urge the repeal of the present 5 per cent 
excise tax on jewelry and favor the substitution 
of a nominal sales tax on all lines of business. 

* * * 

That the apparent concerted action on the part 
of manufacturers and wholesalers in the reduction 
or contemplated reduction of cash discounts is to 
be strongly condemned since it directly affects 
the profits of the retailer without corresponding 

















FRANK J. VICTOR, PRESIDENT-ELECT 


benefit to the manufacturer or wholesaler. This 
action on the part of manufacturers and whole- 
salers in making distribution of merchandise still 
less profitable in the face of a greatly increased 
cost of doing business appears to us extremely 
inopportune and ill-advised. 

Furthermore, the encouragement which such 
action would afford to tardy remittances runs con- 
trary to sound business principles, wherefore, 
the Washington Retail Jewelers’ Association, in 
convention assembled, goes on record as strong- 
ly opposed to such action on the part of manu- 
facturers or wholesalers and pledges itself to the 
support of those manufacturers and wholesalers 
who recognize the retailers’ welfare equally with 
their own. 


ADDRESS OF PRESIDENT DODSON 


A note of warning not to be too optimistic 
over the future of the jewelry business was 
sounded by President Dodson in his annual 
address at the opening of the convention. 

“The business of the past year and up to 
the present time has undoubtedly been quite 
satisfactory to us all and to all appearances 
will continue throughout this year at least,” 
he said, “although a disturbing influence 
has already entered into present business 
conditions. I refer to the tightening of 
credits by the banks which in a measure 
has brought about the general reduction of 
20 per cent on nearly all merchandise by 
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the different lines of business in many parts 
of the country.” 

President Dodson touched upon another 
topic which was later stressed by members 
of the association from the different cities, 
the benefits to themselves and to the public 
of their getting together through their local 
organizations and taking up trade prob- 
lems. He also discussed matters which 
were later voiced in the resolutions adopted. 

“Do not follow the practice of price 
cutting because of the fear that your com- 
petitor might undersell you” was his ad- 
vice. “No jeweler should permit compe- 
tition, fear of public objection or any other 
condition or factor to prevent him from 
properly pricing his merchandise so as to 
cover his costs of doing business, his own 
salary and a fair profit on his investment. 
Rather let him ask himself when putting 
the selling price on his goods: ‘Am I try- 
ing to sell it for less or am I endeavoring 
to get what is right in the way of cost, 
expense and profit?” 


Monday 

The convention was opened at 10 o’clock 
yesterday morning with an address of wel- 
come to the association on behalf of the 
City of Tacoma by Mayor C. M. Riddell, 
to which the response was given by Horace 
Condy of Sedro-Woolley, first past presi- 
dent. 

Following the address of President Dod- 
son, Secretary A. J. Sartori gave his an- 
nual report, which showed the assets of the 
association to be $1,131.09. 

W. G. Mahncke of Tacoma reported on 
the last national patti convention in 
Chicago, to which he was delegate from the 
State of Washington. 


After the appointment ‘of the usual con- 
vention committees, the convention listened 
to an address by Dr. E. H. Todd, presi- 
dent of the College of Puget Sound at 
Tacoma, on “The jeweler’s Services to the 
Community.” 

The jeweler’s contribution in an artistic 
and esthetic sense through the awakening 
of the love of beautiful things and his per- 
petuation of the art of the ages in metal 
and stone formed the theme of Dr. Todd, 
whose words were réceived with enthusiasm 
by the gathering. On concluding he was 
given a rising vote of thanks. 

“The man with ideals can do business as 
the man without ideals cannot,” he de- 
clared. “I know that ‘business is business,’ 
but it has its ethical and esthetic side as 
well. The jeweler may be considered Dame 
Nature’s special assistant. Do you ever 
think ds you handle your diamonds and 
sapphires that you are causing Nature to 
speak in more beautiful tones than she ever 
could without your touch and skill? As 
you work over your metals and gems that 
seem so dead and cold, do you think of the 
pleasure and subconscious satisfaction that 
you are laying in store for your customer? 

“The jeweler ought to be the best booster 
in his community for the City Beautiful if 
for no other reason than to get people to 
admiring and thinking of beautiful things. 
Besides the artist and the sculptor I know 
of no other men who touch so closely the 
esthetic spirit of the community. In deal- 
ing in jewelry and adornments for the 
home they are not only extending trade 
and making dollars, but also serving the 
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STERLING SILVER TABLEWARE 
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HY is LITTLE 

MEN AND LIT- 

TLE WOMEN 
TABLEWARE so_ pop- 
ular? Because it is just 
right in size, shape and 
weight—reasonable in price 
—especially attractive and 
attractively sold. Besides, 
it is nationally advertised. 


LITTLE MEN AND LITTLE 
WOMEN silver is the leading line of little 
folks’ tableware, and a line of exceptional 
selling value. It’s a year-round good seller 
and is rapidly becoming a most important 
line among the jewelry trade. 

Start a LITTLE FOLKS’ GIFT SEC- 
TION in your store with LITTLE MEN 
AND LITTLE WOMEN TABLE- 
WARE as a nucleus. It will prove most 
profitable. 








Catalogue B sent at your request 


Regers Lint 6 Lowlen C2, 


Silvecsmiths 
Greenfield -- “Aass. 


New VYork - Chicago - San Francisca 


No. 193 Porringer and Pap Spoon 









































June 23, 1920. 


individual and satisfying the love of the 
. ” 

eye table discussion of advertising, 
salesmanship and “What Makes Good 
Will?” occupied the afternoon session dur- 
ing which the importance of newspaper 
advertising in creating business the year 
round was stressed by several speakers. 

“Pyblicity is the life of trade,” said A. C. 
Syman of Tacoma. “A diamond in the 
dark is no different than a lump of coal. 
Without advertising the finest stock and 
store are lost in the shuffle. Newspaper 
advertising is the ray of light that links 
the jeweler’s stock and the eye of the 
public.” 

While one speaker held that except dur- 
ing the holidays the jewelry business marks 
time and that to advertise the year round 
was a waste of money, this idea was warm- 
ly contested by L. H. Burnett of Tacoma. 

“Why should the jeweler be singled out 
as the only business man whose trade lies 
dormant all the year except at the holi- 
days?” he demanded. “By advertising for 
Christmas as early as October you don’t 
have to rush in the three or four days be- 
fore Christmas that swamps a store, wears 
out the sales force and loses customers.” 

Character advertising rather than price 
advertising was advocated by A. J. Sartori 
of Spokane, who added: “Personally, I 
think that whatever success we have had 
is due to advertising.” 

That salesmanship is a natural gift with 
which all are not equally endowed was the 
unanimous agreement of speakers who dis- 
cussed the subject, though some insisted 
that it can be developed by observation and 
training. No two customers are alike, said 
L. W. Suter of Seattle, and the funda- 
mental secret of salesmanship lies in study 
of human nature. “Don’t talk too much” 
was a pointer on selling talks given by H. 
Victor Wright of Los Angeles, director of 
the national jewelers’ research bureau, who 
was a visitor at the convention. 

Confidence of the community, loyalty of 
employes and the one-price system were set 
forth by those who discussed the subject as 
the principal factors contributing to good 
will of the public towards the jeweler. 

“The Cost of Doing Business” was the 
topic of the leading address of today, de- 
livered by Mr. Wright. He urged upon 
the retail jewelers closer attention to ac- 
counting methods, analysis of overhead 
costs, careful buying and the development 
the sales ability of employes. 


General discussion of the “free engrav- 
ing” question found the members united in 
agreeing that no free engraving should be 
done, the only difficulty being to get all 
jewelers to stand by the rule. The conven- 
tion adopted in its resolutions an article 
placing the association on record as oppos- 
ing free engraving. Walter Hart of Ta- 
coma, who moved its adoption, declared 
that it will be easier to start enforcing the 
rule now than it will be a year from now. 
Speakers from various cities reported that 
they are standing by it unanimously in some 
and pretty generally in others and that in 
the latter free engraving is being steadily 
restricted. “We Charge for Engraving” 
reads a card in the windows of their shops. 

Sentiment of the members as expressed 
by vote was all against a guarantee on sales 
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Missouri Jewelers Hold Annual Convention 











Officers Re-elected at Meeting in Kansas City—Interesting Addresses and 
Social Program Features of the Gathering 














Kansas City, Mo., June 17.—The annual 
convention of the Missouri Society of Re- 
tail Jewelers was held in the Hotel Muehle- 
bach, Mcnday and Tuesday. The two days’ 
sessions were very interesting to the 25 
members in attendance, and they went to 
their homes feeling that they had gained 
much by the exchange of ideas and the sug- 
gestions contained in the various addresses. 

After the convention was called to or- 
der the president and secretary-treasurer 
made their reports for the year. One of the 
features of the opening day was an ad- 
dress by Arthur A. Everts, president of 


~ 





FRED’K W. DROSTEN, RE-ELECTED PRESIDENT 


the American National Retail Jewelers’ As- 
sociation, on “The Jeweler of Today and 
Tomorrow.” Mr. Everts compared the busi- 
ness methods of the two and painted a rosy 
future for the jewelry merchant who takes 
advantage of the opportunities within his 
reach. 

E. A. Warner, advertising manager of 
the C. A. Kiger Co., gave a talk on “Ad- 
vertising for Retail Jewelers.” The drift 
of his talk was that while there were dif- 
ferent valuable advertising mediums for the 
progressive jeweler the best thing for him 
to do was to hitch up with the national 
publicity campaign. Quoting Mr. Freud, the 
speaker said that the florist, furrier and au- 
tomobile agency were the real competitors 
of the jeweler rather than his brother jew- 
elers, as in these lines much of the money 








of watches and other articles and in favor 
of use of the confidence of the public in 
the jeweler’s reputation instead. 

Reports from various local associations 
indicated that without exception all have 
made progress in the past year and have 
considerably extended efficiency, good feel- 
ing and sound business principles. 


of the present day is being spent. Mr. 
Warner said that jewelers could take some 
valuable lessons from the florists in the 
way of spending money for judicious ad- 
vertising. 

Tuesday morning the delegates were told 
“A Merchant’s Duty to His Community” 
by Tom Witten, of Trenton, Mo. Mr. Wit- 
ten is a hardware dealer in Trenton and 
has done much to advertise to the country 
at large “the Trenton idea.” He was the 
subject of a recent writeup in the Country 
Gentleman. The “Trenton idea” is that the 
town is as large as its trade territory, and 
the business is as big as its territory. If 
the territory is increased the town itself 
will profit and it is in helping to expand 
this territory by increasing his own busi- 
ness that the merchant’s duty comes in, ac- 
cording to Mr. Witten’s philosophy. 

“The Troubles of a Merchant and How 
to Stop Them” was the subject of an illus- 
trated lecture by H. W. Karr, business lec- 
turer of the National Cash Register Co. 
This compared the results of a store oper- 
ated upon business lines and one run on 
slipshod methods. 

The delegates to the convention were 
guests of the C. A. Kiger Co. at luncheon 
in the Hotel Baltimore the second day of 
the meeting. This company also showed 
moving pictures of advertisements which 
can be used by jewelers in their home town 
picture theatres to increase the sale of 
goods. There are 50 feet of these films, the 
cost of which was formerly prohibitive. The 
Kiger company produced these films at 
cost. They first showed them at the Iowa 
and Oklahoma State conventions, where 
they were enthusiastically received. The 
films especially feature wedding and en- 
gagement rings, graduation gifts and watch 
repair work. 

The C. A. Kiger Co. was thanked for its 
efforts in making the convention a success. 
They sent circular letters to all the jewelers 
in the State, urging attendance at the State 
meeting. 

An unusual method of entertainment was 
promised the visitors by the C. A. Kiger 
Co., who offered to give the first two dele- 
gates who paid their dues a trip in an air- 
plane. F. W. Pilcher, Mexico, Mo., and 
Charles Tieman, California, Mo., were the 
ones. who took advantage of this and were 
given a ride over the city. 

The resolutions adopted by the conven- 
{ion were: Opposition to the tax. on gold; 
opposition to marking cost and selling 
price on articles to be sold; appreciation of 
Mr. Evert’s visit; tribute to Col. John L. 
Shepherd; support of trade publications; 
indorsement of National Association; just 
tax on all commodities; indorsement of 
careful insurance; indorsement of bureaus 
of information. 

F. W. Drosten, St. Louis, was re-elected 
president; Cady Lee Daniels, Kansas City, 
Mo., was elected vice president; W. E. 
Pennell, Trenton, Mo., was re-elected sec- 
retary-treasurer. 
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The W. W. W. Ring Man is the man to wait for, 


He brings to you Rings of unsurpassed quality— 
originality of style and exclusiveness of designs, 
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He is the only man who comes to you, equally as 
anxious to help you sell your goods as he is to sell 
his goods to you. 


He is the only man who brings you a Service in 
Advertising and Selling assistances that makes 
your business a good business, every day in the 
year. 


He is the only man who brings a marvelous illu- 
minated window fixture, newspaper cuts, trade 
building cards and cutouts—all free, that put pep 
in your business and profits in your pocket. 


He’s the one man in a million to wait for and he’s 
on his way to see you. 










WHITE, WILE & WARNER 


Makers of nationally advertised rings in which the stones do stay 
BUFFALO, N-Y. 
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BURGLARS AT WORK 





Safe Breakers Visit Shops of Two Montreal 
Jewelry. Manufacturers and Escape 
with Valuable Loot 


Montreal, Can., June 19.—On Wednesday 
night the premises of Moses Lasker, manu- 
facturing jeweler, on the second floor of 7 
Bleury St. were broken into and valuables 
to the amount of $35,000 stolen. The arti- 
cles taken included diamonds, platinum, sil- 
yer, gold and raw goods, the thieves care- 
fully selecting the portions of the stock hav- 
ing the greatest value, many portions of 
rings and other articles of jewelry having 
been thrown away. 

A safe and vault had been blasted with 
dynamite or some other powerful explosive 
after being padded with rolls of cloth taken 
from a tailoring store on the same flat. 

The premises of George F. Hemsley, 
manufacturer of jewelers’ supplies on the 
floor above that occupied by Mr. Lasker, 
were also broken into and attempts were 
made to force the vault which is built into 
a solid brick wall. After making a hole of 
about a foot in depth through the brick 
wall, they encountered a solid steel wall 
which baffled their further efforts. They 
obtained nothing of value on these prem- 
ises. 

Search of the building on the morning 
following the robbery showed that the men 
had probably entered from a neighboring 
roof by means of a ladder let down onto 
an automobile standing in the yard. Mr. 
Lasker and Mr. Hemsley are both of the 
opinion that the work was carried out by 
skilled cracksmen who had studied the sit- 
uation and carefully thought out every de- 
tail. Most of the stock of Mr. Lasker was 
covered by insurance. 








GET LOOT WORTH $50,000 





Abraham Rosenthal, Toronto, Can., Jeweler, 
Assaulted and Tied Up by Robbers Who 
Loot Store and Escape in Automobile 


Toronto, Can., June 19.—At about 6.25 
yesterday evening three robbers armed with 
revolvers entered the jewelry store of 
Abraham Rosenthal, 128 King St. East, 
knocked down, bound and gagged the pro- 
prietor, and robbed the store of approxi- 
mately $50,000 worth of diamonds and 
other jewelry, making a quick escape in a 
large seven-passenger automobile. 

The principal in this particularly auda- 
cious robbery was a man of about 25 years 
of age, of fair hair and complexion, about 
5 feet 7 inches in height and wearing the 
uniform of the Salvation Army. He had 
paid three previous visits to the store, mak- 
ing small purchases. He came last evening 
after Rosenthal had closed the store and 
was putting the valuable goods away in 
the safe. 

Recognizing his customer, Rosenthal 
opened the door and admitted the man, 
who asked to see some souvenir goods. As 
Rosenthal turned towards the showcase 
he was knocked down with the butt of a 
revolver. The jeweler grappled with his 
assailant, but in the meantime two others 
had entered and Rosenthal was soon over- 
powered. The robbers tied and gagged him 
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and threw him into the cellar. Then they 
quickly emptied the trays of diamond rings 
and brooches into a club bag and took 
Victory bonds to the amount of about 
$3,000 from the safe and walked quietly out 
of the store to the corner of York and 
Pearl Sts., where they had their car 
parked. 

During the short struggle with Rosen- 
thal, the man in Salvation Army uniform 
received a blow in the mouth which caused 
a flow of blood. His appearance on fhe 
street with his companions carrying the 
plunder aroused the suspicions of a by- 
stander, a friend of Rosenthal’s, who ran 
to the store and discovering that it had been 
robbed, notified Henry Rosenthal, brother 
of Abraham, advising him to investigate. 
He hurried to the store and found and re- 
leased his brother, whose injuries required 
immediate attention. There was conse- 
quently a delay of about three-quarters of 
an hour in notifying the police, allowing 
the bandits an opportunity to escape. 

A car containing three men answering 
the description of the party was seen by a 
police detective shortly after the robbery 
on its way west. The robbery, which had 
evidently been carefully planned, is _be- 
lieved by the police to be the work of 
American crooks, and the automobile is ap- 
parently of American make and supposed 
to bear a license from Michigan or New 
York State. 

The value of the goods stolen, the po- 
lice say, marks a new high record for To- 
ronto robberies. 





BANKRUPTCY PETITION FILED 


Creditors of O. H. Bloom, Indianapolis Ind., 
Allege He Has Liabilities Exceeding 
$300,000 and Assets of $39,000 


INDIANAPOLIS, Ind., June 17.—Involuntary 
bankruptcy proceedings have been brought 
in Federal Court here against Oscar H. 
Bloom, who operates a jewelry store and 
pawnshop at 229 E. Washington St. and a 
meat market at 245 E. Washington St. It 
is alleged in the bill of complaint that his 
jewelry and pawnbrokers business has as- 
sets of $15,000, $13,000 of which is repre- 
sented in jewelry and diamonds. The meat 
market is said to have assets of $24,000, 
of which $20,000 is invested in fixtures and 
equipment. The total assets named in the 
suit are $39,000 and it is alleged that his 
debts are in excess of $300,000. 

Suit was brought by Serbert B. Slater, 
Helmer F. Thompson, Henry Eisen and 
Jacob Immergluck, all of Chicago. Messrs. 
Slater & Thompson allege that they have 
delivered goods to Mr. Bloom since May 
20, 1920, valued at $50,861. Mr. Eisen 
claims that Mr. Bloom is indebted to him in 
the-sum of $5,300 and Mr. Immergluck 
names $13,802 as the amount of his claim. 
The suit was brought through the firm of 
Pickens, Cox and Conder of this city and 
the State Savings & Trust Co. of Indianap- 
olis has been appointed receiver, with the 
request that the pawnshop be operated 
solely for the redemption of the pledges 
and that the meat market be operated until 
such time as all perishable stock has been 
disposed of. 

The bill of complaint alleges that during 
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the last few months the defendant has re- 
moved and hidden property for the purpose 
of hindering creditors. The bill of com- 
plaint further alleges that the’ defendant 
committed an act of bankruptcy by trans- 
ferring property to certain creditors after 
his business was bankrupt. i. 

Oscar H. Bloom bought this business 
from his mother in May, 1916, following the 
death of his father, Henry Bloom. For- 
merly Mr. Bloom conducted two stores in 
Indianapolis, but in- March, 1918, disposed 
of one and since that time has been devot- 
ing his time to the store on E. Washing- 
ton St. 





Executive Committee of Illinois Retail Jew- 
elers’ Association Acts on Various 
Subjects 


Cuicaco, June 17.—The executive com- 
mittee of the Illinois Retail Jewelers’ Asso- 
ciation. met in Chicago, at the Sherman 
Hotel, on Tuesday. President B. J. Haga- 
mann, Chicago; Secretary-Treasurer Lester 
F. Lawrence, Galesburg; C. L. Crawford, 
Peoria; J. A. Miner, Macomb, and H. H. 
Smith, Pontiac, were the members present. 
Charles F. Manahan, Chicago, also at- 
tended the meeting. 

The meeting was called to order by Presi- 
dent B. J. Hagamann, and the following 
committees were appointed for the year: 

Membership—R. P. Kipp, chairman, 
Joliet; W. H. Carew, Streator; Paul Lack; 
litz, Chicago. i Vy 

Trade Interests—William P. Ulirith,! 
chairman, Evanston; Joseph Kuss, La Salles} 
R. L. Jeukins, Amboy; J. Ramsers, Rock’ 
Island. ‘ 

Legislative—Arthur Robelstad, chairman, : 
Elgin; W. P. Reichert, Canton; Fred Web- 
ber, Danville; B. R. Craigg, Kewanee. 

Memorial—A. H. Frandsen, chairman, 
Monmouth; C. A. Smith, Sr., Farmingtun. 

The committee favored the following dis- 
count terms, which are offered by several 
of the leading wholesale firms: Six per 
cent. 10 days, 5 per cent. 30 days. Net 90 
days. 

The inconvenience of the Daylight saving 
law which is effective in only a few cities 
was discussed by the committee. They rec- 
ommended that a request be made to the 
Jewelers’ Nationa] Resolution Committee, 
that they appeal to the proper authorities at 
Washington for a standard time in all cities 
and States in the Union. 

B. J. Hagamann, Chicago, Lester F. 
Lawrence, Galesburg; Dick Weiting, Pe- 
oria; T. H. Craig, Champaign; Carl, 
Osterle, Joliet; A. H. Frandsen, Monmouth; 
Edward Kirchberg, Chicago, and A. W. 
Johanson. Chicago, were selected as dele- 
gates to the annual convention of the Amer- 
ican National Retail Jewelers’ Association, 
which will be held in Louisville, Ky., the 
last week in August. ~ 








A little catalogue that will be of consider- 
able interest to jewelers is that recently 
issued illustrating Steinmake ostrich prod- 
ucts. This little book contains photographs 
of famous beauties showing various styles 
of feather fans which are now so popular. 
A‘ copy of this booklet will be sent to any 
jeweler upon request, by J. A. Stein, 7 East 
37th St., New York. 
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The only extravagant 
thing about 


GORHAM 


STERLING SILVERWARE 


is the length of its service, for 
there is virtually no end to its 
usefulness and thus in the last 
analysis it is one of the most 
economical things that can be 
bought and is offered for sale 
through jewelers exclusively 
and bears this trade mark 


TRADE MARK 


QUO 


STERLING 


THE GORHAM COMPANY 


Silversmiths and Goldsmiths 
Fifth Avenue at 36th Street, New York 


Branches: 
NEW YORK: 15, 17, 19 Maiden Lane SAN FRANCISCO: 140 Geary Street 
CHICAGO: 10 South Wabash Avenue LONDON: Ely Place 








Works: Providence, New York, Birmingham 
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How this Journal THE old proverbs, 


Foretold the “To be fore- 
Jewelry Styles warned is to be fore- 


armed,” and “Prepa- 
ration is the keynote of success,” apply with 
particular force to the jewelry trade, inas- 
much as the jeweler as a merchant must be 
up-to-date and in a position to impress his 
customers with his knowledge of not only 
the technical side of his calling but as to 
what is developing in his lines in the way of 
styles for the future. This is in great part 
due to the fact that people do not buy 
jewelry for the moment, but for the future, 
and often want to know beforehand what 
will be popular or in demand from one to 
three months ahead. It is for this reason 
that the forecast of jewelry styles, based on 
the forecast of styles in gowns, wraps and 
the materials which will form the back- 
ground of the jewelry worn, has been so 
interesting to the jewelers and their cus- 
tomers, and the articles in THE JEWELERS’ 
CrrcuLaR on these lines for the past few 
years have proved of inestimable value to 
a large number of our readers. 

As one progressive jeweler expressed it 
recently: “The knowledge I have obtained 
from THE JEWELERS’ CIRCULAR in regard to 
the coming styles and the jewelry that will 
necessarily be in demand as appropriate to 
them, has been of great value to me as it 
has enabled me to get the ‘jump’ on my 
competitors and make connections with 
some of the best buyers of my town. I 
feel that everything you can publish that 
will give the dealer an idea of what to ex- 
pect in the future helps him in his business 
and helps him establish himself as an expert 
whose word and ideas will be respected by 
the most careful and fastidious purchasers.” 
Other jewelers have from time to time ex- 
pressed the same thought in different ways, 
and this has encouraged us to keep hammer- 
ing on the same line in the way of hints as 
to coming fashions to an extent that may 
at times seem a little monotonous to the 
unthinking reader. 


Of course, prophecy is valuable only in- 
sofar as it is borne out by the events of the 
future and the interpretations of styles, their 
development, and the jewelry that will go 
with them, have to be made with exceeding 
care and caution as there is a chance for 
variation in demand and new factors aris- 
ing that often act to completely upset a ten- 
dency toward one particular line of develop- 
ment. It is pleasing to note, however, how 
well the prophecies and interpretations in 
the articles in this paper in the last few 
years have been borne out by the later de- 
mands and we cannot but be gratified at 
times at the congratulations that are offered 
us by the jewelers who follow these arti- 
cles, at the complete fulfillment of the pre- 
dictions contained therein. 

An interesting example of how far THE 
JEWELERS’ CIRCULAR has been able to give 
information to the American trade in ad- 
vance of the actual appearance of jewelry 
novelties and changes in style was to be 
found in the address made by a prominent 
California jeweler before the convention of 
the State Association at San Jose recently. 
This retailer, who lately returned from 
Europe, in telling of conditions that existed 
in Paris while he was there, told of the 
jewelry fashions in vogue, as well as the 
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dresses on which they appeared. In all the 
many things to which he referred (from 
the bracelets above and below the elbow, the 
double pendants back and front, down to 
the jewel circlets worn on the ankle be- 
neath or outside the stocking) there was 
practically nothing that the jewelry trade 
had not been informed about as far back as 
last August, when the fashion editor of this 
journal, after a trip to Paris, told the retail 
jewelers at the national convention held in 
Chicago what the tendency in style was and 
what it was bringing and would bring out 
in jewelry. Not only did she go into detail 
in her description in August of the jewelry 
which is now told of as popular in Paris, 
but in addition she described the tendency 
in the coming styles in dresses, in waists 
and skirts exactly as seen by this prominent 
jeweler in his recent visit to the great Euro- 
pean center of fashion. In fact, the jewel- 
ers who had the pleasure of listening to the 
address of our fashion editor at the Chi- 
cago convention, or those who read in the 
trade papers of the information she gave to 
her hearers at that time, had practically 
little if anything to learn, at least (as far as 
styles and fashions were concerned) from 
the descriptions of what existed in Paris 
six to eight months later. 

There is a field of successful endeavor 
for those who intelligently interpret the 
tendency of today in anticipating the condi- 
tions that they will meet in the future. Many 
jewelers who cannot go to Europe, and who 
are not in touch with the big centers, cannot 
get the facts necessary on which to base 
proper conclusions. It is for the benefit of 
these that THE JEWELERS’ CIRCULAR will 
continue to give full information as to the 
latest styles in gowns as well as the condi- 
tions to which they are tending, with an 
interpretation as to the jewelry that will be 
required to adorn them properly. We hope 
and expect that with the increased facilities 
at our disposal, we will be able to serve the 
trade during the coming year even more 
effectively and efficiently than we have in 
the past. 





The Pittman Law ITH the  an- 
and the nouncement au- 


thorized by the Treas- 
Cee: aaa ury Department Wed- 
nesday that the Director of the Mint had 
bought 1,500,000 ounces of American silver 
from the American Smelting & Refining 
Co. at one dollar an ounce, there came a 
stabilizing influence in the silver market 
which will tend to hold the price of silver 
in the vicinity of the dollar mark for. some 
time to come because arrangements now 
made between the Treasury Department 
and the smelters will permit the former to 
act under the Pittman Act and purchase 
from time to time amounts of silver 
amounting to 207,000,000 fine ounces at 
$1.00 an ounce. This, of course, applies 
purely to American silver; that is, silver 
mined in this country, smelted by an 
American concern, and should take care of 
the entire product of the nation for ap- 
proximately three years. 

While this action has nothing to do with 
foreign silver, it has had a distinct effect on 
the prices of the same because the first tan- 
gible result of the establishment of a working 
agreement with the smelters by which the 
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purchase of American silver can be unden 
taken by the Government under the Pitt. 
man Act was an advance over night 9 
15 cents an ounce on the price of American 
silver which was reflected directly jig the 
quotations of foreign silver in the London 
market which advanced nearly 11 cepts 
What is more, the Pittman Act takes oyt of 
the world’s market the future production 
of the United States of about 0M 
ounces per year (which represents at least 
one-third of the world’s annual produc. 
tion) so that the demand for silver used in 
Europe and the East which is said to be 
approximately 350,000,000 ounces will have 
to be supplied from other sources, thus giy. 
ing an economic basis for an increase in 
the value of all other silver. 

That the Pittman Act did not have a re. 
sult on the silver prices previously, at 
least, to the extent of keeping them from 
falling below the price set by the Govern- 
ment was undoubtedly due to the fact that 
it applied purely to American silver and 
that a large proportion of the domestic pro- 
duction is smelted and refined in conjunc. 
tion with foreign silver and comes from 
the refiners as part of a mixed product of 
the mines of this country and abroad. It 
was, therefore, difficult for our refiners to 
certify as to the nativity of the silver -of- 
fered to the Government. Under the ar- 
rangements now made with the Treasury 
Department to cover this situation, the 
Director of the Mint is empowered to pur- 
chase from the refiners their silver product 
in proportion to the part which represents 
the product of the mines located within the 
United States, upon unequivocal proof as 
to the proportionate part of the mixed prod- 
uct which represents domestic production. 

In other words, if a smelting company 
turns out 200,000 ounces of silver, of which 
half of the product is American and the 
other half of the product is of Mexican 
and Canadian mines, the Director of the 
Mint can now purchase from this concern 
100,000 ounces of the mixed product which 
represents the amount of American silver 
which it has refined. This arrangement 
gives a workable basis for purchases under 
the Pittman Act and assures the sale of 
American mined silver at $1.00 an ounce 
from the refiners. This dollar figure may 
be subject to slight depreciation due to the 
cost of transportation and like charges, but 
that is the price the government pays. 

With the world’s annual demand at pres- 
ent nearly double the world’s production 
and with the United States product (which 
is one-third of the total product) being 
taken out of the foreign market for three 
years at least, it looks as if not only 4 
minimum price for silver has been practi- 
cally established, but conditions established 
which point to an upward tendency that may 
bring the price of the white metal eventu- 
ally very much above the amount our Gov- 
ernment is willing to pay. With gold ata 
standard price, from which it cannot come 
down, with platinum reaching a solid market 
basis and with silver settled at a minimum, 
there appears to be a stabilization of the e& 
sential metals of our industry which assures 
our trade of practically no reduction m 
prices for the future. This condition is oné 
of which manufacturers and dealers should 
take cognizance in figuring the trend of 
prices. 
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Joseph Riskin, a buyer and appraiser of 
diamonds, pearls and precious stones, is now 
located at 522 Fifth Ave. 

Joseph Frackman, president of the Joseph 
Frackman Co., Inc., diamond importers, 
217 Broadway, sailed for Europe last 
Thursday on the /mperator. 

Major S. Becker, member of the firm of 
H. Becker & Sons, Houston, Tex., was in 
New York last week and left for Europe 
last Thursday aboard the Imperator. 

Sydney B. Robinson is now associated 
with his father, Joseph Robinson, dealer in 
diamonds, at 35 Maiden Lane, and will rep- 
resent him in the trade. He is the oldest 
son. 

Leo Alexander ,who formerly represented 
Kaufman & Franklin, Inc., 100 W. 21st St, 
has severed his connection with that con- 
cern and H. G. Kaufman will hereafter 
cover the territory formerly covered by Mr. 
Alexander. 

Samuel Saiken of Fort Worth, Tex., is 
in the city on a visit to his father, who is 
well past the century mark. While here, he 
is combining business with pleasure. He is 
making his headquarters with The Heart 
Jewelry Co., 15 j'ohn St. 

The business of the State Jewelry Co., 
108 Fulton St., was incorporated at Albany, 
N. Y., with a capital of $15,000. The incor- 
porators and officers are: L. Libuser, presi- 
dent; H. Rosenberg, treasurer, and A. Sir- 
kin, secretary. The concern manufactures 
mountings. 

Among the callers at the jewelry and sil- 
verware department of the Bush Terminal 
Sales building last week were G. Sander, 
representing Uglesias & Co., of Brazil, and 
M. Ruiz of Urzanetta & Arreaza, of Caracas, 
Venezuela. Mr. Sander asserted that busi- 
ness is good in Brazil with a promising out- 
look. 


The Jewelers’ Co-operative Bureau is 
seeking the owner of a fine pearl scarf pin 
that was disposed of in New York under 
suspicious circumstances. The pearl is a 
fine oriental gem, weighing 15 grains. It 
has evidently been worn for a number of 
years. Retail jewelers who hear of their 
customers losing such a gem should com- 
municate with the chairman of the Jewel- 
ers’ Co-operative Bureau, H. C. Larter, 21 
Maiden Lane. 

d Some manufacturer, wholesale or retafl 
Jeweler has lost two pieces of fine platinum 
Jewelry which he can recover by proper 
identification. The pieces were recently 
Picked up by a man who saw them in the 
Street and brought them to Police Head- 
quarters. The pieces have attached to 
them the tags of the owner and are evi- 
dently new and taken directly from stock. 
The owner may recover his property by 
communicating with the Jewelers’ Co-op- 
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erative Bureau, or the JEWELERS’ CIRCULAR 
and furnishing full particulars as to the 
design of the missing pieces and the tag 
markings. 

A meeting of the Jewelers’ Vigilance 
Committee was held Thursday afternoon 
at the rooms of the Jewelers 24-Kt Club, 
15 Maiden Lane, at which the chairman re- 
ported on the work which had been done 
in connection with fighting the McFadden 
Gold Bill before Congress, and it was de- 
cided to send the contributing members a 
report of the work of the special committee 
to date. It was also decided to send to these 
members the special bulletin on the Sales’ 
Papers, prepared by the Business Men’s 
Tax Committee. Various routine matters 
were transacted, after which the meeting 
adjourned. 

In the United States District Court, this 
city, last Monday afternoon, an involuntary 
petition in bankruptcy was filed against 
Louis Kroll, retail jeweler, 271 W. 42d St. 
The petitioning creditors are: Bernstein & 
Sons, who hold a claim for $106.45; B. & B. 
Jewelry Case Co., for $270, and Herman 
Baum for $262.11. Last Thursday Mr. Kroll 
filed an assignment for the benefit of the 
creditors in the County Clerk’s office, and 
named Henry Caplan, 68 William St., as the 
assignee. In speaking to a reporter for the 
Jewe ers’ Circucar, Mr. Caplan stated that 
the jeweler has assets valued at about 
$4,000, consisting of stock in trade and fix- 
tures and liabilities estimated at $6,000. 

Owing to the fact that both the Fourth 
of july and Labor Day come on Sunday and 
are celebrated on Monday, there has been a 
movement in the jewelry trade in New York 
to close the offices Friday night before the 
holiday, in order to give the employees and 
employers a three-day holiday. An agree- 
ment to this effect was circulated in the 
“Lane” last week and has been signed by 
practically all the leading houses of the 
“Lane.” The signers up to yesterday after- 
noon were: N. H. White & Co.; Enos Rich- 
ardson & Co.; Snow & Westcott Co.; Hir- 
shorn, Smith & Newman, Inc.; Waltham 
Watch Co.; Concord Watch Co.; North 
American Watch Co.; American Watch Case 
Co.; Ketcham & McDougall; Anglo-Ameri- 
can Mfg. & Export Co.; Sloan & Co.; J. R. 
Wood & Sons; Elgin National Watch Co.; 
Roy Watch Case Co.; Ostby & Barton Co.; 
Illinois Watch Case Co.; The Keystone 
Watch Case Co.; Joseph Fahys & Co.; In- 
ternational Silver Co.; Theodore B. Starr, 
Inc.; Alvin Silver Co.; Patterson & Starke; 
Gattle & Hunter, Inc.; Louis Weigel; Hay- 
den W. Wheeler & Co.; Oneida Community, 
Ltd.; Sinnock & Sherrill; Manufacturing 
Jewelers Board of Trade; Parks Bros. & 
Rogers; Ernest Kaufman; Brod & Co.; 
Mervyn S. Mack; Wightman & Hough Co.: 
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H. Nordlinger’s Sons; Louis Stern Co.; 
Solidarity Watch Case Co.; Waite-Evans 
Co.; H. F. Barrows Co.; E. H. Dean; Har- 
old J. Henry; S. C. Powell & Co.; Lion 
Watch Co., Inc.; Benedict & Warner; Wil- 
liam J. Ward Co.; Reichman Bros., Inc.; 
Robt. B. Steele; Larter & Sons; C. G. Al- 
ford & Co.; Carter, Gough & Co.; Unter- 
meyer-Robbins & Co.; Chas. Keller & Co.; 
The Jewelers’ Safety Fund Society; The 
Jewelers’ Protective Union; The Jewelers’ 
Cooperative Bureau; Ira Goddard & Son; 
Alliance Watch Co.; R. F. Simmons Co.: 
W. E. Richards Co.; Dubois Watch Case 
Co.; Jacques Depollier & Son; Ginnel Mfg. 
Co.; Standard Calibre Co.; Wm. B. Durgin 
Co.; Wm. B. Kerr Co.; Henry Ginnel & 
Co.; Binder Brothers, Inc.; Homan Mfg. 
Co.; I. Ollendorff Co.; National Jewelers’ 
Board of Trade; Wm. S. Hedges & Co.; J. 
B. Bowden & Co.; Whiting Mfg. Co.; Towle 
Mfg. Co.; Star Watch Case Co.; R. L. Bos- 
selman; Wm. G. Lenhart; Bayer, Pretz- 
felder & Mills; Wadsworth Watch Case 
Co.; A. Schorr; Mt. Vernon Co.; The Gor- 
ham Co.; U. S. Agency Omega Watch Com- 
pany; Cross & Beguelin; Louis Manheimer 
& Bros.; Jonas Koch; Leon Hirsch; B. A. 
Ballou & Co.; Yale Jewelry Mfg. Co.; C. 
Sydney Smith & Co.; Bauman & De Jong; 
Hoffman Bros.; Boivie & Stites; M. Freed- 
man & Co.; j.. W. Johnson; Alpheus L. 
Brown; Julius Mamluck & Co.; Stern Bros. 
Co.; Sig. Hirschberg; Weiss & Kann; 
Henry Freund & Bro.; The Keystone; Ro- 
gers, Lunt & Bowlen Co.; Plainville Stock 
Co.; The Jewelers’ Security Alliance; B. & 
L. Veit, Inc.; J. A. Golby; The Nataline 
Pearl Co.; Chas. Armsheimer & Son; Chas. 
F. Olpp; H. C. Lindel & Co.; Morris J. 
Schuster; J. Freudenheim & Sons; Eugene 
Freiberger ; Irons & Russell Co.; Bugbee & 
Niles Co.; W. G. Clark & Co.; Chas. Kahn; 
Russell Read; M. Schurr; Eliasoff Bros. & 
Co.; Feingold & Gelb; T. I. Smith Co.; 
Condit & Rattey; Simons Bros.; Poltock & 
Seeler Co.; Carl F. Kees; Calbert Co.; 
Boyajian Bros.; Korones Bros.; L. Kroll 
& Son; Chas. F. Wood & Son; Lissauer & 
Company; Phelps & Perry; Geo. H. Squire, 
Inc.; Benedit Brothers; Ad. Schwob, Inc.; 
J. I. Sturdy Sons Co.; Sturtevant Whiting 
Co.; R. Gsell; Sam. W. Cokefair; julius 
King Optical Co.; King Optical Co., Inc.; 
Jules Racine & Co.; Wm. I. Rosenfeld; 
Samuel H. Maybaum, Inc.; Hermann 
Baum, Inc.; C. & F. Mazza; Theodore 
B. Cortelyou; Jung & Klitz; J. W. Rich- 
ardson & Co.; William J. Durfey; 
J. & L. Hartzberg; Leatherwear Co. of 
America, and Fowler Bros. The agreement 
will be found at the offices of N. H. White 
& Co., 21 Maiden Lane, and Wightman & 
Hough Co., 15 Maiden Lane, where mem- 





(Continued on page 105.) 




















SOLIDARITY: ‘The Case That Courts 


Mr. Retailer: 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 





Representative Watch Jobbers 


Pendant and Bow Patented. are Solidarity Jobbers 
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j uly 2. 
ee jacakcien of Knox & Bernheim, 
Inc, importers of diamonds, 14 Maiden 
Lane, sails on the Mauretama, July 1, for 
the European diamond markets, and will be 
abroad for about two months, 

Additional subscriptions received by the 
jewelers’ Republican Club since the publica- 
tion of the list in the last issue of THE 
JewELERS’ CIRCULAR were the following for 
$50 each; Wormser & Mayers,, Inc., Jan W. 
Paris, Inc.; North American Watch Co.; 
John R. Keim and Wm. Schwer, Inc. 

In reporting the decision by the Appellate 
Term of the Supreme Court in the suit of 
Harry N. Schiff against the American 
Railways Express Co., to recover $750, the 
value of merchandise sent by express from 
467 Broadway to D. D. Spiro, Mr. Schiff’s 
salesman at Lexington, Ky., and also at 
Birmingham, Ala., which were lost, THE 
JeweLers’ CIRCULAR made an error in stat- 
ing that the Appellate Term affirmed a 
judgment for the express company. The 
court reversed a judgment for the defend- 
ant in the Municipal Court and directed a 
new trial. In the opinion written in the 
case, the Appellate Term said that the ques- 
tion before the court involved Mr. Schiff’s 
right to use at the trial testimony in the 
form of an affidavit by Mr. Spiro used at 
a previous trial of the case. Without this 
testimony Mr. Schiff was unable to make 
out a case because Spiro was not available 
for the trial. The trial justice in the Muni- 
cipal Court decided that the stipulation be- 
tween the parties was good only for the 
first trial and did not allow the affidavit 
in evidence. The Appellate Term decided 
that this was error, and that the stipula- 
tion was effective for any trial until with- 
drawn, The case will now be tried again 
on Sept. 10 and the testimony of the sales- 
man will be used. 

















Death of John J. Kearns 


Provipence, R. I., June 19.—John Joseph 
Kearns, a foreman in the polishing depart- 
ment of the Ostby & Barton Co., and a 
former member of the Supply Company, 
Twelfth Field Artillery, Second Division, 
with which he served in France, died sud- 
denly late last Saturday evening. He had 
been calling on a friend in Oaklawn and 
was about to take his leave when he was 
stricken and died in 15 minutes. He was 
32 years of age. 

Mr. Kearns enlisted in Providence, July 
25, 1917, and was sent to Camp Upton, New 
York. He went over with the Second Div1- 
sion, and saw action with the Expeditionary 
Forces in the Aisne defensive and in the 
offensives of Chateau Thierry, Aisne- 
Marne, St. Mihiel and the Meuse-Argonne. 
From Feb. 17, 1918, to Aug. 6, 1919, he was 
in the Army of Occupation. He was honor- 
oa discharged from Camp Upton, Aug. 12, 


He was in the employ of the Ostby & 
Rarton Co., at the time of his enlistment. 
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Otto Kohn, of Kohn & Co., manufacturing 
jewelers at Camp and Orchard Sts., will 
spend the month of July on a trout fishing 
trip in the heart of the Maine woods. 

William J. Allsopp is visiting the trade in 
the New England States this week in the 
interest of his concern, Allsopp & Son, 
manufacturing jewelers at 473 Washing- 
ton St. 

The W. L. Robertson Co., assayers, smelt- 
ers and refiners, have moved from the 
quarters at 13 Franklin St., which was oc- 
cupied for many years, to larger quarters at 
38 Liberty St. 

Louis K. Pond, salesmen for Kohn & Co.; 
Gus Winters, with Krementz & Co., and 
Richard Hunkins with Allsopp Bros., have 
been on a ten-day fishing trip to Cuttihunk 
Island off the coast of Massachusetts. 

Friends in the jewelry trade have received 
announcements of the marriage Saturday, 
June 19, of J. H. William Pflueger of Cov- 
ington, Ky., and Miss Louise Smith. Mr. 
and Mrs. Pflueger will be at home at 2207 
Sterrett Ave., Covington, Ky., after Sept. 1. 

John C. Nordt, manufacturer of settings, 
galleries, etc., has moved his factory from 
51 Maiden Lane, New York, to Camp and 
Orchard Sts.. Newark, where the Arch 
Crown Mfg. Co. was located for many 
years before moving recently to new quar- 
ters. The office is still retained at the 
Maiden Lane address. 

Officers of the Newark Association of 
Credit Men will be elected at the noon-day 
luncheon on June 30 at the Robert Treat 
Hotel. Arthur L. Myers, of the W. H. 
Compton Shear Co., has been nominated 
as one of the trustees for two years. “The 
Advantages of the Adjustment Bureau” will 
be the subject discussed by Frederick Bur- 
nett in his talk to the members of the asso- 
ciation. 

A number of Newark manufacturing 
jewelers will participate in the fifth annual 
New England golf tournament at Provi- 
dence, R. I., on june 24 and 25. Among 
them will be Albert E. Allsopp, L. L. Law- 
ton, Thomas Allsopp, Fred H. Lapham and 
William I. Allsopp. Thomas Allsopp, Will- 
iam I. Allsopp and Albert Allsopp comprise 
three of the four members of the entertain- 
ment committee. 








San Diego, Cal. 





Walter Meadows, jr., son of Walter G. 
Meadows, jeweler and watchmaker, 418 G 
St., died recently. 

Armand Jessop, of J. Jessop & Sons, has 
been in attendance at the meeting of Cali- 
fornia jewelers at San José. 

Miss Hazel Ernsting, daughter of C. W. 
Ernsting, head of the Ernsting Co., is to 
be married on June 23 to Cylde Kutzner, 
a young business man from Connecticut. 

Alonzo de Jessop, in charge of the op- 
tical department of the Jessop store, has 
left for St. Louis to attend the national 
convention of optometrists. While in the 
east he will visit a number of the large 
optical factories and silverware and watch 
plants. He plans to be away for two 
months. 
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Rochester, N. Y. 





The trade will resume the custom of clos- 
ing Saturday afternoons during July and 
August. 

Howard I. Sunderlin of the L. Sunderlin 
Co. will start on a western trip next week. 
He intends to visit Cincinnati and St. Louis 
on the way west. 

S. D. Burritt left here june 14 for a two 
weeks’ fishing trip. His party was docked 
at a port further than they intended to go, 
but after two days the party landed at their 
objective point in the northern Canadian 
lakes. 

C. E. Sunderlin received notice from 
President G. A. Frisch of the local retaif 
jewelers’ association that a meeting of the 
executive committee is called at the Onon- 


daga Hotel, Syracuse, Sunday evening, 
June 27. 
Reynolds Arcade, the oldest business 


landmark in this city, was sold this week. 
A new sky-scraper will replace the present 
building. Walters’ jewelry store occupied 
the corner store entrance to the arcade for 
many years. 

A. M. Weinberg of M. Rosenbloom & Co. 
was “in” for a few days. He left for his 
business territory June 21. Harry Stone, 
restored to health, is in Wisconsin repre- 
senting the Rosenbloom house. Ed Hirsh 
is away On an initial trip. 

Charles E. Sunderlin and S. D. Burritt 
received a communication from the Buffalo. 
jewelers that they will motor to the con- 
vention of the State jewelers at Syracuse 
June 27-30. The Buffalonians expect to ar- 
rive here in Rochester Sunday, June 27, 
and arrangements have been made for a 
party dinner at Maplewood Inn, East Ave., 
at 130 p.m. The Rochester delegates with 
their families will join the party here and 
then continue on to Syracuse. C. E. Sun- 
derlin, President George Schaefer, Secre- 
tary James Gwen, George P. Klee, Charles. 
Dygert, L. M. Campbell and all who possi~ 
bly can go will attend the convention. 








Canada Notes. 





The jewelry business of Mrs. James: 
Tuckey, Welland, Ont., established in 1862, 
has been sold to Harold Robinson. 

On the night of June 14 the jewelry store. 
of G. E. Meredith, St. Clair Ave., West 
Toronto, was entered by burglars who se-. 
cured a considerable quantity of goods. 

Ireland’s jewelry store at Englehart, Ont., 
was broken into one night recently and’ 
watches and rings valued at $3,000 taken. 
The police have no clue as to the burglars. 

Jorgensen & Kirk, Ltd., of Port Arthur,. 
Ont., jewelers and opticians, have been in- 
corporated with an authorized capital of 
$40,000. The provisional directors are Mar- 
ius Jorgensen, Christian Kirk, Frederick E. 
Brecken and Johan Gilbert. 

The luxury tax provisions were amended: 
by Parliament June 15 in some important 
particulars. Jewelers are to pay 10 per cent- 
tax on their total turnover, excepting om 
receipts from stationery, books and maga- 
zines, spectacles, eye glasses, cameras and 
gramophone records. 





J. Okerstrom, a jeweler at Lincoln, Nebr.,. 
has been succeeded by R. W. Weaver. 
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Louis F. Rosenberg has started in the 
retail business at 44 Empire St. 

St. Onge has removed from 18 East Ave., 
room 209, to a new store, 41 Broad St., 
Pawtucket. 

Newton A. Wing has the sympathy of a 
large circle of friends in the recent death 
of his wife. 

The Sunshine Mfg. Co. has started in the 
manufacture of unsoldered brass chain at 
44 Washington St., for manufacturers’ use. 

Joseph J. Jalbert of Woonsocket is chief 
marshal for the big parade in that city on 
June 23 of the St. jean de Baptiste Socie- 
ties. 

A Spring ring department under the man- 
agement of Charles A. Goozey, has been 
added to the plant of the Pilling Chain Co., 
14 Bount St. 

E. Merle Bixby, superintendent of the sil- 
verware department of the Shepard Co., is 
being talked of by the Republicans as candi- 
date for the Second Congressional District. 

The factory of the Paule Stierle Co., Inc., 
manufacturers of jewelers’ pads, display 
cards, trays, etc., 56 Pine St., will be closed 
from July 2 to 13 for the annual vacation 
period. 

A quarterly dividend of 134 per cent. on 
the 7 per cent. preferred cumulative voting 
stock of the Gorham Mfg. Co. and one of 
1% per cent. on such of the 6 per cent. 
preferred stock as has not been exchanged 
for the new issue, has been declared, pay- 
able on and after July 1. 

Erling C. Ostby, of the Ostby & Barton 
Co.; William G. Thurber, of the Tilden- 
Thurber Corp., and Harry Fulford, of the 
Fulford Mfg. Co., are members of the jewel- 
ers’ committee for the combined outing and 
field day of the Chambers of Commerce of 
Providence, Pawtucket and Woonsocket at 
Rocky Point on June 30. 

Among the petit jurors drawn last week 
by the city council of Pawtucket were the 
following: Charles W. Duncan, Frederick 
W. Goffe, Peter H. Moley, Alden R. 
Vaughn, Robert C. Burnside, Clinton H. 
Ryder, Frank Davis, Owen T. Farrell, 
Charles H. Holt, Ernest S. Robinson, James 
E. Kenney and Matthew M. Kinniburgh. 

Wolf Kaplan, of the Weybosset Diamond 
Co., 199 Weybosset St., reported to the 
police Sunday that some time after the 
store was closed the evening before, some- 
one broke the front window of his store and 
that 26 wedding rings were missing. The 
rings were practically all 14 karat gold and 
valued at from $5 to $12 each, he claimed. 

The Biltmore Shop, Inc., is the style of a 
new concern that has been incorporated un- 
der the laws of Rhode Island, with a capi- 
talization of $50,000, to engage in a general 
merchandising and department store busi- 
ness. The incorporators are George Sand- 
peril, Charles S. Naar, Albert D. Denver, 
Julius L. Holmes and Walter A. Dulin. 
They have leased a large store 208-210 Wey- 
bosset St., corner of Page St., which is to 
be altered for a permanent store and will 
include a large jewelry department. 

The big new Fabre line steamer Provi- 
dence, named in honor of this city, arrived 
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here Thursday on her maiden trip. Among 
those who were at the State Pier to wel- 
come her was George H. Holmes, treasurer 
of the George H. Holmes Co., who was 
present at her launching in Marseilles two 
years ago. The Providence Chamber of 
Commerce presented a handsome bronze 
tablet to be placed in the saloon of the 
16,000-ton steamer, that was designed and 
made by the Gorham Mfg. Co. The presen- 
tation was made by William A. Viall, secre- 
tary of the Brown & Sharpe Mfg. Co. 

As a result of the correspondence that 
has occurred between J. P. Burlingame, re- 
ceiver in bankruptcy of the A. C. Messler 
Co. stock and the attorney for the Baer & 
Wilde Co., owners of the “Kum-a-part” 
cuff-buttons, relative to the inventory of 
certain buttons in the Messler stock as 
“Komapart.” Mr. Burlingame has assured 
the attorneys for the Baer & Wilde Co. that 
he does not intend to sell or advertise un- 
der the name of “Kum-a-Part,” fasteners 
or other goods that may be in his posses- 
sion as receiver. 

The following jewelry buyers were re- 
ported as among those who visited this city 
during the past week: I. L. Young, of the 
National Supply Co., Winston-Salem, N. C.; 
J. H. Mednikow, of J. H. Mednikow & Co., 
Memphis, Tenn.; Miss Burnham and Mrs. 
Vernon, of A. J. Namm & Son, Brooklyn, 
N. Y.; dEward I. Levy, oi Hillman’s, Inc., 
Chicago; Messrs. Blefeld and Goodfriend, 
of Weiss, Blefeld & Goodfield, Philadelphia ; 
M. Adele, of M. Adele & Co., New York 
city; Charles H. Spencer, of Norris, Allis- 
ter, Ball Co., Chicago; A. Kaskell, of Wein- 
er Bros., New York city; J. P. Byrne, of 
Byrne-Duff Jewelry Co., Omaha, Neb. 

Thomas Lewis, for more than 50 years an 
employe of the Gorham Mfg. Co. in the 
chasing department, has been placed on the 
pension list. He entered the employ of the 
company in 1865 as an errand boy in the 
office when Henry Lathrop was superintend- 
ent. .\fter two years in the office, he en- 
tered the chasing department as an appren- 
tice under Foreman Robert Stanton. He 
continued in that department under Fore- 
man John Lispenard, Joseph Strater, Henry 
Mullen, Francis White, Charles Fulford, 
Frank L. Weigert and Col. Robert hain, 
the present head of the department. Last 
Thursday morning when Mr. Lewis re- 
turned for his tools, his shopmates gathered 
about him, and, in their behalf, Asahel Albee 
made a presentation speech and with it an 
easy chair, sweater, pipe, cigars and tobacco. 








Jewelers are warned to beware of the 
writer of a “fake” Spanish letter which has 
recently put in its appearance in this coun- 
try. The letter was addressed to james S. 
Langwill, Beloti, Wis., and assured him that 
if he would send a sum of money to a man 
who is in prison for debt, that as soon as 
necessary arrangements could be made that 
the jeweler would receive one-third of a 
considerable sum which the writer of the 
letter claims is at his disposal, if he can 
only get out of jail. The jeweler was told 
to send a cablegram to an address which 
was given in the letter. This is evidently 
a repetition of the old Spanish letter swin- 
dle, which makes its rounds in the trade 
from time to time. 
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William F. Maintien, who is cony 
left last week for Maine. 

A. B. Cummings is building a large add. 
tion to his factory on Falmouth St. 

George F. Sawyer of the Electric Chai 
Co., left for Canada last week on a bus; : 

; ; Ness 
trip. 

The employees of the Marathon Co, will 
hold their annual outing this year at Rocky 
Point. 

All games in the Jewelers’ Twilight 
League were postponed last week because 
of rain. 

Edwin D. Nerney, of the Bay State Opti. 
cal Co., is spending a few days in Chicago 
on business. 

The Whiting & Davis Co. employees are 
making arrangements for their annual oy. 
ing to be held in August. 

Frank P. Kennedy will be chairman of 
the committee in charge of the District 
Nursing Association drive. 

Many of the gold houses are now busy 
making samples. This is the first oppor. 
tunity some of the firms have had for this 
purpose in two years. 

Albert Totten, a retired manufacturing 
jeweler, who is now president of the At 
tleboro Savings Bank, was confined to his 
home by illness last week. 

The Attleboro Chamber of Commerce js 
having a busy year under the direction of 
Harold E. Sweet of the R. F. Simmons 
Co., who is now the president. 

William H. Saart, president of the Attle 
boro Baseball Association, is making ar- 
rangements for placing a fast team on the 
diamond. The first game will be played in 
July. 

The Guyot brothers entertained their em- 
ployes last Saturday at their Summer cot- 
tage, Bristol Narrows, R. I. A program of 
sports was carried out and a clam dinner 
enjoyed. 

Herbert French of the W. & S. Blacking- 
ton Co., devoted considerable time last week 
endeavoring to interest the Massachusetts 
delegates to the Chicago convention in Her- 
bert Hoover. 

Plans are being made to turn the Hay- 
wood field into an athletic field. This land 
was given to the city by Harold E. Sweet, 
of the R. F. Simmons Co. last year to be 
used as an athletic field. 

A serious fire was averted last Saturday 
morning at the Attleboro Refining Co. on 
Union St. by Patrolman William Sargeant 
who noticed a blaze in the building at 3 
o'clock. He notified the fire department. 

The D. E. Makepeace Co. last week am 
nounced that it would provide for the chil 
dren of George A. Siddall, a widower if 
the concern’s employ who died suddenly 
last Saturday and left four children. 

A hearing was given in the probate court 
last week on the application of the estate 
of the late Judge Fred Byram for $1800 
from the estate of William N. Fisher, the 
prominent jeweler. It is claimed that this 
was the fee which the late Judge F. B. 
Byram was to have presented for his sefv- 
ices as executor of the Fisher estate. The 
judge took the matter under advisement. 
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Cleveland, 0. 





all, head of the Webb C. Ball 
daughter Alice, have gone to 
Va., for a much needed vaca- 


Webb C. B 
Co., and his 
Hot Springs, 


* n Holsman, whose store was damaged 
by fire that swept the Star Theatre some 

: ths back, and who sustained a total 
nt has re-entered his old establishment 
loss, since it has been rebuilt and will con- 
age are ‘ness in the same location. 
tinue busines ; 

Successful haul of $500 worth of jewelry 
and watches was made recently by a thief 
who shattered the window of the Ray 
Jewelry Co., E. 4th St., and made a getaway 
before police of the flying squadron arrived. 
The loss was discovered by S. M. Cowen, 
president of the company. 

Charged with using the mails to defraud 
in jewelry swindles, a man and woman 
have been arrested here and held for the 
federal grand jury in $1,000 bail each. They 
were arrested in their home in this city. 
The extent of their operations will come 
forth following inquiry by the jury. 

Harry Rickescheiser, engraver, and for 
years known to the jewelry trade in this 
section, died June 15, following several 
months’ illness. Mr. Rickescheiser has been 
identified with the trade here for more 
than 20 years. For several years he was in 
business for himself, and prior to that con- 
nected with the Unique Monogram Co., the 
Bowler & Burdick Co. and other firms here. 

A novel method of displaying hair orna- 
ments has been introduced for the first time 
here at the Webb C. Ball Co. Upon a plate 
of wax has been etched the head of a 
woman. Inlaid upon the hair is an elaborate 
diamond and pearl hair ornament. The 
piece is framed in silver. The device has 
been given prominent display in the forepart 
of the store, and as an attention-attracting 
medium has been excellent for all diamond 
business, in the opinion of F. G. Ball, adver- 
tising manager. 

A well-known jeweler goes out of business 
and a new one enters the field in the retire- 
ment of James A. Corwin, Lakewood re- 
tailer, from business, Mr. Corwin, con- 
ducting his own sale by personal publicity, 
disposing of a good quantity of stock. The 
balance was taken over by Samuel Good- 
weather, a new member of the trade in this 
section. Fixtures were purchased by the 
Sigler Bros. Co. Mr. Goodweather has 
started to augment his stock and plans to 
remodel and refurnish the store, making it 
one of the highest class in the suburbs. 

June marked the last regular meeting of 
the Jewelry Crafts Association of Cleve- 
land, Inc. There will be no regular meet- 
ings until September. At this meeting 
Ralph Burr was elected delegate to repre- 
sent Cleveland at the convention of the 
National Manufacturing Jewelers’ Associa- 
tion. At this meeting also Theodore Ham- 
mer, of the Forest City Jewelry Co., was 
elected vice-president to fill the unexpired 
term of Ralph Burr, of Zwee & Burr Co., 
as two members from the same firm cannot 
hold office at the same time, according to 
the new constitution. With the resumption 
of regular meetings of the organization in 
September it is the intention of President 
Leo D. Markowitz to begin a series of 
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lectures on subjects of interest to the mem- 
bers. This phase will be inquired into 
during the Summer months. 

One of the most daring robberies, partly 
successful, has been that in which the Rob- 
erts & Co. lost about $5,000 diamond rings. 
The store, at Euclid ave. and E. Ninth st., 
the busiest corner in the city, was robbed by 
two youths while hundreds looked on. The 
thieves broke a window while Manager 
Jack Raphael was taking merchandise out 
preparatory to closing the store. Store 
manager and robbers clawed for the gems, 
and while he was able to save some, six 
rings were obtained by the thieves. Before 
an alarm could be raised for their capture, 
the bandits dashed across the avenue and 
disappeared in an alley. The brick they 


_used landed among customers in the store, 


who narrowly escaped injury. 

During the week that the photo play “The 
Soul of Rahael,” featuring Clara Kimball 
Young, was presented here, Jack Raphael, 
manager of Roberts & Co., obtained from 
Zwee & Burr Co., local manufacturing jewel- 
ers, and other sources, a collection of jewel- 
ry, valued at $100,000, which was worn by 
the actress. The articles were placed in a 
shadow box in the window. There were 35 
pieces in all. A card told the story of the 
collection. Not caring to take chances from 
brick throwers and the like, Manager Raph- 
ael employed two policemen to stand guard 
day and night in front of the window. Dur- 
ing the time the collection was displayed it 
was conservatively estimated that 150,000 
persons stopped to look and marvel. Dur- 
ing the period the display was being made, 
representatives of diamond interests hap- 
pened in town, and for a time loaned their 
goods for the showing. On one day $1,- 
000,000 diamonds, the largest collection ever 
gathered in Cleveland, were displayed in 
the window. 











o 
ie es 


The trial of Sidney Lass and Samuel 
Gold charged with holding up and robbing 
the store of Benjamin Krell, 71 Woodward 
Ave., of $18,000 in diamonds last month, 
was adjourned from June 15 to Monday, 
June 21, before Judge Harry Keidan of the 
new municipal court. 

Detroit police have been asked to co- 
operate in running down three bandits, 
driving a car with a Michigan license, who 
robbed the jewelry store of A. Rosenthal, 
in Toronto, Ontario, early Friday evening, 
June 18, the loot amounting to $50,000 in 
gems and $25,000 in bonds. Descriptions 
of the men have been forwarded to the 
police here in an effort to learn their iden- 
tity, and to be on the watchout for them. 
It is believed the car they used was one 
stolen in Detroit. The thieves, according 
to the story reaching Detroit, bound Ro- 
senthal to a chair in the basement of the 
store, where he was found later by a clerk. 
The robbery occurred in the heart of the 
business district of Toronto. 








H. W. Schleuder has disposed of his 
jewelry business at Austin, Minn. 





C. Glenn Sipe of the house of Sam F. 
Sipe, has rented a house for the Summer 
at Northeast and has sent his family there, 
where he will spend the week end. 

Sunday of last week the children of the 
late Jos. DeRoy handed over a deed to the 
Gusky Orphanage for an excellent piece 
of property to be used in connection with 
that institution and at which time a dental 
clinic was also dedicated. 

A man whom the police say gave his 
name as Yorman and who says.he is a 
jewelry salesman, was arrested here last 
week and accused of having passed two 
worthless checks for $700 and $100 on June 
6. A Diamond St. jewelry house is alleged 
to have cashed the checks, 

August Loch, 415 Federal St., will leave 
this city on Monday, June 28, to attend the 
convention of the Pennsylvania Retail 
Jewelers’ Association at Harrisburg, and 
will return July 1 and then leave here on 
Friday afternoon of that week for Wyo- 
ming, where he goes on a visit. He will 
return to Pittsburgh about July 25. 

Max Zeisel, a pawnbroker of 6314 
Frankstown Ave., was compelled to furnish 
a bond for $5,000 and also his son, William, 
age 18, one for the same amount at Frams- 
town Ave. -police station last week on a 
charge of receiving stolen property. It is 
alleged they received jewelry from one 
John Simmons, who says he is 32 years old 
and lives in Kedron St., this city. Simmons 
is being held without bail in connection with 
this case. The pawnbrokers deny the 
charge. 

Pittsburgh jewelers and those elsewhere 
are cautioned to be on the lookout for the 
four per cent bonds of a prominent rail- 
road expiring in 2002. These bonds were 
defaulted in 1914 and are only worth a 
little more than 10 per cent of their face 
value. One Pittsburgh jewelry house has 
already been caught on them, having ac- 
cepted a $1,000 bond at the market value 
of the price of the 1934 issue of the same 
road, which is a decided difference from 
their real value. The people palming off 
these bonds hope to catch the unsuspect- 
ing merchant in their sale or use as col- 
lateral making money on the transaction 
without subjecting themselves to a swind- 
ling charge. 

Jewelers were much interested in the de- 
cision of the court in the American Woolen 
Co. case in which an indictment against 
that concern was dismissed on the ground 
that cloth is not wearing apparel. Jewelers 
say that if this is a correct interpretation 
then jewelry is not wearing apparel and 
would not come under the Lever act in the 
matter of profit regulation. Some jewelers 
have been hearing that the government was 
to investigate the matter of profits. There 
are those who believe that the report is due 
to other activities of the government agents 
which bear on the subject of taxation and 
the correct income tax return and not on 
purely the matter of profits. In this con- 
nection is it announced that jewelers cannot 
be too careful in taking care of their tax 
returns, and complying with all provisions 
of the law on that subject. 
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Charles S. Blake is attending the Shrin- 
ers’ convention in Oregon. 

June 17 was observed as Bunker Hill 
Day, all the jewelers closing their stores. 
Many of them journeyed out of town to 
celebrate. 

A petition in the bankruptcy case of 
James D. Crowley & Co., 27 State St., ask- 
ing authority to borrow money to recover 
the diamonds held by the Reliant Leasing 
Co., of New York, has been allowed. The 
diamonds, 237 carats, in value $60,000, were 
given to the Reliant company for a loan 
of $40,000. 

J. Parker Ford, of the Ford-Perry Co., 
Providence, has written to Elmer Knight, 
president of the New England Jewelers’ 
Golf Association, saying that Messrs. 
Henius and Karpeles have extended a gen- 
eral invitation to the association members, 
numbering more than 100, to a dinner at 
the Meta-Comet Golf Club, June 24. 

Never before in the history of this city 
has there been so many auction jewelry 
stores as at the present time. Within a 
space of a hundred yards there are at least 
five who daily are doing a great trade. The 
Boston jewelers have made frequent efforts 
to have similar auctioneers stopped, but 
without success. Much interest has been 
aroused by an article which appeared in the 
Boston Globe last week. Under the title of 
“Watches Given Away,” the writer en- 
deavors to show how easily some gullible 
persons are deceived. The article was ob- 
viously written to warn people against these 
auctioneers. 

Two men broke into and attempted to 
loot a jewelry showcase on the exterior of 
the Winter St. side of A. Stowell & Co.’s 
store, June 15. The falling and breaking 
of a glass shelf acted as a burglar alarm 
and attracted Patrolman McAnarney, who 
arrived in time to see the men hurrying 
away. He fired two shots in an attempt 
to halt the men, but they continued run- 
ning. They left two suitcases, which they 
had filled with goods from the showcase, 
such as silk bags and pieces of jewelry. 








Atlanta, Ga. 





L. A. Miller, with E. M. Silverman, 
Fourth National Bank building, is visiting 
his brother, Eugene Miller, St. Augustine, 
Fla. 

J. D. Ellington, president, Ellington 
Jewelry Co., Washington, Ga., was in At- 
lanta this week, making some purchases for 
his store. 

H. J. H. Begg, of Wells & Begg, Albany, 
Ga., and James L. Panter, Copperhill, 
Tenn., were visitors to Atlanta during the 
past week. 

Roy H. Moore and Miss Ester Embry, 
both of the Ewing Bros. force, are rapidly 
recovering from operations for appendicitis 
which they underwent last week. 

J. S. Peek, Covington; J. B. Laramore, 
La Grange; W. W. Turner, Cedartown; J. 
J. Strange, Douglassville, and J. D. Elling- 
ton, Washington, were business visitors to 
Atlanta during the week. 
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W. B. Maier, president of Maier & 
Berkele, has just returned from a month’s 
visit in the north and east. While away 
Mr. Maier spent two weeks visiting French 
Lick ‘Springs, Chicago and Cincinnati. 

George Daniel, Marietta, Ga.; Bernard 
H. Bayne, with Ries & Armstrong, Macon, 
Ga.; H. J. H. Begg, Albany, Ga., and James 
L. Panter, Copperhill, Tenn., were among 
the visitors in town during the past week. 

C. E. Johnson of Ewing Bros’. road force 
has returned from a two weeks’ vacation 
and visit to his home in the east. ‘While 
away, Mr. Johnson spent a short while 
greeting his friends and acquaintances in 
New York and Boston. 

A. G. Moser, formerly located at 18 Wal- 
ton St., this city, has moved to the space 
next door, but also in the Grant building. 
In his new place Mr. Moser has about twice 
the amount of space he formerly had and 
where he can now take care of his rapidly 
increasing business. 











attended a meeting of the national associa- 
tion of optometrists held in St. Louis, Mo., 
recently. 

E. A. Mugnier, manager of the W. E. 
Taylor Co., returned recently from Kansas 


City, where he attended a conclave of 
Shalimar Grotto. En route home he 
stopped in St. Louis for a few days. 

Notwithstanding warm weather the con- 
vention of the Mississippi State Jewelers’ 
Association was fairly well attended and 
much enjoyed. The New Orleans jobbers 
were well represented. Alfred Krower, J. 
T. Kirtland, B. Mattes and T. Anderson, 
of the Leonard Krower & Sons; A. B. Hil- 
ler and Jules Burnheim, of the Morais- 
Hiller Jewelry Co., and W. E. Taylor and 
W. D. Cleary, of the W. E. Taylor Co., 
were there with exhibits. The Krower ex- 
hibit was a strong display, also the mate- 
rial and tool exhibit of the Taylor company. 
The convention was held at the Great 
Southern Hotel, Gulfport, and the banquet 
was served there. 








Omaha. 

E. R. Jenkins of Gibbons, Neb., is remov- 
ing his stock to Sterling, Col. 

George Nissen, with the Brodegaard 
Bros. Jewelry Co., has gone on a vacation 
trip to visit his relatives in New York. 

Harry Sisson, manager of the Ryan 
Jewelry Co., was called to Massachusetts 
last week on account of his mother’s ill- 
ness. 

R. W. Weaver has purchased the entire 
stock of jewelry and the business of J. 
Okerstrom at -Minden, Neb., and is now in 
charge of the business. 

Jewelers in Omaha last week included: 
T. J. Long and wife, Mitchell, S. D.; John 
Levin, Wahoo; Harry Barnes, Avoca, Ia.; 
G. F. Linder, Oakland, Ia.; H. L. Braun 
and wife, Tekamoha; Harry Martin, Lyons; 
J. Weaver, Harvard; Dr. J. M. Blackburn, 
Mitchell; R. S. Huston, Newman Grove; J. 
J. Sindelar, Jr., Howells. 
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flourishing jewelry business. 





June 23, 1929, ; 


Lancaster, Pa, 





President A. W. Moyer, of the Non-Re. 
tailing Co., spent part of last week in New 
York on business. 

Warren Bucher, Lancaster, has taken a 
position as watchmaker with Baily & Ho. 
land, Uniontown, Pa. 

The premises of Aaron H. Sensenig 
proprietor of the Lancaster Watch Hospi. 
tal, were recently entered by thieves, who 
got little for their trouble. 

Jeweler S. Kurtz Zook furnished the 
bronze tablet erected in St. John’s Episcopal 
Church by the Laymen’s Association to the 
memory of the 45 men of the congregation 
who were in the late war. 

Carl H. Brubaker, junior member of the 
jewelry firm of A. K. Brubaker & Son, 
Columbia, and Miss Lillian A. Rochow, also 
of Columbia, were married on June 18 
The groom saw active service overseas dur- 
ing the great world war as a first liey- 
tenant. 

At a recent sale of the effects of the late 
Dr. B. F. Alleman, an imported Swiss clock 
of nine dials, in the form of a cathedral 
steeple, only brought $19. The dials, ar- 
ranged in a circle, registered the time at 
different parts of the globe, running from 
east to west. 

The charter of the Dudley Watch Co. hag 
been received at the Recorder’s office for 
the State Department, Harrisburg. The 
owners are George W. Adams, John B. 
Wood and William W. Dudley, formerly 
superintendent of the Hamilton watch fac- 
tory. The company now occupies the up- 
per stories of the Conestoga National Bank 
building and is manufacturing a specialty 
in watches, 

B. F. Erisman, Lancaster, and Leroy 
Zuefler, Portsmouth, O., have entered the 
Bowman Technical School as students in 
watchmaking, and W. Diggs, Lamberton, 
N. C., has enrolled as a student in engrav- 
ing. The latter is employed by A. A. 
Holmes, a former student of the school, 
Mr. Zuefler is a brother of Jeweler Law- 
rence Zuefler, a former student here, now 
in business in Portsmouth, and his brother 
Leroy is in his employ. 

The jewelers, as a solid body, have re 
fused to join the movement, started by the 
store clerks, to close the stores the year 
around at 6 P. M., instead of 9 p.m. Ata 
meeting attended by nearly every jeweler it 
was decided that 6 o’clock closing on Sat- 
urday meant the loss of too much business 
for them, especially in the delivery of re- 
pair work, the bulk of which is called for 
after 5 p. mM. The jewelers favor, rather, 
an all-Friday closing, which may come in 
place of 6 Pp. M. closing on Saturday. 

Thomas R. Helms, wife and children, of 
Rockingham, N. C., are visiting friends in 
Lancaster and Brownstown. Some years 
ago Mr. Helms came to Lancaster from the 
south and married a Browntown girl. Later 
he bought out a N. Queen St. jewelry store, 
but this place not agreeing with him he 
went south prospecting and finally located 
in Rockingham, where he now has @ 
Mrs. Helms 
conducted the Lancaster store some time 
before it was finally sold. The visitors are 
traveling by automobile. 
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W. J. Brand, of M. Sickles & Sons’ jewel- 
ry department, Js convalescing from a re- 
cent illness. : 

The wife of Peter Siegler, a Doylestown, 
Pa,, retailer, who has been seriously ill for 
more than a month with heart trouble, is 
improving. : 

William Liener, formerly with J. B. Gil- 
lies, Broad St. and Susquehanna Ave., is 
now a jewelry buyer for Stern & Co., 7th 
and Market Sts. 

c. A. Kern, a retailer of 2522 Lehigh 
Ave., is making extensive improvements in 
his store, the alterations including new 
floors, fixtures, etc. 

Milton Neff, formerly with Aisenstein & 
Gordon, is now general manager and jewel- 
ry buyer for the Crescent Jewelers’ Co., 
Inc., 731 Sansom St. 

Many Philadelphians are attending the 
jewelers’ State convention in Harrisburg, 
among them being Charles Hambly, Charles 
J. Maxwell and others. 

Starr & Moss, jewelers, of 3627 German- 
town Ave., have purchased the building 
where they were formerly tenants, and are 
making extensive alterations. 

Thomas Campbell, traveling salesman for 
Aisenstein & Gordon, 712 Sansom St., has 
returned from a trip to western Pennsyl- 
vania, West Virginia, Maryland and Vir- 
ginia. 

J. Graeff, formerly assistant jewelry buyer 
for Gimbel Bros., Philadelphia, has accepted 
a position as buyer for the jewelry depart- 
ment of James B. Gillies, Broad St. and 
Susquehanna Ave. 

S. Isenberg, for a number of ‘years a 
jeweler at 2820 Kensington Ave., has pur- 
chased a building on Girard Ave., between 
%h and 10th Sts., which, after extensive 
alterations, he will occupy with his jewelry 
store. 

Charles E. Sanborn, a watchmaker and 
jeweler, who for 40 years was located at 

6107 Market St., and a year or more ago 
moved to West Philadelphia, again an- 
nounces a change in location. Mr. Sanborn 
has moved from 6109 Market St. to 6148 
Market St. 

Two local jewelers are suffering serious 
inconvenience from trouble with their eyes. 
H. Gammon, of 2628 N. Front St., has been 
informed by an oculist that he has a blood 
clot on the optic nerve, and Charles Rose, 
of 1026 Pine St., reports an eye condition 
which is similar to that of Mr. Gammon. 

Two Philadelphia jewelers, who have 
been in Europe buying diamonds, returned 
to their homes here within the past week. 
They are A. Press, of I. Press & Sons, 8th 
and Chestnut Sts., and Joseph Fisher, a dia- 
mond merchant, of 722 Sansom St. Both re- 
ported the European diamond market as 
high and many American buyers. 

Confirmation of the report that J. J. 
Matz had purchased the building at 735 
Sansom St., which houses the supply and 

material house of Charles H. O’Bryon and 
several other tenants, came this week with 
the recording of the transaction. Mr. Matz 
purchased the three-story structure from A. 
C. Logan for $21,000. It is assessed at $15,- 
000 and js 22 feet 2 inches front by 65 feet 
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deep. Mr. Matz has not given an indication 
of what he contemplates with his newly ac- 
quired property. The O’Bryon firm is said 
to have the longest lease. 

A letter received this week from Israel 
Zeiger, the Philadelphia jeweler who lost a 
leg in a railroad accident at Cologne, Ger- 
many, several months ago, announces that 
he will return to his home here in about 
four weeks. He is awaiting the arrival of 
an artificial limb. Mr. Zieger is a member 
of the firm of Zieger & Nemirofsky, 718 
Sansom St. 

Many in the jewelry business mourn the 
death of Miss Margaret Radley, of 1014 
Clinton St., who for many years did most 
of the buying for her brother, E. S. Radley, 
who conducted a jewelry store at 2406 
Frankford Ave. over a period of a quarter 
of acentury. Mr. Radley retired from busi- 
ness some years ago. Miss Radley’s death 
occurred last week. 

Louis, son of L. C. Wettling, a retail 
jeweler, of Newtonwn, Pa., has at last suc- 
ceeded in enlisting in the U. S. Army, hav- 
ing been turned down repeatedly during 
the late war because of lack of weight. 
Young Wettling has finally managed to in- 
crease his averdupois sufficiently to be ac- 
cepted, and is serving in the electrical 
branch of the service at Brownsville, Texas. 

Jacob Bancroft, for many years a pawn- 
broker and jeweler at Ridge Ave. and Ox- 
ford St., died at his home, 1618 N. 13th 
St., on Monday. He was a member of the 
William B. Hackenburg Lodge of Masons, 
Keystone Chapter, Royal Arch Masons; 
Disraeli Lodge, Judaic Union; Joshua 
Lodge, Independent Order B’nai B’rith, and 
other organizations. Funeral services were 
conducted Thursday. 

The usual shoreward hegira of local 
jewelers is manifesting itself with the be- 
ginning of the warm weather. George Katz 
opened ‘his bungalow at Sea Isle City last 
week; Robert Witherow and L. George 
Russell, of M. Sickles & Sons, open their 
Summer home in the same resort next 
week; Edward Sickles has taken to com- 
muting between here and Atlantic City; 
Earl Derbyshire, of Theodore Beck, 702 
Chestnut: St., has taken his family to their 
cottage at Hainesport, N. J., along the Ran- 
cocas Creek, and others are contemplating 
apartments and cottages at various shore 
resorts. 


A final meeting of the creditors of E. J. 
Rankin & Co., a jewelry firm formerly in 
business at 1206 Chestnut St., has been 
called for June 25 at 11 A. M. in the office 
of the referee, John M. Hill, South Penn 
Square building. The Rankin firm went 
into the bankruptcy courts more than a year 
ago. The creditors have been notified to 
appear to “audit the trustee’s first and final 
account, allow costs and fees, close the es- 
tate arid discharge the trustee.” According 
to report, none of the creditors are sanguine 
as to the percentage of recovery they will 
secure. 

The city authorities, aroused by the con- 
tinued protests of business men along San- 
som St., between 7th and 8th Sts., have at 
last taken steps to break up the loitering of 
crowds of diamond brokers along the curbs. 
Profanity, fighting, and general blocking of 
traffic were the complaints upon which the 
police finally acted. The condition reached 
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a climax several weeks ago when two of 
the employes of Charles H. O’Bryon, 735 
Sansom St., were forced to intervene in a 
free-for-all fight which threatened their 
bulk window. A week after that uniformed 
men put in an appearance on the thorough- 
fare and ordered all groups to dissolve and 
the members to “move on.” There was no 
trouble until Thursday of this week, when 
several of the brokers grew belligerent, the 
result being the arrest of one. The Sansom 
Street Business Men’s Association has in- 
structed its detective force of two to co- 
operate with the police. 








Hartford, Conn. 





_ A patent for a necktie holder and pin 
clasp has been granted to Thomas F. Con- 
nors, Bridgeport, Conn. 

Paul Ney, of the J. M. Ney Co., refiners, 
Elm St., and Mrs. Ney have gone to Seat- 
tle, Wash., and will return by automobile 
about the middle of August, when they plan 
to occupy their residence in Cheshire, Conn. 

Samuel H. Havens, of Henry Kohn & 
Sons, Inc., retail jewelers, 890 Main St., has 
been appoirted an appraiser of the estate 
to Captain George R. Case. 

At a special meeting of the New Britain, 
Conn., Board of Health on Thursday eve- 
ning Chairman George H. Dyson announced 
iis intention of resigning from the Board. 
Mr. Dyson, who is president of the Hart- 
ford District Retail Jewelers’ Club and of 
the Porter & Dyson Co., 54 Main St., has 
since changed his mind and has so notified 
Mayor Curtis by letter. 

An attractive large sign of gold and black 
was placed into position over the entrance 
of the retail jewelry store of Beck-Engle, 
Inc., which opened a new store on the 
ground floor of the Asylum St. side of the 
Allyn House building, last week. The sign 
bears the name of the firm in fancy Old 
English letters, with the inscription, “Gifts 
of the Better Kind.” The proprietors were 
formerly in charge of the jewelry and 
leather goods departments of G. Fox & Co. 

Since the announcement made last week 
to the effect that several of the department 
and retail jewelry stores will close during 
the months of July and August and up to 
Sept. 6 on Mondays, a petition has been 
presented to President Welch, of the Hart- 
ford Chamber of Commerce, asking for a 
special meeting to reconsider the matter. 
Among those who are in favor of closing 
on Saturdays at 12 o'clock, noon, from. July 
3 to Sept. 4, providing a sufficient number 
of signatures can be secured, are as fol- 
lows: Henry Kohn & Sons, Inc., 890 Main 
St.; the Philip H. Stevens Co., 63-65 Pratt 
St.; Frederick H. Sloan, 70 Pratt St.; J. 
Griffith, 87 Pratt St.; Harvey & Lewis, 865 
Main St.; Elizabeth R. Marvin, gift shop; 
H. F. Corning & Co., leather goods, 83 Asy- 
lum St.; Edward F. Coxeter, 193 Asylum 
St.; Edward J. Brown, 214 Asylum St.; 
Raymond Corey, optician, 174 Asylum St.; 
Lowry & Joyce, opticians, 11 Asylum St.; 
J. Fred Bitzer, Jr., 19 Pearl St. All mer- 
chants who, for either business reasons or 
for the welfare of their clerks, are in 
favor of half-day closing on Saturdays, 
have been requested to communicate with 
either the retail jewelry firms of Henry 
Kohn & Sons, Inc., or the P. H. Stevens Co. 





Harry C. McCormack, vice-president of 
T. C. Tanke, Inc., has been spending a 
few days in New York. 

Brayton’s, Inc., has added a _ watch- 
repairing department to its already exten- 
sive establishment. This department is now 
open for business. C. Grant Kirkpatrick, 
formerly a retail jeweler at Auburn, N. Y., 
is in charge. 

In spite of the efforts of city and county 
authorities, no trace has been found of 
William Marweg, who escaped from the 
jail here May 30. Marweg, who had been 
convicted of murder in connection with the 
killing of George Weitz, a Genesee St. 
jeweler, in 1918, had been granted a second 
trial, which he was awaiting. 

Edward A. Eisele, president of King & 
Eisele Co., has just returned from an ex- 
tended tour of the south. It covered a 
period of several months. Mr. Eisele’s con- 
cern, which is celebrating its 50th anniver- 
sary, has issued a very handsome booklet. 
James K. Thompson is secretary of the 
concern and J. M. Peck, treasurer. 

The store of A. E. Sipe, jeweler, in 13 
W. Chippewa St., has been enlarged to 
more than double its former size. The old 
store occupied 13 W. Chippewa St. Quar- 
ters have now been extended so as to 
include 11 W. Chippewa St. The new store 
now has a frontage of 38 feet as compared 
with the 17-foot frontage of the old store. 
The new store, which was opened last 
week, is large and commodious, with ample 
aisles and large showcases. 

The Buffalo Retail Jewelers’ Association 
has sent out a letter under date of June 9 
to members of the association calling atten- 
tion to the New York State convention at 
Syracuse, June 28-29-30, and announcing 
that a regular meeting of the local associa- 
tion would be held in the near future at the 
Statler Hotel, in this city. Attention is 
called in the letter to the fact that the trip 
to Syracuse by automobile, a distance of 
157 miles, is one of the most beautiful trips 
in New York State and that the committee 
has arranged an itinerary that will appeal 
to every drivet of a car. The party will 
assemble at the corner of Main and Hum- 
boldt Parkway on Sunday morning, June 
27, at 7:45 o’clock. The start will be made 
at eight o’clock and the route will run 
through Batavia and to Leroy and through 
Mumford and Scottsville to Rochester. 
The Buffalo jewelers will meet the Roches- 
ter delegation at Maplewood Inn, Rochester, 
where a chicken dinner will be served at 
12:30. Immediately after the dinner the 
party will leave for Syracuse, arriving in 
the convention city about five o’clock. 








Wheeling, W. Va. 


The Exley jewelry store at 136 N. Sixth 
St., Steubenville, O., is being sold out at 
auction and the business will be discon- 
tinued. 

An attempt was recently made to rob the 
M. Reichblum jewelry store in the Strand 
Theater building in Steubenville, O. Police 
found a front window broken and a large 
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brick inside. Nothing was missing, how- 
ever, the robbers having evidently been 
frightened away. 

W. H. Weaver, formerly with the W. J. 
Lukens Jewelry Co. in this city, has opened 
a repair shop in that city, repairing jewelry 
for the trade. 

J. S. Jenkins is erecting a salesroom, 
10 by 14 feet, on Summers St., Charleston, 
W. Va., which will be used as a showroom 
for the Jenkins’ jewelry store. 

Burglars recently broke into the store of 
the Parsons Dry Goods & Clothing Co. at 
Parsons, 'W. Va., and stole several thou- 
sand dollars’ worth of jewelry, pearls, 
watches, clothing and other merchandise. 

Jack Gerson, formerly with the J. F. 
Perelman jewelry store in New Castle, Pa., 
has become manager of the Klivans Bros. 
store in that city. Sigmund Klivan of the 
firm has gone to Warren, O., to take charge 
of a branch store there, and Harry Klivan 
will remain at the New Castle store. 

An unsuccessful attempt was recently 
made to burglarize the jewelry store of the 
Henry Rodgin Co., Princeton Ave., Prince- 
ton, W. Va., by two youthful colored lads. 
By smashing the window in the rear of the 
store the burglar signal was given and H. 
Einsohn, who was standing in the front of 
the store, heard the alarm and rushed to 
the rear and captured one of the boys. 








Des Moines, Ia. 


George Phillips, watchmaker and jeweler, 
has opened a shop at 41914 Locust St. 

Iowa retail jewelers who visited Des 
Moines wholesalers and manufacturers last 
week were A. A. Badgley, Pleasantville; 
J. A. Ward, Gilman; U. S. Bond, Osceola, 
and J. E. De Ford, Carlisle. 

William Millen, Red Oak, has purchased 
a half interest in the Clyde B. Curtis jewelry 
store in that city. Mr. Millen is a watch- 
maker and was formerly associated with 
Mr. Curtis. The firm name will remain the 
same. ° 

Leigh Lumbard, of the M. A. Lumbard 
Co., accompanied by Mrs. Lumbard and the 
children, will leave this week for their Sum- 
mer cottage at Lake Okoboji to spend a 
month. They will return to Des Moines 
about Aug. 1. 

Mrs. S. Kamen, wife of the well-known 
Des Moines jeweler, died June 13 at her 
home, 1422 24th St. She was 49 years old. 
Her husband and three sons, Mike, David 
and Isadore, and one daughter, Mrs. Isa- 
bella Silverman, survive her. 

An employe of the registry division of the 
Des Moines post office waived preliminary 
hearing and was bound over to the federal 
grand jury this week on a charge of rob- 
bing the mails. He is alleged to have taken 
a $2,800 diamond ring from the mails and 
to have disposed of it. The ring was <con- 
signed to the Frank Schlampp Co., Des 
Moines. It is charged that the alleged 
thief’s mother sold the ring for $400. 

The Sheaffer Jewelry & Music Co., Ft. 
Madison, recently secured a writ of attach- 
ment on an automobile belonging to a doc- 
tor. The writ is the result of a dispute over 
the ownership of a diamond ring valued at 
$800. The charge is that the doctor was 
entrusted with the ring and that he lost it 
and has made no offer to make a settlement. 
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W. S. Hoke and wife of Winchester, Ind 
spent Thursday in the city. : : 

Julia B. Robinson, with Hahn-Jacobsen 
Co., was married recently to Carl Volkman, ' 

George Deck, Blanchester, O., was the 
guest of C. E. Richter while in the city dyr. 
ing the week. 

Sol Wetzstein is now at Lake Miscoque 
Wis., enjoying a vacation trip. Jonas Wise 
left Friday on a trip west. 

J. D. Jacobs and E. B. Jacobs have left 
for road trips, the former going to Michi- 
gan and the latter going south. 

C. E. Richter is preparing his ball team 
for a clash with a team from the factory 
of Whitehouse Bros., Saturday, June 2y, 

Lee Loeb left Wednesday, June 9, for a 
long trip west. Mayo Loeb returned Sat- 
urday from a three days’ trip through Ohio, 

Clarence Loeb is out of the hospital 
where he spent six days following a minor 
operation, and he is preparing for a road 
trip. 

Visitors at the D. Jacobs Sons Co., during 
the week included J. Simon, Baton Rouge, 
La. and Mr. Blumenthal, Murfreesboro, 
Tenn. 


Lawrence Herschede was one of the star 
athletes at the annual outing of the Business 
Men’s Club Tuesday, June 8 He won 
awards in four events, including one first. 

George Detmering has written Joseph 
Noterman he does not expect to return from 
the road until after July 1 owing to the 
good business he has found through Ohio 
and Michigan. 

George Gruen returned to Cincinnati 
Tuesday, June 8, after five months in 
Switzerland. Mrs. Gruen met him at New 
York and they stopped at Atlantic City for 
a week before returning home. 

Julian Schwab attended the Wholesale 
Jewelers’ convention at Atantic City. Three 
of A. G. Schwab & Sons road men left dur- 
ing the week while the others are preparing 
their stock for their Fall trips which will 
start within a few days. 

Strategy had to be used by detectives to 
get J. Ben Mayer returned to Cincinnati 
from New Orleans. Mayer is charged with 
passing an invalid check for $125 on Harry 
Phillips, wholesale jeweler, of Cincinnati. 
After Mayer had been released by the New 
Orleans police on technical claims, Detective 
Wehking of Cincinnati, posed as a salesman 
and took Mayer out for an automobile ride. 
At train time Mayer was driven to the rail- 
road station and there placed on a train by 
the officer. 

Harry Weisberg, jeweler, has sent steam- 
ship tickets for his wife and five children, 
to bring them to America. Weisberg was 
besieged with checks from various persons 
who read in local newspapers a letter sent 
him by his son, Berly, 18, who begged to 
come to America, after telling of the pitiable 
privations they were suffering in Poland. 
Mr. Weisberg returned the checks with 
thanks and announced he did not ask char- 
ity as he had sufficient funds to bring his 
family here and to give them the advan- 
tages America offers. 
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John Mednikow left June 13 to 
A. O. A. convention in St. Louis. 

Fred Whitcomb has recently been made 
head of the order department of the C. A. 
Kiger Co. ; 

Mr. and Mrs. Arch L. Evans will leave 
June 19 for the Pacific Coast to remain 
about six weeks. 

E. H. Weddle, of the Harris-Goar Jewelry 
Co. was called to Council Grove, Kans., by 
the sudden death of his father. 

E. H. Lane, of the C. B. Norton Jewelry 
Co., has returned from Excelsior Springs, 
Mo., where he went for a rest. 

Miss Beulah Hill, formerly with A. C. 
Stuhl as watchmaker apprentice, is now 
with George Hudson, Winfield, Kans. 

C. B. Gregory, of the MHarris-Goar 
Jewelry Co., has returned from a visit with 
his brother, E. S. Gregory, Gallatin, Mo. 

John Emmett McNabb, head bookkeeper 
for the Edwards, Ludwig, Fuller Jewelry 
Co, was married to Miss Adelaide Giles, of 
Brookfield, Mo., June 14. 

L. Willis and Miss Kathleen McGregor, 
of Trenton, Mo., were married June 1 and 
spent their honeymoon at Excelsior Springs, 
Mo. Mr. Willis is an engraver in the Shu- 
kert building. 

H. M. Kiger has returned from a short 
trip through Texas, Arkansas and Missouri. 
He reports crop conditions there as very 
flourishing and the outlook even more fa- 
vorable than last Fall. 

In recent notes an error was made in re- 
ferring to W. E. Hoefer as credit man of 
the Edwards, Ludwig, Fuller Jewelry Co. 
Edward Fluhrer is the credit man and has 
acted in this capacity for the past 10 years. 

A replica of the famous Cullinan dia- 
mond, the world’s largest diamond, was on 
display two weeks in one of the windows of 
the Jaccard Jewelry Corp. It attracted 
much attention. With the model was a card 
telling the details of the discovery. 

The semi-annual convention of the force 
of the C. A. Kiger Co. will be held June 28 
to July 1. The entire organization of the 
company, both house and road, will attend 
sessions each day when talks on improved 
business methods, salesmanship, etc., will be 
given. 

J. W. Trowbridge, formerly assistant to 
Mr. Goar in the order filling department of 
the home store, has been given the manage- 
ment of the Wichita branch store of the 
Harris-Goard Jewelry Co., succeeding Har- 
ley Robinson, who resigned. Miss Mabel 
Ralph, who was Mr. Trowbridge’s assistant 
has been given his former position. 

Among the recent visitors in the city 
were Mr. and Mrs. F. M. Doolittle and 
daughter, Coffeyville, Kans.; J. W. 
Schmandt, Holden, Mo.; L. H. Smith, 
Adrian, Mo.; D. B. Sutton, Trenton, Mo.; 
E. H. McClintock, Garden City, Mo.; 
Charles Weber, Lexington, Mo.; S. P. Mor- 
gan, Alma, Mo.; A. C. Madtson, Ottawa, 
Kans.; W. I. Betts, Independence, Mo. 

The Jaccard Jewelry Co. has a local order 
for a flexible bracelet and necklace combi- 
nation. By taking out two sides of the 
chain a pair of bracelets is formed, leaving 
a short necklace. The entire combination is 
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291% inches long and contains 218 diamonds, 
each set in a platinum box. The larger 
blocks, at intervals in the combination, are 
set with larger stones. The bracelets are 
each 7%4 inches long. 

Edward Ludwig Anwander and Miss 
Ellen Louise Kaney, daughter of Mr. and 
Mrs, John R. Kaney, were married Wednes- 
day morning in the Holy Name Church. A 
reception was held in the evening at the 
home, 2645 Wabash Ave. Mr. Anwander 
has been a platinum worker for the Jaccard 
Jewelry Corp. for the past 14 years. He 
and his bride were presented with a chest 
of flatware by the firm and employes. 











vere pe ee 
Thieves visited the wholesale store of 
the Oppenheimer Jewelry Co. 121 W. 
Baltimore St. several days ago and 
escaped with jewelry valued at several 
hundred dollars. The thieves were 
frightened off, it is said, by a night watch- 
men. 

The Eska Mfg. Co., 311 W. Redwood 
St., has recently secured the service of 
Charles W. Brandt, who for a number of 
years conducted a successful jewelry 
store at Athens, Ga. Mr. Brandt will 
cover the States of Georgia, Alabama and 
Florida. 

Max Kohner, wholesale jeweler, who 
moved from St. Paul St. to Fayette St., 
opposite Hanover St., is having ex- 
tensive alterations made to the building. 
Mr. Kohner will have one of the best 
equipped showrooms in the city when his 
plans are carried out. 

Charles C. Stieff, vice-president of the 
Stieff Company, 17 N. Liberty St., has 
been elected one of the officers of the 
Baltimore-Eastern shore Ferry Co. Mr. 
Stieff has been engaged in the silver 
manufacturing business in this city for 
nearly 40 years. The ferry company has 
undertaken the plan of operating a fast 
ferry service between Baltimore and 
towns on the Eastern Shore of Mary- 
land. 

The plate glass window of the jewelry 
store of George Walter, 1316 Light St., 
was smashed by thieves early on the 
morning of June 17 and jewelry valued 
at $200 was stolen. The store is a branch 
of the George Walter store at 7 W. Lex- 
ington St. Lloyd Moler, manager of the 
store, who has an apartment on the 
second floor, heard the crash. He seized 
a pistol and ran downstairs, but the 
thieves had taken their booty and fled. 
Mrs. Moler went to a front window and 
she saw one of the men running away. 
She furnished a description of the man 
to the police. The robbery happened at 
4 a. M. the time the police divisions 
were changing their tour of duty. 








The United Jewelry Co., manufacturers 
of diamond mountings, 132 Hanover St., 
Boston, Mass., announced last week that 
the concern’s capital had been increased to 
$25,000. Louis Gluck, formerly with the 
Boston Jewelry Co., is now connected with 
this concern. : 
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John Lell, in the employ of Frank & Merz 
Mfg. Co., had the end of a finger badly 
lacerated last week while working at a pol- 
ishing motor. 

The Allee Optical & Jewelry Co. has been 
incorporated with a capital stock of $5,000. 
The incorporators are E. P. Allee, Charles 
E. Allee and Elmer Kahl. 

Friends of Louis F. Rusterholz, who sold 
his shop on W. Market St. and is now 
visiting points in Europe, received cards 
from him mailed from Elbuf, France. 

William Kendrick’s Sons, 460 S. Fourth 
Ave., have a window display of unusual 
drawing power this week. It contains fac- 
similes of 15 world-famous diamonds, set 
in attractive cases, with cards giving the 
name and weight of each stone and a few 
facts concerning their history... The stones 
reproduced are: the Sancy, the Hope, the 
Kohinoor (one before and one after cut- 
ting), the Great Mogul, Pasha of Egypt, 
the Florentine, the Polar Star, the Regent, 
the Star of the South, the Orloff, the Jubi- 
lee, the Piggott, the Nassac and the Shah. 
There are crowds in front of the window 
at all hours. 








ew OS t 
Percy Ball has been elected president of 
the Chautauqua guarantors in North Attle- 
boro. Mr. Ball is identified with F, M. 
Whiting & Co. 

Arthur T. Arsenaul, superintendent of the 
A. L. Lindroth Co.’s factory, was given a 
reception last Tuesday in honor of his wed- 
ding, which took place the previous week. 

Frank P. Kennedy, who is chairman of 
the drive for the North Attleboro District 
Nurses’ Association, will be assisted by 
Harry Fisher and Harry Howard, two well 
known jewelers. 

The following manufacturing jewelers 
have been appointed on committees of the 
North Attleboro Board of Trade for the 
ensuing year: Manufacturers—John Thomp- 
son, Robert Carpenter, Andrew Morris 
and Wallace Kenyon. Transportation: 


John Conefy, William Wemmell. Member- 
ship—Harry Hull, Hollis Bell. Town ad- 
ministration—Theron I. Curtis. 

An automobile operated by Herbert 


Sturdy, Jr., hit and killed Patsy Trima, an 
errand boy in the employ of the J. F. 
Sturdy Sons’ Co. last Monday on Elm St. 
The Trima boy ‘was riding a bicycle and 
darted out from behind another machine 
directly in front of the Sturdy machine. 
Mr. Sturdy was held blameless by the police 
and the boy’s family. 

The North Attleboro branch of the Re- 
publican League of Massachusetts held the 
first “Harding and Coolidge” ratification 
meeting in the State last Thursday evening. 
Over 300 members were present and talks 
on the convention were given by Edward L. 
Thurston, of Fall River, and Joseph W. 
Martin, Jr., of North Attleboro, who were 
present with the Massachusetts delegation 
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Chicago Netes. 


M. A. Mackey, jeweler, of Cleveland, O., 
passed through the city last week on his way 
to San Francisco to visit relatives. 

Emil Noel, wholesale jeweler at 29 E. 
Madison St., expects to spend his vacation 
motering through middle western territory. 

Frank Cozier, watch repairer for F, G., 
Traver, retailer jeweler of South Chicago, 
died last week following an operation for 
appendicitis. 

Joe P. Byrne, president of Byrne-Duff 
Jewelry Co., Omaha, spent Friday and Sat- 
urday in Chicago on his way home from 

‘the Wholesalers’ convention. He was ac- 
companied by Mrs. Byrne and visited sev- 
eral cities in the east on their trip. 

Burglars threw a padded brick through a 
window of the jewelry store of Doman 


Bros., 2242 W. Madison St., early Sunday - 


morning, June 13. They escaped with $500 
worth of jewelry, which they gathered from 
the window. The robbery was not discov- 
ered until one of the brothers opened the 
store, many hours later. Inquiry developed 
the fact that the robbers had driven away 
in an automobile and that there were three 
of them, all young men. 

Marks Bros., of Chicago, and J. B. Gor- 
don, of Boston, have purchased the stock 
of S. D. Hardy, of Norfolk, Va., for a con- 
sideration of $95,000 cash. Mr. Hardy was 
considered one of the leading jewelers in 
the south, his stock consisting mainly of 
platinum and diamond jewelry. The new 
owners are conducting an auction sale as- 
sisted by Louis Robinson, which is proving 
a big success and will be continued until 
the majority of the stock has been sold. 

One of the meanest tricks on record was 
played last week on Louis Sigel, jewelry 
Salesman. A competitor, or some other 
deadly enemy, caused an announcement of 
his death to be inserted in all the daily 
newspapers. The item contains many de- 
tails concerning Mr. Sigel’s supposed de- 
mise. It said, among’ other things, that he 
would be buried in Waldheim Cemetery on 
Sunday. On reading the notice of his own 
death, Mr. Sigel pinched himself; and then 
rushed to the newspaper offices to explain 
the error and to request a correction. 

_A movement is on foot in the Chicago 
jewelry trade to close down from Friday, 
July 2 until Tuesday morning, July 6. Fa- 
vorable comment and sentiment has been 
received from a number of members of the 
Chicago Jewelers’ Association, representing 
large houses which usually set the pace in 
this matter. Louis Goldman, assistant sec- 
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retary, has been requested to take a refer- 
endum vote on the proposition, and if the 
majority decides to close down for that 
length of time, it is expected that the en- 
tire trade will abide by the will of the ma- 
jority and that there will be a holiday from 
July 2 until July 6. This will give both 
employers and employes enough time to go 
out of the city on visits. 

Henry Barrett Chamberlain, who talked 
recently before the Chicago Jewelers’ Asso- 
ciation, was the chief speaker at a meeting 
of the Chicago Association of Commerce 
this week. Prevention of crime, and par- 
ticularly robbery, was the principal topic. 
“The Chicago Crime Commission, of which 
he is operating director, is a very human 
organization. It has but one purpose, that 
of curbing and minimizing crime in Chi- 
cago and making it a safer place in which to 
live. That it is doing its work is demon- 
strated by the present drive against mur- 
der. For this the commission is largely, if 
not entirely responsible. High police officers 
were present at the meeting. They told of 
the work which is being done to make the 
city safe and told the business men how 
they can co-operate. A representative dele- 
gation of jewelry trade members of the 
association was present. 

The election and installation of officers 
and directors of the Chicago Jewelers’ As- 
sociation for the coming year will occur at 
the next meeting of the association to be 
held in the Red Room of the Hotel La Salle 
on the evening of Friday, June 25. The 
keynote speech is to be delivered by Al 
Sproehnle, campaign manager. The plat- 
form will consist chiefly of songs, laughs 
and cheers. It is said that an attempt will 
be made to include a two- and three-fourths 
plank. Up to date, however, the country is 
still dry, and so are the members of the 
Chicago Jewelers’ Association (involun- 
tarily). There is still some talk that a 
“dark horse” is being groomed for the oc- 
casion. It is believed that the C. J. A. will 
follow in the footsteps of the G. O. P. and 
unanimously elect as its honored standard 
bearer, Mr. Harding. Capt. Montgomery 
has an important announcement of great in- 
terest to all golf enthusiasts. 

“Bill” Little, traveling ambassador for 
the Geo. H. Fuller & Son Co., got his wires 
crossed and his dates mixed on Saturday, 
June 5, which was a great date with him. 
He had an appointment with Mr. Fuller, 
who was visiting the Chicago office, from 
4 to 6 p. M., for a meeting, and another, 
more important, with the minister, at 5 
P. M., which had to be kept. Of course, no 
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one knew at the Chicago office of the Geo. 
H. Fuller & Son Co. how important the 5 
o’clock date was until he kept the appoint- 
ment with Mr. Fuller at 4 o’clock, at which 
time he had to “’fess up” that he had a 
hurried call to Lake Bluff, where he cap- 
tured Miss Irene Pearl, and was married at 
the “Little Church Around the Corner” at 
3 Pp. M., in order to keep his 4 o’clock en- 
gagement. In the meantime, he checked 
his bride at the Blackstone Hotel until said 
meeting was over. So, Saturday, June 5, 
was a pretty busy day for “Bill” Little. He 
is now on a wedding tour and business trip 
for the firm through Canada and the large 
eastern cities. 

The story in last week’s issue of THE 
JEWELERS’ CIRCULAR, involving the leases 
of C. D. Peacock, Inc., J. Milhenning Co., 
and other prominent jewelry firms in the 
own-town district of Chicago, caused a 
great deal of comment in the trade during 
the week. The story was the result of a 
decision by the Supreme Court of Illinois 
relative to the privileges enjoyed by a cor- 
poration organized under the laws of an- 
other State, but engaging in the real estate 
business in Illinois. W. F. Buffington, of 
C. D. Peacock, Inc., gave to the represen- 
tative of THe Jeweters’ Circuzar this 
week further details concerning the court 
decision, and also called attention to one 
or two inaccuracies in last week’s story. 
There were two dissenting judges to the 
court’s opinion. The decision was given 
in the case of the Dakota Building Co., and 
involved the building at the northeast cor- 
ner of State and Adams Sts., owned by the 
Lucey J. Rowe estate. The lease of the 
Dakota Land Co. was held invalid by the 
court. The lessees now pay an annual 
ground rental of $25,000 and are in receipt 
of a net annual rental from C. D. Peacock, 
Inc., of $80,000. The lease runs for 20 
years, from May 1, 1907, to April 30, 1927, 
so that it has seven years yet to run instead 
of two, as stated in last week’s j'WELERS’ 
Circutar. “The Supreme Court decided,” 
said Mr. Buffington, “that the rights of the 
sublessors for the Dakota building is not 
here involved. The court so specifically 
stated that the court did not pass on the 
rights of the sublessors under the lease.” 








The Sansburn-Pashley Manufacturing 
Co., Ltd, of Windsor, Ont., has been in- 
corporated to manufacture and sell jewelry 
wholesale and retail. The provisional di- 
rectors are Ernest Sansburn, George F. 
Pashley, Wm. A. Sansburn, Guy A. Tomlin- 
son and Thomas H. Howe. 
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The buying public, especially during 
recent years, has been insistent in its 
demand for better Jewelry. 


Quality Jewelers appreciate the char- 
acter of the line shown by this house 
pecause of the unfailingly high quality 
of its wares. 





Bouchard-Longden-Geier Co. 
Heyworth Bldg. Chicago 
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Emil Hahn, Reedsburg, was a caller at 
the Milwaukee Optical Mfg. Co. last week. 


Jewelers in this city report that they 
have been enjoying a good business on 
articles for wedding and graduation gifts 
during the past few weeks. 

August Manecke, prominent jeweler of 
Merrill, Wis., has outgrown his store quar- 
ters on Grand Ave. and has purchased the 
Heilman building, one of the most ad- 
vantageous business locations on W. Main 
St. Mr. Manecke is planning extensive 
alterations to make the new store one of the 
most modern in the State. 

A. Kuckuk, Shawano, attended the Re- 
publican convention at Chicago, and on his 
return stopped off and visited the Milwau- 
kee Optical Mfg. Co. Mr. Kuckuk will sail 
for Europe for an extended trip about July 
10. Other visitors were Emil Hahn, Reeds- 
burg; O. R. Briggs, Colby; H. W. Klopf, 
Neillsville, and Mr. and Mrs, Thomas S. 
Lockhart, Kenosha. 

The residence of Karl Keller, at 416 State 
St. Appleton, Wis., prominent jeweler and 
member of K. F. Keller & Sons, jewelers, 
of that city, was struck by lightning during 
one of the most violent electrical storms of 
the season on June 10. Lightning struck 
one of the chimneys, sending bricks in all 
directions, the bolt passing in through the 
chimney and causing slight damage to the 
interior of the home. Miss Theresa Keller, 
daughter, narrowly escaped when the tin 
chimney hole cover, blown out by the bolt, 
flew past her head about two feet away. 

At the first stockholders’ meeting of the 
Wisconsin Jewelers’ Supply Co., held at the 
Republican House on Thursday evening, 
June 10, it was voted that the name of the 
corporation be changed to that of the Na- 
tional Jewelers’ Supply Co., with capital 
stock fixed at $100,000, and that the direc- 
torate be increased from 7 to 12. The 
organization is a co-operative stock com- 
pany, including practically all the leading 
jewelers in Wisconsin. The company will 
establish offices and salesrooms on the sec- 
ond floor of the Enterprise building, which 
will be opened about July 15. S. E. Dixon 
has been appointed general manager, and 
left Thursday for the eastern markets. At 
the recent stockholders’ meeting the follow- 
ing members were elected as a buying com- 
mittee to assist Mr. Dixon: David Gold- 
man, operating jewelry store at 106 Grand 
Ave.; Edward H. Motl head of the Ed. H. 
Motl Co., jewelers, 484 Mitchell St.; E. L. 
Feiling, 448 12th St.; Henry W. Rank, of 
the Rank & Motterman Co., and E. F. Rohn, 
253 3rd St. The following officers were also 
elected: William Upmeyer of the Bunde- 
Upmeyer Co., president; John H. Stout- 
hamer, of Stouthamer Bros., 767 3rd St., 
vice-president ; and Henry Stecher, of Aug. 
H. Stecher Co., 276 3rd St., secretary-treas- 
urer. Directors consist of Wm: Upmeyer, 
David Goldman, H. W. Rank, John H. 
Stouthamer, Ed. Motl, E. L. Feiling, Louis 
Esser, Henry Stecher, E. F. Rohn of Mil- 
waukee, and John P. Hess of Fond du Lac, 
Wis, T. J. Dale of Kenosha, Wis., and 
Alva Snider of Beloit, Wis. 
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Pacific Coast Notes. 





A. W. Pettit, Bonner Springs, Kan., has 
purchased the jewelry store of W. C. 
Stairs at Brea, Cal. Mr. Pettit is an ex- 
pert watchmaker. 

Albert Hansen, Seattle, Wash., is to have 
a handsome new store at 1516 Second Ave. 
A contract involving an expenditure of 
between $15,000 and $20,000 has been 
awarded to a local contractor for the new 
building. The plans call for many innova- 
tions and new ideas in the way of fittings, 
ete. 

Visitors to the Retail Gold and Silver- 
smiths’ Association at San Jose are enthusi- 
astic over the bow-shaped display window 
of W. C. Lean, at Ist and San Fernando 
Sts. The central figures are a doll bride 
and groom, surrounded by gifts suitable to 
weddings. The gifts are chiefly high-grade 
diamond-set articles. 

D. A. Hauk, of D. A. Hauk & Son, 129 
W. Ocean Ave., Long Beach, is transfer- 
ring the entire business to Wm. H. Hauk. 
In giving all the stock and fixtures over to 
his son, Mr. Hauk states that half of the 
property has been given and one-half sold. 
For the one-half that has been sold he has 
taken a chattel mortgage on the assets for 
$9,100. 

There has been a hitch in the sale of the 
jewelry business of Solomon Weinflash, 730 
Washington St. Oakland. Louis Pross, 
the purchaser, after buying, is now trying 
to have his money refunded and the matter 
will come to trial in the Oakland courts 
in a few days. Mr. Weinflash states that 
he proposes to dispose of the business, 
whatever may be the outcome, as ill health 
compels him to retire, at least temporarily. 








San Antonio, Tex. 





B. H. Matheny, Pleasanton, was in town 
last week, buying. 

F. C. Rockwell, Del Rio, Texas, has re- 
cently made a visit to San Antonio. 

C. E. Smart, formerly of D. S. Dunham, 
died recently. The body was shipped to 
Detroit, Mich. 

Mr. and Mrs. D. C. Stamm, Corpus 
Christi, spent a few days in San Antonio 
on a short vacation. 

O. J. Russell, Sanderson, Tex., has closed 
his business. His plans for the future are 
not yet known to the public. 

J. Merriman, Pearsall, Tex., spent a 
day here, seeing his friends and buying 
goods for the Beall Jewelry Co. of that 
town. 

The jewelers of the Bell Jewelry Co. 
have agreed to have a half-day holiday on 
Saturdays during the months of June, July 
and August. 

R. Keane has moved from his former 
place on E. Houston St., near the Moore 
building, to a new store next to.the Royal 
Theater on the same street. 

Arthur H. Ball of the E. Hertzberg Jewel- 
ry Co., left Monday, June 14, to attend the 

hriners’ convention at Pertland, Ore. Mr. 
all will travel through the west for three 
weeks. 

J. R. Sprague, of the J. R. Sprague Co., 
returned Wednesday from a trip to St. 
Louis, New York city and Oneida, N. Y. 
At the latter place he spent three days at 
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the Community silver factory. Mr. Sprague 
is one of our present day authors and a 
number of his stories appear in the Sat- 
urday Evening Post. 

Dan S. Dunham, a jeweler, was robbed 
recently, losing $600 worth of goods. The 
robbers were caught and found to be four 
soldiers. Not wishing to be discharged for 
desertion, they sold the jewelry in the city 


. instead of “skipping” to another town. They 


gained entrance by cutting the bars in the 
back of the store. Mr. Dunham has re- 
ceived all his property back with the ex- 
ception of $25 or $30 worth. Mr. Dunham 
is now serving on the grand jury. 








Evansville, Ind. 





Among retail jewelers in southern In- 
diana who were recent business visitors in 
Evansville were T. C. Basye, Rockport; E. 
A. Rhodes, Chisney, and Hovey Tislow, 
Petersburg. 

John Rholander, former retail jeweler of 
Main St., who retired from business a few 
years ago because of failing health, is grad- 
ually regaining his health, much to the grati- 
fication of his many friends. 

J. M. Boner, of the J. M. Boner Jewelry 
Co., Main St. was in Indianapolis a few 
days ago, where he appeared as a witness 
in the Federal Court in the cases of 80 local 
men who were tried on the charge of con- 
spiracy to violate the Reed amendment. 

Local retail jewelers in Evansville and 
other towns in southern Indiana report that 
during the past month they have an un- 
usually brisk trade on wedding and com- 
mencement presents. There have been 
many weddings in this section during the 
past month and the commencement business 
has been of a larger volume than in former 


* years. 


The Graf Optical Co., of South Bend, 
Ind., has filed articles of incorporation with 
the county recorder of St. Joseph County, 
Ind. The capital stock of the company is 
placed at $140,000. The incorporators of 
the concern are Paul Priel, Joseph M. Ste- 
phenson, Richard Graf, Christopher Graf 
and Reuben F. Rausch. The company is 
engaged in the manufacturing of optical 
supplies. 

Wabash River men in the vicinity of La- 
fayette, Ind., who are actively engaged in 
the mussel-digging industry, have had their 
interest and energies aroused by the 
lucky find of Samuel Richardson, of Pitts- 
burg, Ind., who, while digging for mussels 
in the Wabash River, near his home, was 
fortunate in finding a very handsome pearl 
in one of the bivalves. The jewel weighed 
26 ounces and was sold for $550. 








The retail conference of the Associated 
Advertising Club of the World, elected the 
following officers at the Indianapolis con- 
vention: President, Chester A. Brown, of 
L. S. Plaut & Co., Newark, N. J.; vice- 
president, Miss Claire B. Semel, of Carson, 
Pirie, Scott Co., Chicago; Joseph Freitag, 
Atlanta, Ga.; C. P. Walker, of Scott-Hal- 
liburton Co., Oklahoma City, Okla; secre- 
tary, Gordon Schonfarber of the Gladding 
Dry Goods Co., Providence, R. I.; treasurer, 
Horace Ryan, L. S. Ayers, & Co., Indian- 
apolis, Ind. 
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_ Wm. Lindenbaum, Tucson, Ariz., 
is Same combining pleasure and a buying 


I. Shapiro, 404 N. Main St., has 


trip. oe 
ame t is reported, intends 


sold his business, and, i 


rn east. 
— and Mrs. Milton Haney of Haney & 


sville, are visiting this city, 
_ oes Clark Hotel. 
stopping a h 

Cc. A. Brown, recently of San Pedro, as 
accepted a position as watchmaker with E. 
F. Whittemore, 847 S. Broadway. 

David Zabriskie, manager of the El Paso 
branch of the Meyer & Talbott Co., whole- 
saler, is expected here in a few days. 

M. Goldfeder, of the Jas. A. Apffel Co., 
has started east expecting to be gone about 
two months on a business and pleasure trip. 

Harry Bloom, 339 S. Main St., who has, 
with his wife, been spending several days 
at Murrieta Hot Springs, has returned 

me. 
ge De Jessop, of J. Jessop & Sons, 
San Diego jewelers, passed through here 
recently on his way to the meeting of the 
American Optometric Association. 

Jas. A. Apffel, of the Jas. A. Apffel Co., 
announces that his shop and that of several 
other manufacturing jewelers will be closed 
all day on Saturdays during July and 

st. 
Mariot Rosendahl, watchmaker, formerly 
with Hardy & Hayes Co., Pittsburgh, Pa. 
has come to Los Angeles and taken a posi- 
tion with Jos. Rittigstein, corner of Broad- 
way and 5th St. 

EF. V. Saunders, Coast representative of 
the International Silver Co., whose head- 
quarters are in San Francisco, has been 
spending a few days here. He left his 
family in Santa Barbara. 

H. L. Gruber, diamond broker, 606 Title 
Guarantee building, is fully established in 
his new quarters, which are in many re- 
spects superior to those he occupied on the 
fourth floor of the same building. 

C. E. Bilger and Benjamin Ostersetzer 
have formed a partnership under the name 
of Bilger & Ostersetzer, and started in the 
jewelry business in a new location in Ven- 
ice, on the Coast 14 miles from Los An- 
geles. 

Two experienced salesmen from Chicago 
have recently taken positions with the 
E. W. Reynolds Co. They are C. A. Nel- 
son, formerly with Benjamin Allen, and 
J. C. Mintz, formerly with A. C. Becken 
& Co. 

Mrs. Emma C. Fleming decided at the 
last moment not to locate in the Conti- 
nental Hotel on S. Hill St. She has now 
secured a location on W. 6th St., nearly 
opposite 322, where she conducted a store 
for several years. 

Charles Adams, for some years in the 
wholesale jewelry business in Los Angeles, 
and latterly president of the Adams & Abel 
Co., is visiting here for a short time. He 
is now traveling representative of the 
Byrne-Duff Jewelry Co., Omaha, Neb. 

J. R. Williams, engraver, who came here 
from Philadelphia several weeks ago and 
took a position in the rooms of S. P. Day- 
ton, 514 Title Guarantee building, has de- 
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cided to return to Philadelphia. His place 
with Mr. Dayton has been taken by B. 
Rosenberg, formerly of Columbus, O. 

Miss Marie Burstein, daughter of B. Bur- 
stein, Ajo, Ariz., was married in Los An- 
geles recently to J. M. Schon of this city. 
Mr. Burstein, who came to attend the wed- 
ding, is spending several weeks in Los An- 
geles. He is well known here. He was 
formerly in the jewelry business in Im- 
perial, Cal. 

The following out-of-town jewelers have 
been in Los Angeles recently: C. W. Mid- 
dleton and Geo. B. Witman, Pomona; M. 
A. Stallmeyer, Fullerton; Theo. Roberts, 
Anaheim; J. D. Morrow, Oceanside; S. B. 
Clem, Redondo; Floyd Carr, El Segundo; 
Mrs. Wm. Lindenbaum, Tucson, Ariz.; 
Mack Gardner, Phoenix. 

Albert Meyer, son of Sol Meyer of the 
Meyer & Talbott Co., who was seriously 
ill at» Sacramento, went after ‘recovering 
sufficiently, to Lake Tahoe and rested for 
a week. He has now resumed his work as 
traveling salesman for the company. Mr. 
Meyer thinks he saved his son’s life by 
refusing té allow physicians who had been 
in charge to perform a serious operation as 
they purposed to do. 

Perin Clark, who has been on the sales 
force of Chas. H. Clark, 704 S. Broadway, 
for three years, and his brother, Leslie 
Clark, who has been in the same store for 
about one year, have returned to their old 
home in Cincinnati, where they expect to be- 
come associated with their father, an old- 
time jeweler of that city. Chas. H. Clark 
has practically completed extensive improve- 
ments on his new home, to which he has 
been giving most of his time recently. 

Ray Vercler, of the Vercler Smelting & 
Refining Works, will start on June 30 for 
Chicago, where he will attend the national 
meeting of the Elks, to be held July 5 to 
10. He will go with the Abbott special 
from San Francisco. After the conven- 
tion he will go to New York and Boston 
and will return via Montana, Idaho and 
Washington, arriving home probably about 
August 15. W. H. Lessner, diamond 
broker and manufacturing jeweler at 220 
West 5th St., will also attend the meeting 
of Elks in Chicago. 

Much interest and enthusiasm were add- 
ed to the routine business of the Jewelry 
Crafts’ Association of Los Angeles at its 
last meeting by the presence and the ad- 
dress given by Harry Edward Freund, rep- 
resentative of the National Jewelers’ Pub- 
licity Association. President Z. S. Skinner 
occupied the chair, and A. Rack, who was 
the Association’s delegate to the meeting 
of the National Federation of Manufactur- 
ing Jewelers, reported having been greatly 
impressed by the wonderiul spirit of fel- 
lowship and co-operation which was mani- 
fested. Carl Entenmann, representative of 
the manufacturing jewelers in the Indus- 
trial Relations Committee of the Los An- 
geles Merchants’ and Manufacturers’ Asso- 
ciation, reported on the work being done 
by this committee. A committee to con- 
sider the subject of advertising by the 
association was appointed. Those selected 
were E. L. Deacon, Jas. A. Apffel, A. Moss, 
G. B. Kinsey and T. Besbeck. After Mr. 
Freund’s address the movement he repre- 
sented was given practical indorsement in 
the form of a liberal subscription. 


CIRCULAR 





Charles Weinshenk, Jr., of Charles 
Weinshenk & Son, is confined to his home 
by a slight illness. 

B. W. Freer, of the Burr W. Freer Co., 
140 Geary St., has returned from a month 
spent in visiting the eastern factories. 

After visiting the eastern factories, W. C. 
Lorenz, of the E. B. Smith jewelry store, 
Santa Ana, is here, en route for the south- 
land. 

M. M. Johnson, of the H. F. Wickham 
Co., Honolulu, will sail shortly. for the 
islands. He has been to the factories in 
the east. 

J. Abramson, proprietor of ‘the jewelry 
store 404 S. Broadway, Los” Angeles, is 
staying in this city for some days, accom- 
panied by his family. , 

Among visitors in town during the pres- 
ent week were J.G. Heermance, Suisun; Mr. 
and Mrs. J. B. Joseph, King’s City; A. G. 
Prouty, Napa, and L. C. Kaberg, Healds- 
burg. 

Leon S. Aurich of Nordman & Aurich, 
150 Post St, is leaving for a vaca- 
tion in the Yosemite valley. He will re- 
main away till the end of the month. Bert 
Nordman was called away suddenly to the 
east a few days ‘ago. He is now in Chi- 
cago. 

A delightful conservatory roof garden 
has been installed by A. I. Hall & Son on 
the roof of 150 Post St., for a rest and 
lunch room to be used by their girls. A. G. 
Bernard, sales manager, and Miss H. L. 
Brown, head of the correspondence depart- 
ment, have been the committee in charge. 

George N. Franklin, Market St. jeweler, 
is hobbling about with an injured foot, but 
a cheerful smile!’ His car got away with 
him the other day on the California St. 
hill, where the grade looks almost per- 
pendicular. The car was smashed but Mr. 
Franklin escaped with a badly bruised foot. 

Lucian Reeves is applying for a passport 
to go to Russia, via Vladivostok. He 1s 
partner with I. Sugar in Ye Art Store, 29 
Geary St., and believes that now is a good 
time to pick up rare and antique jewelry 
in Moscow and other ancient cities of Rus- 
sia. Mr. Reeves speaks a number of the 
Russian dialects with the fluency of a 
native. 

Mayer & Weinshenk, wholesale jewelers 
of 717 Market St., are greatly enlarging 
their premises. Their present floor space 
will be almost doubled when they have 
completed their alterations and they will 
havé one of the finest offices on the Pacific 
Coast. Those who have seen the altera- 
tions are enthusiastic regarding the space 
and the manner in which the rooms are 
flooded with light. The location is in the 
heart of town. 








A commercial agency firm in India de- 
sires to receive prices and complete in- 
formation from manufacturers of jewelry 
and electro-plated ware, silverware and 
fitted traveling cases. References. For 
additional information write to the Bureau 
of Foreign and Domestic Commerce at 
Washington, D. C., or any of its branches, 
and refer to file number 33022, 
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The Bride and Her 


Glassware 


@ You have often seen a bride’s countenance lighten 
up with an unmistakable beam when she has spoken 
of her own pieces of Libbey Glassware. 


( She knows, also, that her friends and relatives 
recognize the quality standard in the reference to 


Libbey. 


( This quality standard means more than the actual 
crystal, for there is wonderful beauty of line and 
delicate perfection of cutting and engraving. All of 
these create that wonderful Pride of ownership. 


@ Our Pride in manufacture is responsible for this | 
universal esteem. 














The Libbey Glass Manufacturing Company 


Toledo, Ohio 130 West 42nd Street 
Established 1818 New York 
























































y 


Ss 


WL 

























That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
Jeweters’ Circular regarding any advantageous 
device or plan which they are utilizing in con- 









nection with their business. 
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Written Expressly for The Jewelers’ Circular 


Suggestions for a Diamond Jubilee Sale 














A SUBSCRIBER asks for suggestions’ 


for a sale to celebrate the seventy-fifth 
anniversary of the opening of his. store. 
He says: “Our place is small and we carry 
a limited stock. This town boasts of one 
daily newspaper (with a limited circula- 
tion). We have a total population of about 
50,000 to draw trade from. We carry the 
usual lines, jewelry, silverware, white ivory, 
cut glass, etc.” 

While it is given to few to celebrate their 
Diamond Jubilee in business, there is no 
doubt that all jewelers will be interested in 
the suggestions offered. It will be found 
that barring the special features that de- 
pend upon the name selected for the sale 
that all the plans suggested may be adapted 
to any sale at any time. 

The name of a sale has a great deal to 
do with its advertising success. If it is 
chosen with a view to offering the adver- 
tiser a chance to feature something dif- 
ferent from the ordinary it is usually 
bound to succeed. In the chance afforded 
here we are fortunate. “Diamond Jubilee 
Sale” has a good sound to the ear and the 
use of diamond boxes, 
masses of type and diamond ornaments in 
the newspaper advertisements and dia- 
mond-shaped show cards and -price tickets, 
diamond-shaped bargain tables and display: 
stands and pads will all help to make this 
name of the sale a household one. That 
will help along the advertising a great deal. 

After the name of the sale has been 
chosen the advertising and selling plans, the 
interior and window displays should all be 
Planned to bring out prominently the name 
of the sale. If the jeweler can get the 
public to commend him for his ingenuity he 
has gone a long way towards getting a 
favorable feeling towards his efforts. 
Another feature of a sale that will help 
to give it strength is a good color scheme. 
This can be carried out in the supple- 
mentary advertising, and in the displays 
inside the store and in the windows. 
Lavender would prove satisfactory for this 
Jeweler as a color scheme. He could use 


this color for his circulars and envelopes, 


diamond-shaped . 


for his show cards and price tags, for his 
window floor and for his pads, and in 
other ways introduce the color into the 
decorations of the store. 

As we have already suggested, the dia- 
mond shape should play a large part in the 
advertising of the sale. A rule border in 
the shape of a diamond might be used suc- 
cessfully, or the border could be omitted 
and the type set in the shape of a diamond, 
or the space could be filled, as usual, with 
several of the special offerings set in dia- 
mond rule boxes. At any rate, the diamond 
shape should be introduced in as many 
ways as are feasible. The name of the 
sale could be set within a diamond shaped 
box rule and used throughout the advertis- 
ing in that way. 

In the interior displays there should be 
“special sales” tables or cases. One of the 
reasons why some sales fail to mature into 
results is because the customer sees no 
signs that will lead her to believe that 
there is a sale in progress. Sales presup- 
pose special prices. If these are not in 
evidence, if they are not sticking out of the 
stock so prominently that they can be seen, 
the sale will not succeed so well. 

Tables made in the shape of a diamond 
can be built. The tops: may be covered 
with lavender crepe paper, or other cover- 
ing. If tables are not practical then the_ 
cases should be so trimmed as to bring out 
the diamond prominently. Take the floor 
of the case for instance. First cover with 
white, then in the center set a lavender dia- 
mond-shaped mat upon which the bargains 
are to be displayed. In the same way 
articles shown on the shelves and on the 
top of the case may be shown on lavender 
diamond-shaped mats. Diamond-shaped 
price tags, diamond-shaped cards for 
jewelry, diamond-shaped masses of mer- 
chandise, diamond-shaped mats and other 
ideas can be carried’ out throughout the 
entire display of merchandise. 

In advertising a sale it is very desirable 
that a large number learn of the offerings 
in as short a time as possible as the selling 
is to be done in quick order. The daily 


—, 


paper is of course the best medium to use 
for the immediate “close in” circulation. 
The weeklies printed in the neighborhood 
should be used for the outer circles of pop- 
ulation. 

In advertising a sale it is always wise to 
arouse a certain amount of curiosity before- 
hand, when it is possible to do so. Reading 
notices in the newspapers may be used for 
this purpose. About a week before the sale 
is to be announced there should appear in 
the weeklies a few “readers” that are in the 
nature of “teasers.” They might be sothe- 
thing like the following: 


Diamond Jubilee! Where? When? 
Who’s 75 years old? Watch 
the papers next week. 
75 years young and going strong. 
Who? Where? 
Diamond Jubilee opportunity! 
Where? When? Watch! 


These and similar lines might be used 
in between the news items of the weekly 
papers in the issue appearing immediately 
before the announcement of the sale. Whén 
the next issue comes out it should contain 
a large advertisement of the sale and~sev- 
eral smaller ones, one’ to a page, directing 
the reader to the page where the announce- 
ment of the sale is to be found.” 

In the daily paper the advertiser has a 
better opportunity to create and arouse ‘a 
curiosity about the sale. Beginning a week 
before the sale is formally announced small 
advertisements can be used to form a seriés 
leading up to the formal announcement. 
To start off with the first advertisement 
may be something like this: j 





Watch the paper 











The next day the word “Jubilee” may he 
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Liberal Discounts and 
Sales Helps to Dealers 





Selling at standard prices “Swan 
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Two—Self-filling Lever 
Patented — sets flush with barrel 
“Fills with a Flip of the Finger. 

Handle the ‘“‘Pen of Satisfaction.’’ 
It will help build a loyal clientele 


for your store. 





sweating or leaking in any position. 
Pens’”’ are characterized by superior 
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spelled out and the further announcement 





made : 
“The secret will soon be out.” 


Or, two letters of each of the words may 
appear instead of only one as above. The 
following day an additional letter may ap- 
pear, and so on. The object is to get people 
wondering and talking about the meaning 
of the advertisement. Even after the word 
“Sale” is given in full there will be no 
name to the advertisement to indicate 
where it is to be held. 

Circulars should be sent to every name 
on his mailing lists, to every person in 
the immediate district served by the store. 
Names can be secured from directories, 
city, telephone, etc. from tax lists and 
from rural route boxes. 

If the mailing of the circulars is too ex- 
pensive they may be delivered by hand. A 
man in an automobile can cover a lot of 
territory in a few days. The object of the 
advertising of a sale is two-fold: First, to 
announce the sale to the largest number of 
persons; second, to arouse enough enthu- 
siasm in the sale to cause a maximum num- 
ber to attend. 

The circulars may be specially prepared 
or reprints of the newspaper advertise- 
ments, as the circumstances seem to dictate. 

As for the special offerings to be given 
little need be said. They must be genuine 
bargains, that is, there must be a suff- 
ciently large number of articles offered at 
a reduced price to make it worth while for 
people to come to the store and buy. Un- 
less sales are made all the expense of ad- 
vertising is lost, the time and trouble have 
been expended for nothing, and the estab- 
lishment will have received a name for 
advertising untruths, which would be very 
detrimental. But all goods need not be re- 
duced in price, nor need all goods be cut to 
the bone. The state of the stock, the num- 
ber of items to be disposed of at a great 
sacrifice and the number to -be merely cut a 
little to make the price attractive has a 
great deal to do with the manner in which 
the offerings are announced in the adver- 
tisements. Every merchant must arrange 
that matter for himself, but he should not 
try to fool the public, it never pays. 

It must not be thought that we are advo- 
cating a sensational sale. Not at all. It 
can be made as sensational as one wishes, 
or as dignified as it seems expedient. The 
more zest and enthusiasm thrown into the 
sale the better will be the results in imme- 
diate sales. 

Special features should be brought out 
every day or so to keep the interest in the 
sale at fever heat. An announcement can 
be made that the first 75 customers to 
enter the store will be given due bills good 
for 75 cents each, to be applied to the pur- 
chase of any article offered in the sale that 
sells for $5 or more, one due bill only to be 
accepted from any one purchaser, and ap- 
plied to the purchase of only one article. 
That might be made an opening event, the 
first 75 entering the store the morning of 
the opening of the sale being favored. It 
is‘ wise to have a good crowd come to the 
Store at one time. The store can be opened 
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at 9 o’clock in the morning and such an 
announcement will cause a crowd to gather 
at the door before the opening hour. This 
will cause comment and newspaper an- 
nouncement which will result in that much 
more advertising. This will cost the 
jeweler $56.25, but not until he sells mer- 
chandise amounting to at least $375, but in 
all probability double that amount. The 
due bills should be good only on the date 
issued. This will force sales on that day. 

In pricing his wares he should in all 
cases where even dc‘lars would ordinarily 
be used have the terminating price “75.” An 
article that would usually be priced at $6 
should be priced at $5.75. By doing this 
throughout the sale and using the designa- 
tion “75th Anniversary” frequently the sig- 
nificance of the figures 75 will be apparent. 
These figures should be used as often as 
possible as they have a cumulative value in 
the advertising. 

A coupon good for 75 cents might be 
printed in the newspaper and circular ad- 
vertisements good only for the purchase of 
articles on certain tables, or in certain 
cases. The variety of articles and lines 
offered in this way should be large and the 
prices cover a wide range. If only one 
priced article is offered in this way the 
charge that the price was made to conform 
with the offer might be made. If a large 
variety of goods and a wide range of prices 
are used in this offer the person having 
suspicions will be less likely to hold them 
long enough to interfere with the sale. 

A very good feature to advertise the 
sale and keep interest in it and the store 
for a long time would be to offer a $75 
diamond ring for the best answer to the 
question, “Why I am satisfied with the 
purchase I made at the Diamond Jubilee 
Sale.” Answers to contain exactly 75 
words. The editor of the daily paper and 
prominent school teacher could form the 
committee to decide who the winner should 
be. The award of course would be made 
after the sale is over, which wil! keep up 
interest in the establishment for some time 
after the sale has been concluded. Bona- 
fide purchasers. at the sale being the only 
ones eligible the announcement should be 
kept standing during the entire sale. 

These suggestions are offered as a guide 
to the jeweler. They need not be followed 
strictly nor need every feature mentioned 
be used. It is possible that every jeweler 
will have a chance to base his coming sum- 
mer sales on the foundation we have laid 
down. 





Honest Advertising 





66 J\JO,” said the old man, sternly. “I will 

not do it. Never have I sold any- 
thing by fasle representation, and I will not 
begin now.” 

For a moment he was silent, and the clerk 
stood before him could see that the better 
nature of his employer was fighting strongly 
for the right. 

“No,” said the old man, again. “I will 
not do it. It is an inferior grade of shoe, 
and I will never pass it off as anything 
better. Mark it, ‘A Shoe Fit for a Queen,’ 
and put it in the window. A queen does 
not have to do much walking.”—London 
Tit-Bits. 
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Hints on Successful Buying 





OME men are “natural born” buyers, 

with big talents for selling. Knowing 
how to buy doesn’t mean the ability to 
haggle over prices and get small conces- 
sions. There’s a vast difference between 
this and goods buying. Knowing how to 
buy is the simplest thing in the world ac- 
cording to a well known authority. 

Be sure of a quality reputation. Inves- 
tigate the turnover. Buy no line which 
the salesman “believes” or “thinks” is a 
fast seller. Make him show you where it 
has sold—for years. Analyze the advertis- 
ing. See whether it is a temporary 
“splurge.”—or a continued program, 

To buy or not to buy “job lots” is a 
question which has always puzzled many 
merchants. Some merchants frankly state 
they never made a dollar on a job; others 
thrive and get rich on odds and ends. 

As a rule we find four reasons why a 
maker has jobs to offer his trade: 

(1) The maker in good faith manufac- 
tured goods which did not sell. 

(2) Goods may have been made for a 
concern which failed or refused the ship- 
ment. 

(3) The maker may have accumulated a 
number of odds and ends from the sea- 
son’s selling. 

(4) The party making the offer may be 
in need of ready cash and is willing to 
sacrifice. 

There are several good rules to follow 
when jobs are offered to you. The most 
important rule to follow is: Never buy a 
job of unfashionable merchandise, no mat- 
ter how tempting the offer. Goods out 
of style and date lie on the shelves. 

Next, if your stock has already reached 
its limit, let the other fellow take advan- 
tage of the plum. Ask yourself: “If I 
buy this job, can I sell it and will my 
trade ‘think as well of the offering as 1?” 
Many times your trade has a much differ- 
ent opinion of the goods you buy in a job 
lot fashion than have you. 

Lastly, ask yourself again and again: 
“Have I the proper outlet for these goods? 
Is my trade educated to ask for and de- 
mand staples and will I cause them to lose 
faith in my future offerings if I place a 
job lot before them?”—B. J. M. 





Irvin Cobb, that living proof of the fal- 
sity of the saying, “Nobody loves a fat 
man,” writes the following in the American 
Golfer for April 3, 1920. After reading it, 
we of the jewelry trade must perforce love 
this particular fat man more than ever. 

“Then again there was the matter of the 
wrist watch. I suppose no one in this fair 
land railed more vehemently at the idea of 
a male biped wearing a watch strapped on 
his wrist than I did—until I took on one 
as a part of my campaigning equipment, I 
have been a true believer ever since. 
Wherever I go my trusty wrist watch, 
Rollo the Third, goes with me. Wearing 
a wrist watch isn’t ‘sissy,’ although once - 
in my ignorance I thought so; it isn’t a 
sign of effeminacy. Hundreds of thousands 
of the gamest men this world ever saw 
went to their deaths in battle wearing wrist 
watches, It isn’t anything except a sen- 
sible, time-saving expedient.” 
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No. 9104. 
Attractive Boudoir Lamp. 


The B&K Manufacturing Company 


New York Office & Sales Room: Chicago Office & Sales Room: San me oF an Room: 
8th F : Represented by : _. Represent y 
SO: Satone: Sey. J. A. Jacobsen, 17 N. Wabash Ave. Schiff-Pike-Schiff, 717 Market St. 





E manufacture ONLY TABLE LAMPS. 

Hence we are specialists in this line, and it 

stands to reason that our prices are right and our 
product is superlative. 





Just the Line for Jewelers 





Write for particulars. A post card will do it. 


NEW HAVEN, CONN. 















































HAW KES 
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j Hawkes Originality . 
p) Means More Sales for YOU 
y . 
) “Something New,” is the constant cry 
of your customers. Cut Glass 
V ‘i ; Engraved Glass 
\) Hawkes is always turning out an orig- — 
. ° - “~ a ass 
‘) inal bit of crystal — perhaps anew Sterling Silver- 
shape, or a new decoration to catch the Mounted Glass 
yy public’s eye. Decorated Gold 
) - Glass 
° In this vase the “different” touch is the Decorated 
i) ee ee) eee ) i ‘ Enameled Glass 
: sterling silver foot. Put it in your jain Go 
) window, where people can see it, and Desk Sets 
y watch the result. It is selling so well te Boxes 
. onograms 
G elsewhere that it should mean good Engraved and 
a Ed ca Gold Decorated 
* business for you. oe Mam aa 
‘ Old English and 
Vv T. G. HAWKES & COMPANY | irish Glass 
D)|| Becta it acer Sih nd Corning, N. Y ad” Matching 
4 elaborately decorated by a combina- orning, ™ P Odd Matchings ¥ 
y) 4 By ng By a Pacific Coast Offices: 140 Geary St., San Francisco, III. Inventors and Paten- 
") of Hawkes is justly famous. pall yy nl: 
fo = = = = ase = : Mixing Bottle. 
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Storekeeping Department 
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Tips for June Copy 











UNE Weddings. Our stock of jewelry 
J and silverware are always at their best 
just before the month of weddings and roses. 
Come in now and look at the beautiful new 
designs. If you make selections at this 
time we will set them aside for you. If 
you wish to have them engraved, we will 
take care of that and have the articles ready 
to deliver. John D. Greene & Co., Utica, 
es 

x * x 

Wedding Gifts of Silver. Most prized 
of all the Bridal Gifts are those combining 
practical utility and enduring worth. 

Gifts selected from our well-chosen and 
comprehensive stock of Sterling silver and 
Sheffield Plate will be unusually appreci- 
ated by the young couple. 

Complete lines of Community in single 
pieces as well as the large size chests. 
John E. Bong, Corning, N. Y. 

. *# « 


Gifts. The occasion may be a gradua- 
tion, a birthday, a wedding, a graceful re- 
turn for a favor rendered, or the simple 
desire to express friendship. 

But whatever the reason may be for the 
gift, the many exquisite gift-things at Rudd 
& Rix’s assure choice of exactly the right 
present—right in beauty, in quality, in 
style, in appropriateness and in price. And 
the name Rudd & Rix brings to your mind 
the well defined feeling of having been espe- 
cially honored. 

“a * 


Diamonds. High grade gems, selected 
because of their brilliancy, fine color and 
excellent quality of material—stones that 
represent in every detail the quality that 
makes diamonds desirable as jewels and 
valuable as property. 

A very advantageous stock to choose 
from—many small and medium size dia- 
monds and splendid selections in larger 
stones. $20.00 to $100.00 to $600.00. 


* * * 


Sterling Spoons, Teaspoons, Orange 
Spoons, Dessert Spoons, Table Spoons, Ice 
Cream Spoons—Iced Tea Spoons—so many 
kinds are required even for the family of 
two that spoons are always a wise choice 
in wedding presents. 


Sterling silver spoons are shown in ex- 
quisite patterns at Rudd & Rix’s. They 
are silver of standard weight as. well as 
' standard fineness—heirloom quality, hand- 
ed down from generation to generation 
and used by each with increasing pride. 

x * * 


“Adorable.” ’Tis a word we hear so 
often from women examining our stock, 
that we in the store have come to consider 
it almost a trademark for Rudd & Rix 
Bracelet Watches. 

If your longing is for exquisite beauty 
and charming daintiness, combined with 
superior construction and timekeeping per- 
formance, purchasing a bracelet watch at 
Rudd & Rix’s leaves not one whit of your 
desire ungranted. 
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When Your Jewelry Goes Traveling 


THis was the wording recently used by 
a jeweler on a sign appearing in his 
main display window and around which 
were arranged a series of jewelry con- 
tainers, such as jewelry boxes of all types 
and sizes, chamois bags in which to carry 
watches, eye glass cases and other similar 
articles. By maintaining this display dur- 
ing the traveling period he was able to di- 
vert the attention of passers-by to his win- 
dow which in its timely layout provided 
practical selling suggestion. Inside of his 
store this particular jeweler maintains a 
permanent exhibition during the entire 
summer in which these articles are prom- 
inently displayed, taking every advantage to 
make sales in this direction to those plan- 
ning vacation trips in which such articles 
are very necessary. His salesmen take the 
opportunity to explain that a jewelry box 
or a jewelry bag taken along on any trav- 
eling trip can prove very valuable as a 
means of centralizing all jewelry at night 
and all other times, making it so possible 
for the owner to easily save his valuables 
in case of fire or other events by having 
them all together where they can be 
reached at a moment’s notice—C. T. H. 


A Strictly Masculine Appeal 


A® another effort to gain the trade of 

men, a Massachusetts jeweler aids 
things along by occasionally displaying a 
sign or two inside of the store which in 
its wording is directed entirely to the male 
customer. These signs, of which he only 
displays two at a time, are hung in con- 
spicuous places in the store and made at- 
tractive in being framed and hung appro- 
priately. The lettering is always very 
neatly done and the signs so arranged that 
they match and harmonize with the interior 
furnishings of the store. Recently one of 
these was headed with the words, “Every- 
thing but combs” in fact, the sign in its en- 
tirety appeared as follows: 





EVERYTHING BUT COMBS. 


Electric Lights 
Steam Heat 
Personal Attention 
Hot Water 


and modern service of all kinds is fur- 
nished by hotels, steamships and railroads. 
Everything is to be found but a comb! 


BE PREPARED AND CARRY A COMB. 











Supplementing this sign he devoted a 
window entirely to the display of combs 
for men, including several of the kind that 
can conveniently be carried in the pocket 
and also others adapted for suit case and 
traveling bag use. By also setting aside 
a special case for this purpose inside he 
created appeal that attracted not only good 
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attention but also satisfactory buying re- 
sponse from men.—C. T. H. 


Light the Candles 


[N a certain city there is a curio shop I love 

to visit. I can spend hours there look- 
ing at all the beautiful things. But if I 
have only a few minutes and can go to this 
shop at "candle lighting time,“ I go just to 
see their candles. 

Around three sides of the room, high up, 
are candles, six to ten inches apart they 
look, and sometimes they’re all lighted. 
It’s a beautiful ‘sight. 

I’ve often wondered why stores don’t 
more often make displays of their lamps 
and candles lighted. 

Get all your beautiful candlesticks in a 
window some day. At dark light them. If 
you do it more than once you'll notice 
people waiting to see you light up. 

Doubtless you'll notice, too, a lot of people 
will show a sudden candlestick buying de- 
sire. 


Reminding the Old Folks of the Young 
Folks 


THE opportunity for arranging unusual 

window displays is somewhat limited 
to the merchant whose display windows are 
of the raised type so that their floor level 
is about even with the shoulders of gazers- 
in. However, the very fact that attention 
to such windows is generally more con- 
centrated is a factor» worthy of giving the 
arrangement of such space good attention. 
A jeweler who possessed windows of this 
sort recently effected a layout that, while 
very simple in get-up, proved to be very 
powerful in holding the gaze of all onlook- 
ers. The display simply consisted of gift 
articles suited for babies. Several pieces of 
silver tableware were distributed about 
such as a silver bowl, cup, napkin ring and 
so on. The only sign that appeared in the 
window was a very small card leaning 
against the articles which contained these 
three words: 


Gifts for Babies 








The magnet of attraction, however, was 
discovered in the pictures that were con- 
tained in the interior of each article dis- 
played. The baby’s silver cup, for example, 
has an actual snapshot of a youngster using 
a cup, the snapshot having been taken by 
the jeweler himself. A similar picture, al- 
though a different pose, was found inside of 
a baby’s silver napkin ring, lying next to 
the cup and other photographs of a similar 
nature enclosed: in the other articles dis- 
played. These pictures not only won the 
attention of shoppers, but took the place of 
words in suggesting the good use of the 
articles displayed. C. Fe 





Study Financing Problems 





[F by any chance you should face a short- 

age of money, or find yourself in an 
emergency where you needed more money, 
how would you raise it? 

Are you familiar with sound, business- 
financing principles, so that you would not 
make the wrong moves and show your 
ignorance by doing the very thing you 
should not do? 
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Gmerson Catch Cases | 


20-Year Gold Filled Quality, All Made with 
Solid Gold Bow and Catch 934 and 1014 Ligne 


Above cases also made in 14K Gold 
These cases are symbolic of the Highest Grade Workmanship and Quality 
LOOK FOR THE 


Gilsey 
TRADE MARK 


JOBBERS AND IMPORTERS EXCLUSIVELY 
Immediate Delivery. Send for Samples. 


Emerson Gatch Case Company 


, Office and Salesroom: 47-49 Maiden Lane, New York Factory: 481 Washington St., Newark, N. J, \ 
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MARK 
Fm 
tA KARAT 


This Trade-Mark Stands for Quality 


We are constantly adding new designs to our already 


extensive line 
OUR 12 SIZE CUP CASE IS NOW READY 


Inquire of Your Jobber 


DIEL WATCH CASE COMPANY 
309-311 GRAND STREET _ NEW YORK 











I Can Doa Great Deal 
For You 


ue president of a State Jewelers’ Association, in 
speaking of me at a convention meeting, said: 
“He is a man who delivers service. He does more than 


he promises. His work has been very valuable to me, 
and the results of it are directly apparent in my busi- JUST. A FEW OF OUR NEW NUMBERS IN 


ness.” * e , 
My experience, knowledge and ability will be of great White Gold Rings 


help to you in solving correctly advertising and mer- We Also Carry a Full Line of All White Gold Jewelry 
isi . I invi write me. 
chandising problems. I invite you to 51-53 MAIDEN HENRY DAVIDSON NEW YORK 


. . Samples Sent Upon Request 
Norman R. Williams 
Specialist in Jewelry Store Advertising ; 
oe 1434 Marshall Field Annex Building, LAUTER & EBERLE 
Chi ° 
piesa Fancy Watch Crystals a Specialty 


Clock Glasses in All Shapes and Sizes Made to Order 


NOW IN PREPARATION 
THE BUYERS’ DIRECTORY 106-108 Fulton — - New York 


The Jewelers’ Circular, 11 John St., New York 
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oT HE finest between New York and Chi- 

cago” is the way T. & E. Dickinson 

& Co. describe the handsome new store 

which they just opened at 618-620 Main St., 
N. Y. 

nad it certainly is among the best in the 
country, housed in a most handsome build- 
ing, and having one of the most complete 
stocks of any store of its kind. 

When it was opened, May 10, throngs 
visited it, attracted by the beauty of the 
place. And the trade ever since has been 
most brisk. 

It is located further up-town than the 
older store, which the company vacated to 
occupy it. It is in the heart of a new 
shopping district which has sprung up with- 
in the last few years, and which is rapidly 
developing. 

The building has a graystone front, of a 
pillared and sculptured architecture that 
brings an air of the artistic and does away 
with the usual prosy appearance of the 
average business building. 

The show windows are of a type that at- 
tract not from any garishness, but for their 
sheer artistic beauty of style and arrange- 
ment. 

After one, drawn by the attractiveness of 
the exterior, pays a visit to the interior, he 
is still more struck with the beauty of the 
arrangement and the fineness of the dis- 
plays. 

The store is 115 feet deep and is 48% 
feet wide. It is furnished with mahogany 
entirely. A large diamond-shaped horse- 
shoe case occupies the center. It is 20 feet 
wide by 90 feet long, and contains the 
jewelry display. Side cases are 90 feet long 
by 20 feet wide. This includes the wall 
display cases. Aisles are wide and com- 
modious. On one side of the room is 
sterling silver. On the other are novelties 
and plated ware. 

The diamonds are on display in the front 
of the center case on the first floor. On 
the left side of the front of the store is 
the watch repairing department. The 


~ 
| 
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watch. repairing department and offices 
are at the rear. The jewelry repairing and 
engraving workshop is located on the top 
floor of the building. The latter is three 
stories in height. 

On the second floor clocks, china, glass- 
ware, marble, novelties and bronzes are on 
display. There is more open floor space, 
less being devoted to showcases. 

The store has had some _ remarkably 
beautiful window exhibits since its open- 











ARTISTIC FRONT OF THE NEW STORE OF T. & E. 
DICKINSON & CO., BUFFALO, N. Y. 


ing. During the first week a beautiful dis- 
play of silver and glassware drew crowds 
to the windows. The store works up its 
own window displays, not depending on 
any outside help. 

No particular watch is featured by the 
store. Swiss watches are carried in stock. 

Designing of jewelry is done on special 
order work only. Free engraving done at 
the store is limited to one letter. There 
is no stationery department. 
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The direct system of lighting is used in 
the store, current being secured from the 
local electric company. 

The business was founded in 1848 by 
Thomas Dickinson. For the last 56 years 
his widow, Mrs. Elizabeth’ Dickinson, has 
been in charge. She is still active as. presi- 
dent of the concern, and hundreds of con- 
gratulatory telegrams were received by 
her on the day of the store opening, as 
well as countless floral tributes. Alfred 
Heerdt is secretary and treasurer of the 
concern. 





Articles for Office Use 





THE jewelry store proprietor anxious to 

develop all business possible will do 
well to consider from time to time ways 
and means for further developing business 
in offices. It is a well known fact that with 
business rapidly expanding, more articles 
of the jeweler’s stock are being used as 
equipment in the furnishing of new. office 
buildings. Such articles as silver water 
bottles, desk trays and desk sets, clipping 
scissors, all sorts of inkstands and pen 
trays, are among the articles in constant 
demand for these purposes. A _ thought 
along this line can be introduced through 
the medium of a window display devoted 
entirely to such articles along with a sign 
bearing the suggestive caption: 


“Gifts For the Boss” 


By grouping around this sign a series of 
the articles mentioned, also including foun- 
tain pens, silver pencils, hair brushes and 
combs, book marks and letter openers, a 
novel yet practical window exhibit can be 
arranged that will prove another wedge in 
gaining the attention and thought of such 
men towards the service as offered by the 
jeweler. Incidentally a window display 
so arranged will provide good selling sug- 
gestion to the general observation of 
passers-by, most of whom are employees.— 
Coo. 





Justification 





“Why did you strike the telegraph op- 
erator?” asked the magistrate of the man 
who was summoned for assault, 

“Well, sir, I gives him a telegram to send 
to my gal, an’ he starts readin’ it. So, of 
course, I ups and gives him one.”—London 
Tit-Bits. 
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TWO VIEWS OF THE SPACIOUS INTERIOR OF BUFFALO’S BIG JEWELRY STORE. 
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Extra Quality 14kt. Cameo Brooches 


Brooches 14 Kt. yu E AYN Cameo Rings 14 Kt. 
No. 500 Cornelian Pink LG fr PODS Cornelian Pink 
$14. @ (fd NO 20x15 each. .$3.50 
55 y ie)  \ 18x13 “ .. 3.25 
50 ‘ tl ar DZ J 16x12 “ .. 3.00 5 
4 ; . y : Tony’ 14x10 “ .. 2.75 Oval or oct.... 


35 j ! A \e tae t k Send for Memorandum Selection 


25 S\N YF 7: 
Brooches gallery, with four ‘Ss ns A A. CIAGLIA 


green gold leaves, octagon or 


oval, 50c. extra. a 70-72 Bowery, New York, N. Y. 


No. 503—35 M-M Size 




















This SALBRO Window Display | affin 
Will Sell More Pens for You 
Ca Ch Polishing Cloth | 


“IT CLEANS WITHOUT A 
SCRATCH” 


Guaranteed 
to Clean and Remove 
Tarnish 


From Silver, Gold and Plated Ware 
and to Restore Original Lustre 














(a SELPFILLING FOUNTAIN PEN = 
Nim e” 


GUARANTEED FOR PERFECT SERVICE § LEAKABLE 


35¢ size—$2.50 per Pi 0. B. 
50c size—$3.75 per dozen} Cleveland 


ie Meal on Ueak Ler Whale’ Penjecee | Attractive and Dignified Display Card in Black 

Printed in beautiful colors, this handsome window dis- and White Ivory Free with Standard P. ackage 

a Tel plumed ae 3 doz, small in box, 2 doz. large in box o 
aie p 1 doz. of each size in box 

SALBRO Self-Filling Fountain Pens 


It’s a winner! And the one dozen thoroughly depend- Direct to Your Store by Parcel Post 
able SALBRO Fountain Pens placed on it will sell like | 
hot cakes—and at a good profit. 


ASK YOUR JOBBER The Chaffin Products Co. 


SALZ BROS., 71 W. 35th St., New York | 5511 Euclid Avenue CLEVELAND, 0. 
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PROMPT DELIVERIES 


Our stock of diamonds, watches, silverware, jewelry, clocks and 
7 materials are so comprehensive that there is nothing which can- 


ses SILVERWARE 


SeSACe Je Werte Fe es « 


ie Los ee aire f not be had from us without delay. 
| 


. — We always have on hand a few Elgin and Howard watches, and 


men ue l ani also carry a complete stock of genuine Elgin watch material. 
= 4 ited 


J. J. SCHMUKLER 
133-139 Canal St. NEW YORK 








The House of Service 
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Address by W. B. Griffin, advertising manager, Holmes & Edwards Silver Co., Before the Screen Advertisers Association 
at the 16th Annual Convention, Associated Advertising Clubs of the World, Indianapolis, Ind., June 8, 1920. 


————— 


OFESSOR SWIFT in his book 
P “Psychology and the Day’s Work,” 
 eThousands of dollars are spent for 
newspaper, street-car, and outdoor bulletin 
advertising without any intelligent effort to 
estimate the comparative value. 

“Again, the comparative cost per reader of 
full, half, and quarter page newspaper and 
magazine insertions is rarely known to 
business mien. 

“Business men do not have the informa- 
tion because they have not yet become 
aware of the problem. They are using the 
slow, expensive, uncriticised, “trial-and- 
error method.” 

It is trial-and-error advertising I wish to 
speak of and to call your attention to a 
comparatively new form of advertising 
which is out of the “trial-and-error” class, 
for it is positive in its results and by care- 
ful analysis has proven beyond doubt that 
its returns can be measured. That is mov- 
ing picture advertising. 

Advertising accomplishment can _ be 
summed up in one word—sales. These 
may be by direct mail, or sales to a dealer 
or helping him resell it by creating for 
him “consumer demand.” 

If we only had the assurance that every 
time our advertisement appeared in the 
national publications that every copy 
reached a reader and that they opened 
the magazine and read it, we would be 
amazed at the results we would attain in 
the way of sales. But this is not the case, 
and having no check on the national medi- 
ums, we can only feel the effects of our 
advertising either after a long intensive 
campaign or an extremely costly campaign 
over a short period. The results even then 
are not always directly traceable, for the 
magazine’s circulation, the art work and 
copy, or the distribution, are all factors in 
increasing sales. 

When national mediums are selected, it 
is something of a guess game. You take 
a chance on this one because of its wide 
distribution and large circulation, or that 
one because of the quality of its readers, 
but we have no assurance that our de- 
ductions will result in sales. We are then 
using the trial-and-error method. But for 
motion picture advertising with the method 
of photography and distribution now avail- 
able we can step out of the trial and error 
class. There are 14,000 theatres, (outlets 
for advertising) showing to 4,500,000 per- 
Sons daily, and last year the receipts of 
these theatres were $800,000,000. 

_ You can select any number of theatres 
in any number of towns in any locality or 
territory and the results will be forthcom- 
ing. There have been no good reasons of- 
fered as yet why this form of advertis- 
Ing is objectionable in a picture house. It 


is to my best belief a real competitor of 
national magazine advertising, for the mo- 
tion picture is national in its scope and 
each year brings the motion picture closer 
and closer to every individual. There is 
hardly a person in your or my acquaint- 
ance no matter what their walk of life, who 
has not at some time during the year at- 
tended a motion picture theatre, and if 
you talk on this subject to the average 
man or woman, you will find that he or 
she is a hearty enthusiast for this form of 
entertainment. 

Even in the smallest communities, there 
are motion pictures theatres, and now that 
churches, colleges, schools and clubs and 
many other bodies have installed project- 
ing machines, it gives the advertiser a 
wider distribution for his pictures and an 
even more selected class grouping than can 
be secured in the theatre. 

Movies can be distributed through chan- 
nels that lead to wide circulation or to se- 
lect audiences as desired. In this way you 
have every field offered by the national 
mediums and in addition wide circulation 
if wanted. If: your product appeals to 
the masses you reach a class of people 
through using a certain standard of mov- 
ing picture theatre that will give you cir- 
culation that cannot be reached by maga- 
zines, for there are lots of persons who 
never see a magazine, yet are good pros- 
pects for your merchandise, and are ardent 
movie fans. Unless all the present known 
forms of advertising are used, bill boards, 
newspaper and magazine space, street cars 
and subway, there is no way of reaching 
all classes, as no one of these mediums will 
reach all classes and to use all of them is 
an extremely costly procedure. 

I have had a specific experience in mo- 
tion picture advertising. With a limited 
appropriation I have been able to do with 
motion picture advertising what has been 
and would be impossible to achieve in re- 
sults (and in results I mean sales), with 
a similar amount in other national mediums. 
My discovery of this form of advertis- 
ing was really accidental, for in looking 
over the field to have an industrial picture 
made to show our processes of manufac- 
ture to some Western jobbers, I came upon 
the plan being fostered by a large film 
maker of writing a story and fitting the 
story to the product, in this way showing 
how our silverware was made. 

We entered into this rather reluctantly 
having our doubts as to distribution. But 
as we already had one specific use for the 
film, we had it made for this reason. But 
after seeing the finished picture, I was sold 
on the idea of motion picture advertising 
and wanted to show it all over the country. 
The advertising is adroitly placed in the 
film. Of course, a theatre owner would not 


show his patrons a film that was all adver- 
tising, any more than a newsdealer would 
offer his customers a magazine which was 
all advertising and no stories. In “Straight 
Goods” as in every high class advertising 
picture, the advertiser’s message to the pub- 
lic is incidental—a natural logical part of 
a rattling good movie plot. 

In the “Straight Goods” story a young 
husband has presented his wife with a chest 
of our silverware. The bride is not so en- 
thusiastic when she learns it is not solid 
silver. 

Later in the evening a gentleman burg- 
lar, attired in full dress and all the trim- 
mings, steps into the library, orders “hands 
up” emphasizing his command with an 
automatic. He cleans the place of valuables 
including the new chest of silver. As he is 
about to depart he courteously restores the 
bride’s wedding ring. As he leaves the 
house he is seized by the butler who has 
recovered from the blow the gentleman 
burglar delivered when first inside the 
house. 

The husband forbids the butler to call the 
police and asks the burglar “Why did you 
want that set of silver?” 

The prisoner explains he was a metal- 
lurgical expert before he took up burglar- 
ing and knows that solid silver inlaid wears ~ 
just as long as sterling silver. To back up 
his assertion the crook tells how solid sil- 
ver inlaid is made. The big selling point 
is brought out with emphasis—that our 
silver is silver-inlaid, that the part of table 
ware which bears the most usage and strain 
is solid silver. Shortly after the trip through 
the factory, the film story ends—with a sur- 
prise. 

When our picture was made and it came 
to the editing, we had great difficulty keep- 
ing it within the limit set by our appropria- 
tion, due to the wealth of good: material 
it contained. We sacrificed some really 
good scenes and brought out a one-reel 
picture. The first effort to put this across 
was at a semi-annual salesmen’s conven- 
tion, and there it was shown to our sales- 
men and was greeted heartily as a unique 
advertising feature. We had prepared to 
give to the theatre owner a one sheet 
lithographed poster, a set of lobby display 
photos and a movie slide announcing the 
coming of the picture. 

We also distributed advertising material 
we had prepared for our dealers in the 
way of window cards, electrotypes for their 
newspapers and movie slides. We utilized 
the service of the film corporation who 
made our picture for distributing it, and 
through their many exchanges they were 
able to book “Straight Goods” in the towns 
indicated by us over our salesmen’s terri- 
tories. 

And now let me warn you that you must 
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Zionist Candelabra 









PRICE The Only 

5 Somer 7 00—list Candelabra 
ened made 
H. & Z. in the United States. 


Sheffield 


New York’s 


Immediate Largest 
Delivery Silverware 
House 


No. 283. Height 19 inches 
Controlled by 


HYMAN & ZASLAV®3 2c 


Chas. E. Klein & Co, 


Manufacturers of 


Genuine Ivory 


Cigarette and Cigar 
Holders 


in Great Variety 


Will make from your original 
designs, if desired. 
197 William Street, 
New York City 


Tel. 5712 Beekman 














Exclusive Lines 


In Gems, Antique and 
Modern Jewelry 


We carry the finest selection of real old Onyx Jewelry. 
Unusual variety of long earrings, cameos, jade, ame- 
thysts and lapis beads, brooches, lockets, etc. Memo 
selection sent to reliable concerns. 


SAMUEL GOLDBERG 


ANTIQUE COLLECTOR 


65 Nassau Street New York City 
Tel. Cort. 705 


























A. E. GREGORY 


JEWELRY 
AUCTIONEER 


Write for date, references and 
information. I give you service 
and quality. Profits Absolutely 
Guaranteed. Correspondence 
confidential. 

Phones 
Central 2548 


32 So. Wabash Ave. 
CHICAGO 
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WEDDING RINGS 


In a Class by Themselves 
Prices on Request 
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INCORPORATED 
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NON-TARNISHABLE FLANNEL 


For Silverware, Watch Cases, Cutlery, Bags and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
Myron B. Levy Co., Inc., ''2-114 Bleecker Street 
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White Gold 14K $5.00 Dozen 
6 Sizes 





The Lion Safety Pin Clutch Co. p.sontea web. 20, 191% 
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take care in selecting the manufacturer of 
your story. As an experiment we selected 
a percentage of towns in each salesman’s 
territory, according to the amount of 
ground covered, and specified that these 
towns which covered the whole United 
States from Boston to San Francisco, and 
from Superior to New Orleans must be 
covered in six months. This alone was a 
gigantic task, but they took the burden 
and set about booking the film. Their 
plan was to present this film to an ex- 
hibitor in a town indicated and notify us 
several weeks in advance of the booking. 
We would receive a tentative playing date 
for a certain territory and 30 days in ad- 
yance of this playing date, we send to all 
the dealers in the town we intend to play, 
a letter outlining our plan, and a booklet 
giving them many plans for tie-up, and 
urging them to co-operate with this event 
and suggesting that if they have not suf- 
ficient stock on hand to make an adequate 
display, that they immediately place an or- 
der. 

Two weeks before the film is shown in a 
town, the dealer is again notified, first by 
the booking agents, the ‘name of the theatre 
and the date “Straight Goods” will play. 
He receives also from our office the second 
letter giving him the name of the theatre 
and the date of playing, and again urging 
him to co-operate with the showing. Many 
dealers have found it profitable to advertise 
in the newspapers or use theatre slides ex- 
plaining that the silverware shown in the 
picture may be obtained in his store. 

One dealer in South Carolina advertised 
in advance of the showing that he would 
give free theatre tickets to every purchaser 
of our silverware in his store for a period 
of ten days previous to the showing. His 
letter shows what he thought of it. 

“We take pleasure in advising you that 
the two reel film ‘Straight Goods’ goes 
by today’s express to Dr. Roy Z. Thomas, 
head of Household Chemistry Dept., Win- 
throp Normal and Industrial College, Rock 
Hill, S.C. The key to the container was 
mailed to him also. With reference to the 
Picture we wish to state we had remarkable 
success with same. We are enclosing a few 
of the ads which were very beneficial to us. 
To our knowledge we can trace at least 
two hundred dollars in sales to this pic- 
ture. 

“We ran a window advertising your 
merchandise ten days before the picture, 
with a feature of a large chest, which we 
gave away at the Anderson Theatre on the 
last night of the picture. The theatre was 
packed to its capacity, and you can readily 
see and imagine the amount of good this 
small amount expended will do for us. We 
even go so far as to say that we have had 
customers lately insisting upon your goods. 
As you doubtless know we have been big 
advertisers in the past, but to our knowl- 
edge we have received more benefit and 
direct advertising through this meditim than 
any we have ever done. 

“In conclusion, we wish to thank you es- 
pecially for your kind co-operation and help 
which we are sure will be beneficial to us 
both.” 

One other dealer in Alabama used for 
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several days half page ads in his daily news- 
paper, advertising the coming of this film, 
advertising the fact that he sold the goods 
in this town. Many examples could be 
cited where dealers found it to their ad- 
vantage to link up with the picture in defi- 
nite tangible sales for our silverware. 

We have had in orders from customers 
notified of the coming of the picture, on 
keyed post cards, enough business to 
equal three times the cost of the entire 
campaign during the five months of 1919. 
The salesmen told of the coming of the 
picture to their customers whenever they 
called, for they were provided with a list 


- of towns in their territory to be booked, 


and the names of the customers to be noti- 
fied. They also received a copy of the 
definite date of notification, so that they 
would be provided with as much informa- 
tion at all times as this office could supply 
to him and to the dealer. 


I feel that we received more general co- 
operation and real sales help by using mo- 
tion pictures than from any other medium. 
I really believe that our dealers used nearly 
as much newspaper space (which they paid 
for themselves) advertising the fact that 
this picture would play, and that they sold 
our goods, as we could buy in the same 
newspapers for the amount of money that 
the entire campaign cost. In order to prove 
the hearty response our announcement of 
this event received, 19 per cent in 1919 
of the dealers notified placed orders for sil- 
verware to link up with the campaign, and 
38 per cent in one month of 1920, and in- 
cluding these dealers, 39 per cent asked for 
advertising matter, and indicated by letter 
or post card that they would be pleased to 
be given the opportunity to co-operate. 


A careful check was kept of the theatres 
played and towns played, and the number 
of days showing and the estimated number 
of persons who saw this film is really amaz- 
ing, when one realizes that when showing 
a picture to an audience, they are there, 
seated before a lighted screen, with only one 
object on which to concentrate, and for 
16 or 18 minutes gaze on your advertise- 
ment, comparing this with the possibility 
of your advertisement being read in maga- 
zines,—Movies have the upper hand. The 
picture is so convincing that one dealer 
writes us as follows: “A man came into 
my store yesterday and said ‘I saw 
“Straight Goods” picture at the theatre last 
night, and it reminded me that I owed my 
brother a wedding present’ and he made a 
very satisfactory purchase.” . 


Considering the cost of the campaign, we 
received as results $3 for every $1 we put 
into it, and if we consider only the cost of 
material used for mailing purposes, to urge 
the dealers to tie up and charging off the 
cost of the film and its booking cost as 
general publicity, we received $100 for 
every $1 we put into the direct mail end 
of it. Already this year the business re- 
ceived during this first month was more 
than enough to pay for the entire year’s 
campaign. A good portion of the success 
of this campaign was due to the salesmen 
talking it up and many instances could be 
cited where salesmen were able to secure 
new accounts on the strength of the mo- 
tion picture campaign. 

So pleasing were the results for 1919 
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that it was decided to continue the carfi- 
paign through the year of 1920, and we have 
arranged a wider and more intensive itin- 
erary, planning to cover the entire coun- 
try during the year. I don’t know of any 


‘one thing that could be more convincing 


than the fact that we are so pleased with 
the efforts of 1919 that we are continuing 
the campaign with a larger appropriation 
than before. I am sure that the leading 
advertisers in the country will soon come 
to recognize the power of this new adver- 
tising. It is safe to say that the people 
who have seen “Straight Goods” will never 
forget it and whenever silverware is men- 
tioned they will think of the time that they 
took a trip through the silver manufactur- 
ing plant. Thename has been stamped in- 
delibly on the minds of hundreds of thou- 
sands. 





Good Buying and Good Advertising 





I: has been ‘said that “to buy goods care- 
fully and advertise them well is the 
secret of good storekeeping.” The merchant 
who spends too much time trying to secure 
a lower price is passed on the-road to suc- 
cess by the man who knows the market, 
has confidence in his own judgment, acts 
quickly, and is always ready to go the limit, 
backed only by his own judgment. 

A fellow who knows the market knows 
when to stop buying; he never overbuys, 
He studies conditions, watches the markets 
closely; seeks aid from all sources and 
every bit of information having a bearing 
on business, and particularly his own line 
of business that is sure to come. 

Before plunging into the new season’s 
very attractive offerings, remember a buyer 
should first sell himself. If you are not 
“sold,” it is going to prove a hard job 
convincing the customer he should buy. 
As a buyer you must combine the best 
qualities of merchant and good salesman, 
and have an open mind on the possibilities- 
of a quick turnover, be able to close your 
eyes to present big profits for bigger 
profits on goods that will show a more 
frequent “turn” during the year. That 
means that you should not overlook the 
advertised lines. As to advertising goods 
wisely and well, a noted authority says 
you should first attract attention. 

This is equivalent to 70 per cent. of the 
effectiveness of the ad. If an ad is not 
attractive, it will not be read; the average 
reader allows less than 15 seconds to .an 
advertisement. 

Second,. be brief. 

Equivalent to 15 per cent of the adver- 
tising, this refers particularly to the head- 
ing. Make it short. Make it forceful. If 
ads look exciting or interesting, you will 
read the item; otherwise you will not. 

Third, write convincing copy. 

Equivalent to 15 per cent of the adver- 
tising. Tell something concerning the mer- 
chandise you are offering. Try to con-- 
vince in few words and you will be aston-- 
ished at the results —B. J. M. 





An enterprising dealer in electric wares: 
hangs out the sign: “Don’t kill your wife: 
with hard work. Let our washing-machine 
do the dirty work.”—The American Legiom 
W eekly. 
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ELECTRIC PERCOLATORS 


. 18294 Our Leader Capacity 10 Cups 
Nickel ais net. Copper $17.50 net. Silver Plated $19.50 net. 


Electricity as a heating agent for domestic use is growing with such 
rapidity that the word “Electric” is almost magic in the influence on the sale 
of electric heating utensils. 

We carry a full line of Electric 'Percolators, Grills, Toasters, and Irons, 
Also alcohol Percolators, a line that sells on sight. 


Write for Catalogue 


Svewere Haw Ad. Cohen & Sonsnew vo ce 

















F. C JORGESON & CO. | SILK 
159 to 167 ANN STREET, CHICAGO RIBBON 
Makers of HIGH-GRADE JEWELERS’ FIXTURES SAUTOIRS 


We Menai Sau- 
toirs Lingerie 


Supply Them. 


Lancor Mfg. 
No. 95 Pine ST, 
PROVIDENCE, R. |. 














Walrus Teeth 


hard to detect from 


Elk Teeth 








CHAS. J. MacNALLY. now an St 


Colonial Wall Case, No. 123. Goomer Case and Table, No. 107. 
WRITE FOR OUR CATALOG 














vo. sit | | ‘The Buyers’ Directory 


Window 
Box filled 
with 

. aoe Price, $1.00 
blooming 
Geranium 


The Jewelers’ Circular Publishing Co. 


11 John St., corner Broadway, New York 
Drooping 
English 


las J. F. APPLE CO. 
inches, Manufacturing Jewelers 


complete, Lancaster, Pa. 
‘ . al “—w College and Fraternity Jewelry. Special ote atts 
box - ‘be used for Proscenium Arches, on top of Show Cases, Cashier lin ade WATCH REPAIRING 
Walls, etc. k for our catalogue No. 21, illustrated in colors, free for the asking. ALL tng: "engraving, High grade and catalogue on ft 


FRANK. NETSCHERT, 61 Barclay St., New York quest. Masonic Jewelry s Specialty. All kinds of Guid 


4 Silver Plating. 


Anseuncement to Manufacturers and Jobbers D i a4 Vi O He D & 
ou want to sell your merchandise, WILL DO IT FOR 


U. Will carry samples of any merchandise handled 


~ the retail jewelry trade, such as solid gold, gold filled, ; Bought— Sold—Appraised 
diamond mounted goods, watches, ivory, cut glass, silver- 


ware, cutlery, musical instruments, jewelry boxes and HOWAR D ay KE N N EDY 
display cards, etc. On commission basis or otherwise. a 


Box No. 10,500, Care Jewelers’ Circular. 170 Broadway ‘ ” NEW YORK 
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Replacing Plate Hole Jewels 


Written Expressly for The Jewelers’ Circular by O. L. Timer 




















plate hole jewels for most all Ameri- 
can watches may be bought from the 
jobbers of materials that fit to a remark- 
able degree of accuracy both as to size of 
hole and the sink of the plate. This is a 
great achievement when we consider that 
not only must they fit both pivot and sink 
but must also be of such a thickness of set- 
ting as to make the endshake correct. 

Of late the scarcity of American move- 
ments has caused a great increase in for- 
eign watches, mostly Swiss, and of course 
these have very little interchangeable ma- 
terial. Even when they are made to stand- 
ard sizes the parts are seldom to be had 
except from the house that imports them. 
It is out of the question for the average 
repair shop to carry a full line of such 
materials and a special order must be made 
out, which necessitates a more or less long 
wait for the material to arrive. In case a 
balance staff is broken a new pivot may 
be inserted and the staff made as good as 
new, in many cases better than new. 

Most foreign watches have the plate hole 
jewels set in the plates or bridges and 
therefore cannot be replaced with the same 
facility as American made hole jewels, 
which come in settings when so ordered. 

This is not much of a handicap, how- 
ever, if a good assortment of plate hole 
jewels is at hand. 

It will be noticed that these foreign made 
jewels are set in the plates or bridges in 
a knife edge setting which is easily bur- 
nished back after the jewel is removed by 
using a small burnisher made from a steel 
wire about three millimeters, or one-eighth 
of an inch, in diameter. The end is turned 
down until it will go into a rather small 
sink and then turned to a club shape. That 
is, slightly flaring, so as to help hold it in 
the sink when burnishing the bezel out to 
allow the new jewel to go into the old sink. 
This burnisher is hardened and tempered to 
a brown color and polished. The other end 
of the wire may be turned to a tapering 
point which will be found good to burnish 
down the old bezel after the new jewel is in 
Place. It also should be hardened, tempered 
and polished. 

Now it sometimes happens that no jewel 


can be found that fits the pivot and sink. 
In this case there is an easy and quick 
remedy. I am supposing that the watch- 
maker has his plate hole jewels arranged 
in small bottles and numbered by the size 
of the holes. This is the only plan that 
will allow of speedy work and time is a 
matter of prime importance in view of the 
high wages commanded by watchmakers. 
This is easily accomplished by making a 
needle gauge and using the old fashioned 
Jacot split gauge which measures pivots to 
about one one-hundredth of a millimeter or 
.25 of an inch. 

The plan is simplicity itself and consists 
of turning the outside of a jewel that fits 
otherwise until it fits the sink. Nearly 
every shop has an assortment of old Eng- 
lish movements in the back shop doing no 
one any good and practically useless. 
Nearly all have diamond cap jewels in the 
balance cock. By selecting one of these 
and turning the steel setting down to a 
smaller size it may readily be set in a wire 
end and used to do a variety of jobs. 

To use it, a jewel is selected with the 
proper size of hole and a little too large 
for the sink. A brass wire is put in the 
lathe with the end projecting half an inch 
or so and the end turned down until it 
just goes in the sink. This would be con- 
sidered a neat fit. The end is turned slight- 
ly concave and true in the flat. 
is then cemented in the usual way to the 
end of this wire using a little shellac for 
the purpose and a common brass pin to 
press gently in the hole of the jewel and 
resting on the T rest, a small alcohol flame 
being held under it the while to keep the 
cement fluid until it is centered. It takes 
but a moment to cool sufficiently to proceed 
with the turning. The end of the diamond 
tool must be kept wet and a handy way to 
manage this is to have a few drops of 
water in a watch glass handy to dip the 
end of the cutter in at frequent intervals. 
If the turning is done dry the shellac will 
heat and the work will come loose on the 
chuck. 

It is better to first turn the. outside of 
the jewel down to the proper diameter, 
which in this case will be the same size as 


The jewel. 


the wire chuck. The idea of first turning 
the wire to the proper diameter is to have 
it for a guide when turning the jewel, thus 
saving a lot of trying and testing. Having 
the diameter correct, it remains to turn the 
rounded part of the jewel to the proper 
thickness. This is easily done as the jewel 


is cemented with the flat side to the chuck 


and the edge can be removed cautiously un- 
til it seems to be of the right thickness. A 
great help in determining the thickness of 
the edge is sometimes found by examining 
a piece of the old jewel under a double 
eyeglass and noting its thickness and gen- 
eral proportions. I should state here that 
all these operations are to be conducted 
under a double eyeglass for everything 
depends for its success on close work— 
accuracy. 

The turning should not be carried in from 
the edge of the jewel farther than necessary 
to let it sink to its proper level. This dis- 
tance may be judged by examining the sink 
and noting how wide the seat the jewel 
rests on. The idea is to leave as much of 
the original polished portion of it as pos- 
sible intact. 

If everything has been done with neatness 
and accuracy it will be found that the jewel 
will go in level and centered and the rough 
edge will not be noticeable to any extent. 

It is safer to burnish only two or three 
points of the bezel down on the jewel as a 
temporary fastening and trying the wheel 
in its place to make sure that the endshake 
is correct and, if found to be so, finish by 
burnishing down all around. Care must 
be taken to keep the burnisher from slipping 
out of the groove that surrounds the bezel, 
as that would leave an unsightly scratch 
and look unworkmanlike. In all repair 
work it is very desirable to make everything 
look as if it had not been repaired. 

If the original bezel has been destroyed 
or is too shallow to use again, it may be 
necessary to make a new setting and bur- 
nish it in or fasten it with screws, Ameri- 
can style. No fear need be felt if the 
workman has a universal head or chuck 
for the lathe. The procedure is a little 
different but not at all difficult and I would 
advise young men to do this kind of work 
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Radium Watches and Clocks 


A Suggestion to Dealers 








It is important that you make sure that the radium watches 
and clocks which you buy from jobbers and sell to your customers 
are licensed under the patents owned by the American Radium 
Company. 


If they are not, you may find yourself in the undesirable 
position of an infringer of our patents, in which case you would be 
liable to suit under these patents. 


Our patents relate to the combination of radio active salts and 
other materials which form a permanent luminous compound— 
fixed upon the dial and hands of watches or clocks. 





The patents include :— 


Number 789,811 . ° . May 16, 1905 
“« 789,812 . , . May 16, 1905 
* -911,401 . ‘ : Feb. 2, 1909 


Further information will be supplied to any dealer in radium 
watches or clocks desiring it, upon application. 


AMERICAN RADIUM COMPANY 


ORGANIZED 1912 


7 EAST FORTY-SECOND STREET 
NEW YORK 
































June 23, 1920. 


instead of sending it to the jobber for the 
reason that skill will be acquired and delay 
obviated, which is sometimes a great con- 
: n. 
oo hole is intact it may be used 
as a guide in setting up the plate in the 
universal head. We will suppose that the 
upper pallet jewel of a full plate movement 
is broken and the bezel is also destroyed. 

The plate is mounted with the top plate 
in position and held by two or more screws. 
The lower hole is brought to center by 
using the pump center in the head or chuck. 

The clamp screws are tightened on to the 
lower plate sufficient to hold it until the 
upper plate is removed. 

Then a long piece of pegwood is sharp- 
ened so as to go into the lower hole. A 
portion near the sharpened end is cut flat. 
This is rested on the T rest, which sets 
pretty close to the work leaving a long 
lever projecting to the right. By revolving 
the lathe slowly, it will readily be seen 
whether the hole is centered or not. We 
will suppose it is not in this case and the 
right hand end of the pegwood goes up 
and down as the head is revolved. Stop 
the head when the end is down and tap 
the plate with a mallet to move it down a 
little for, of course, if the free end of the 
lever is down, the hole in which the other 
end works must be too high. This is re- 
peated until the lever remains stationary 
when revolving the head. The clamps are 
then tightened and the work again tested, 
for sometimes tightening the clamps will 
pull the work a little to one side. 

In setting up work in a universal head 
the screws under the clamps should be 
brought up until their tops support the 
outer ends of the clamps, making a sort of 
rest for the heels of the clamps. It may 
be necessary to loosen the back thumb nuts 
a little to accomplish this. 

The upper plate is now replaced and a 
sink cut somewhat larger than the jewel 
to be set so as to leave some room for the 
brass setting. The seat is also cut to about 
a half of the thickness of the plate leaving 
a narrow circular shelf on which to rest 
the setting and limiting its downward posi- 
tion. 

To the man who has a jeweling swing 
rest these proceedings will be easy, although 
they may all be done by hand, but not so 
quickly. 





The easiest way in which to recover 
gold from worn-out solutions is to place a 
few strips of thin-rolled zinc in the solu- 
tion and allow it to stand for a day or two. 
If the solution is rich in metal and does 
not contain too much free cyanide, nearly 
all the gold will be found on the zinc strips. 
If the solution is low in metal and con- 
tains an excess of free cyanide, most of the 
gold will be recovered as a dark powder 
at the bottom of the solution. After the 
gold has all been precipitated, the clear 
solution should be drawn off carefully and 
the sediment and zinc strips washed several 
times to remove the cyanide. Then a small 
amount of sulphuric acid should be added 
which will quickly digest the zinc, leaving 
the gold in small flakes and powder. The 
resultant mass should be thoroughly washed 
with soft water several times, then mixed 
with borax and melted into a button. 
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Tightening Cannon Pinions 





HEREWITH is submitted a suggestion on 
tightening cannon pinions, without re- 
sorting to bristles, or any other washers. 
When the arbor becomes loose in the cen- 
ter pinion of a Swiss watch it can be made 
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tight by rolling the arbor with a little pres- 
sure between two fine files. The files must 
be in opposite direction of each other. 

Fig. 1 shows a well-known cannon pinion, 
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difficult to tighten. Rather than make use- 
less dents, it is best to draw the temper 
from the end of the center staff and roll 
between two files. 

Fig. 2 is one easy to tighten, by putting a 









‘ 
wire under the tongues. See A, Fig. 2. 
With a pair of cutting pliers bend down a 


little at B, Fig. 2. 
Fig. 3 is another well-known type easy 





4. 


to tighten, by putting the pinion loosely in 
a brooch. With a pair of cutting pliers, 
bend down the finger A; there is a notch 











on A, Fig. 3, where it may be grasped with 
the cutting pliers. 

Next we have another type illustrated in 
Fig. 4. This one may be tightened by put- 
ting the pinion on a brooch as in Fig. 3 and 
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making a dent with a cannon pinion tight- 
ener below, or above the center. See Fig 4. 

In Fig. 5 we have a lantern pinion, which 
is difficult to tighten. I found it best to use 
the same method as with type 1. 
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We have also the split cannon pinion (see 
Fig. 6) used in cheap watches. This pinion 
is easily tightened by grasping the pinion 
with a pair of cutting pliers at A and B, 


©) 


and pressing together enough to put the 
hole out of round. See Fig. 7, A and B. 

It is advisable to examine the cannon 
pinion before taking a watch down or be- 
fore assembling. E. J. Kasset. 
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All Here on the Hour! 





ERE is a very unique watch made for 
Jay Simon, of A. Simon & Sons, jewel- 
ers, of Philadelphia, Pa. The photos that 
take the place of the numerals on the dial 





AND TWELVE CHILDREN 


PARENTS 


represent the twelve children of A. Simon, 
father of Jay, who conceived the idea of 
memorializing the patriarchal head of the 
firm and family. Mr. and Mrs. A. Simon 
occupy the center of the dial. 

Jay Simon, frequently, when asked the 
time, refers to the son or daughter whose 
picture stands in the place of the hour. 
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| Jewelers Timepiece Display Competition 






















Monthly Prizes for the Best Displays 


To stimulate interest in good displays of timepieces, and to work out ideas 
that we can pass along to our readers, the publishers of this magazine are 
offering a series of monthly awards for the best window displays of timepieces. 

This competition is open to all retail jewelers in the United States and 
Canada. Entries received up to and including the 15th of each month. Those 
received after that date will be included with those for the next month. There 
will be two classes of awards as follows: 


Class ““A”—open to all jewelers in cities over 10,000 in population. 
Class “B’’—open to all jewelers in cities and towns less than 10,000 
in population. 


At present the following prizes are awarded each month: 


First prize in each class.................000-+--+-++ ++ $25.00 
CII MONOID. 6 5. ccc ccc cece es cscees 15.00 
NN re 10.00 


SUGGESTIONS | 


Photographs may be of any size, but the best results will be secured by having a pro- 
fessional photographer take a picture at night. The photographs should be sent flat—not 
rolled or folded—and they may be either mounted or unmounted. 

Display material to be used may be material furnished by the manufacturers, or special 
pieces designed by you. In judging the entries most weight will be given to the idea, and 
the sales producing value. In other words, a window with a single strong selling idea is usu- 
ally a better display than one which has only an artistic and pleasing arrangement. It is 
best to work out unique and original ideas. 


Results Secured By Other Entrants 


J. A. Bills & Son, Vinton, Iowa, “This window has caused more comment and attraction 
than any other window in our city.” 

L. H. Burnett, Aberdeen, Wash., “My Timepiece Display was one of the best windows 
I ever had to stop passers-by and get them interested.” 

H. D. Holcombe, Hibbing, Minn. “I want to congratulate you on the idea. I have 
made customers and friends that otherwise I would not have figured on.” 

D. Present, Rochester, N. Y., “Our window has attracted much attention since having 
the display, and our sales have increased over 60%.” 


You can secure equally good results by spending a little time and 
thought on a special display of timepieces. 


There are no “rules” about this contest; just make the display, have it photographed, 


and send the picture to 
The Editor 


Jeweler’s Pocket Magazine 
315 Fourth Avenue, New York City 


P. S. Let one of your salesmen have a try at the special display. It will be good ex- 
perience—and very likely will produce effective sales results for you. 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 














UNITED STATES PATENTS 





Issue of June 8, 1920. 

1,341,648. BELT-BUCKLE. Ricuarp C. Kapow, 
Newark, N. J., assignor to Samuel M. Riker, 
Chester, N. J. Filed Dec. 4, 1919. Serial 
342,373. 4 Claims. 

A belt-buckle comprising a main body having 
side-flanges provided with inclined guiding means, 

a bail for attachment thereto of a belt, said 
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wall being provided with a rim, hinge connection 
between the walls at one side whereby when the 
sections are swung together the chordal edges 
of their bottom will meet and the ends of their 
rims will also meet, a tray secured within one 
section and resting upon the bottom thereof, a tray 





secured within the upper portion of the other sec- 
tion and arranged to lie above the first mentioned 
tray secured within the upper portion of the other 
section and arranged to lie above the first men- 
tioned tray when the sections are closed, and a 
lid for closing the top of the casing hinged to the 
rim of one section and arranged in closed posi- 
tion to fit about the rims of the two sections. 


Designs 


55,398. EMBILEM-BUTTON. Georce H. Ren- 


bail having rearwardly extending arms provided 


Ya 


+ 20 
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with guiding members extending into said guiding 
means and movably but non-rotatably disposed in 
said guiding means, roller-receiving elements ex- 
tending from said guiding members, and a roller 
rotatably connected with and disposed between 
said roller-receiving elements. 

1,342,003. COLLAR-BUTTON. Cuartes Srern, 
New York, N. Y. Filed Feb. 9, 1920. Serial 
357,224. 2 Claims. 

A coliar button comprising a disk and a shank, 
said shank being bent at an angle to the face 
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of the disk and having a hook at the outer end 
of one side thereof in the same plane as the 
adjacent portion of the shank. 
1,342,048. CLASP. Cuarites G. Huttrman, Crans- 
ton, and Harry WacHENHEIMER, Providence, 
R. I., assignors to Wachenheimer Bros., Inc., 
Providence, R. I. Filed Feb. 2, 1920. Serial 
355,677. 1 Claim. 
A clasp comprising a pair of opposed co-oper- 
ating arms of thin resilient material having their 





ends formed to releasably interlock one with the 
other, one of said arms being reduced in width 
for a portion of its length with inwardly-turned 
stiffening flanges having notched edges for biting 
the fabric against said opposite arm. 


1,342,116. VANITY-CASE. Wittram G. KeEnpaLt, 
Newark, N. J. Filed July 22, 1918. Serial 
246,214. 1 Claim. 

In an article of the class described, a casing 
comprising two substantially semi-cylindrical sec- 
tions each having a bottom and each being open 
at its stop, each section at the upper edge of its 





Nick, Indianapolis, Ind. Filed Feb. 19, 1920. 
Serial 359,959. Term of patent 14 years. 
55,402. BAG-FRAME MEMBER OR SIMILAR 

ARTICLE. Wiuttiam Turton, East Orange, 





N. J. Filed Nov. 7, 1919. Serial 336,482. 
Term of patent 3% years. 
55,250. BELT BUCKLE FRAME. Eart M. Davis, 


Rochester, N. Y., assignor to Hickok Mfg. 











Filed Dec. 4, 


N. Y. 
Serial 342,550. Term of patent 7 years. 


Co., Rochester, 


1919. 


Inc., 
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55,260. GEM SETTING, Wrttiram Fiscuer, New 





York. Filed Dec. 29, 1919. 
Term of patent 3% years. 
55,265. TOF PLATE FOR WATCH MOVE- 

MENTS. ALEXANDER FrizepMan,: Pittsburgh, 


Serial 348,191. 





Pa., assignor to Pennsy Watch Co., Pittsburgh, 
Pa. Filed Sept. 3, 1919. Serial 321,471. Term 
of patent 7 years. 


55,335. FINGER RING. Cuaries SHeer, Corona, 


N. Y. Filed Dec. 17, 1919. 
Term of patent 14 years. 


Serial 345,655. 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Published June 8, 1920 


Ser. 126,131. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) LauBHEIM’ Bros., New 
York. Filed Dec. 16, 1919. 


If Lbras 


Particular description of goods.—Watches. 
Claims use since Jan. 1, 1900. 
Ser. 129,318. (CLASS 27, HOROLOGICAL IN- 
STRUMENTS.) Pavut Forsricer & Co., 
New York. Filed March 6, 1920. 


ARGON 


Particular description of goods.—Watches, 
Watchcases, Watchworks, and Dials. 
Claims use since Oct. 25, 1919. 





The firm of McEwen & Chapin, Daniel- 
son, Conn., has been succeeded by Harry 
A. McEwen. 





THE JEWELERS’ CIRCULAR June 23, 1929, 











TELEPHONE 7583 BARCLAY CABLE ADDRESS, MATTHEY, NEW YORK 


JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden 
London, E. C., Eng. West niin. ae sas 
Ww 
Official Assayers and Refiners to the ooiwor ullding 


Bank of England New York 
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Get the Most 
from 


Your Sweeps 


Refiners 


Gold 
Silver 
Platinum 





_ Send Them to Us for 
- Refining and Selling 





Maximum returns—because we 
use greatest care in handling. 


Write today for shipping tags 


AMERICAN PLATINUM WORKS 


225 Railroad Ave. 
.NEWARK, N. J. 





31 Gold St., New York City Bridgeport, Conn. 


N. Y. Office: CHAS. ENGELHARD, 30 Church St. SHIP £0 EITHER PLANT 











HANDY & HARMAN 
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TE CONCORD 


A 12 Size Movement 


Fitting American Cases 


cz : ; Of High Quality 
= @ _<ie 15 and 17 Jewels 
~~ woo CONCORD WATCH GO. 


Manufactured b: . 
F. W. DERBYSHIRE Waltham, Mass., U. S. A. 15 MAIDEN LANE NEW YORK 
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